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ABSTRACT

The 12" National Economic and Social Development Plan and the 2" National Tourism
Development Plan explicitly address issues relating to Thailand tourism development and sustainability
including high-quality tourist increment, natural resource recovery, and retaining tourism balance through
niche marketing. To complete such goals, many countries adopt ecotourism as a tool to improve and
sustain natural resources, whereas ecotourism development in Thailand is still constrained. This is due to
a lack of scholarly attention on ecotourist demand studies, especially the dark green ecotourist, the
segment contributing most to environmental conservation. This significantly leads to an imbalance and
disparity between tourism products and market needs. Therefore, this article aims to review the behaviors
of dark green ecotourist using Value Proposition Canvas (VPC) framework. The findings are potentially
relevant to key stakeholders, i.e. the government as the policymaker and tourism entrepreneurs to offer
the right proposition of tourism products and services. In addition, the study results could be used for
tourism development and sustainability policies to strengthen the balance between destinations and dark

green ecotourists.
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(Ministry of Tourism and Sports, 2016b; Sisriany & Furuya, 2020; Taylor, Dyer, Stewart, Yunez-Naude, & Ardila,
2003; World Economic Forum, 2011)
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1) Customer Jobs - MsnwmaeBuiuiiudsedndi mmﬁmma%uﬁugmﬁﬁnvimLﬁﬁnL%aﬁl,mﬁﬁ
waAnssuddeadudeanisie nmsdeasseninsfussnounmsiuinvieadielunsasieuulouiensdiugsied
vsveniennududidemionmsujiRnuiidmansenudeuindedanindouetisdniau (Lita, Surya, Ma’ruf, &
Syahrul, 2014) uanainil Bergin-Seers ua Mair (2009) Sso5ursifisnfindnit ulsvisnisdudugsiadidends

denasanisuensielunguvesinrieaiednguiliiuieiu n1sd1sanssunssuvatedudsladefunuinseiui

N195U509n15UsEAUNINIg LAY (Accredited Certification) inudiAgegnsunaenisdndulaidoniiunis
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yi9aLg3 (Chun, 2006: Higham & Carr, 2002; Millar & Baloglu, 2011; Tilikidou, Delistavrou, & Sapountzis, 2014)
milfissnninvisaiieinguanailicnuseulmidenansenuiiiinTuainnsviesiies nagsnardsiaudAy
fuwleuren1saiugsia (Business Policy) fidataunaznnssusasnisusziuinasgudidedadundnuse it

Winhnesualkasausdnvestinvieaiien

2) Pains - dwfuludruvestlym aruinale auldveudmiuinveufsndsdnafiinginssudiden
W nfinsananesduseneuresmavieaiisndsinaannsoagUliin mnuinalavesnguinvesisudsinead
fngAnssuddedufe madrfuuinsanngsieieaiisnfivinmsdaaiunazeyintgiunineinsmssssunia il
n1slarudmadiud swanden Snvalyldidunisveniisafidnisuimsdanisogadsdu arans diads
anud oulnsuvesunasianiien Tausssu uazguvalasseu IngnsdndugsAaviondeadenaneradu
nsmasnaeiINsUsznougsiavesuesiinisszneugiaeaiisndelnanionsiiuulovegsiadiden
uiuasudndufisinisdadouayldldddnd dnlunsuimsiansiywisonansznudsuindodwandon
2819uva39 Jansuriyawong, 2018) u3aidun1sweniden (Greenwashing) Genginssudananneliiianisasng
Usraumanilaliiintunendaninnisfiumetendien Tasdszaumsaifliidnarifinanaruatedslungua

Shwdwndeunasaudesnistunsiufduiusiuunawisaiisnazgusulassou sisiidunszidnvoniien

o
vaa a

nauilfnnuddyfunsesnuuumaiumadusaudmsinudeufoRiAendestuanuieadienaz s lomid
Anduanmsidensuundweadiodlaudsnmsiansandwansenuiiiad uniendannsvieaiien (Sharpley,
2006; Stanford, 2008; Swarbrooke, 1999: Weaver, 2001; Weaver, 2005) ﬁaﬁumsm"wLﬁuqsﬁaﬁﬂuﬂWiﬁBQLﬁaa
\Beilnafinnosduszneunuidemnazainanudlalugluuunsifiunwesinvionfisndsinaidddoandy

gonassnuldveulauazanuinalalifuinvisaieinguil

nMsATIEngRnssuveInguinvesiendedaniinginssudlsndudrwuinlimsuin Jymiiunase
vosnviesiewsaznguilfieasls Fushliuseneunsaunsaeenwuudumuarusnishinseiundudnrieaiien

wazvanaestennalaliegednauuiniy

3) Gains - dwSudnuarresaumManTiieudy q fudeeudesnsiugud sz daeliinveniies
nauiidarssvivlanndsiu sndegiatu Eagles (1992) a¥u1ed dnvteadisanguiliarmdesnisuazanla
wna sviealii 97 fslaignsuniutaziinanun1an T iA11a3 W o IUMA M HEINTANETINTIA (Authenticity)
ueNINY Mieczkowski (1995) way Weaver (2005) Ssa5usdoyanmaanisiindiondatu namfe tnrieude:
nquidiaufeamsUszaunisaififiauimeussannsnasieunsguaiinu Auaedeusamfunisyifanssui
aulugumald mumavtaararmdesnisfinaiuenanastieiuiuaudesnisiuguuds Ssunsagieli

Unvieagnguiiiinnudsevivlasndsu

4) Product & Services - fUsznounssndudosiiauenuenudsfitnyiouiiondednaiinginssy
Adaduaule 1wy nstuanioinsUsziuaunmannsgudidoliudintesiisadseradunisveiusesan
mhenulussmansoseninaUsenanle 1wy Eco Certified Tourism, Leadership in Energy and Environmental
Design (LEED) %30 Certified Green Hotel 18wy iilesainnsiidydnuainadusitislunisadisannusivla

LYY

vinvieaiiganguil (Chun, 2006; Millar & Baloglu, 2011) uenaniguszneun1smsinisesniuunisiiaus
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AuALazUINIINISiaaiied sudIn1seenluuUszaunsal (Experience Design) MA8IT0IAUNTHAIUSINTEWIN
Unvisaiigafuanluyuyur U ULUUAINTIINTYI T 8T 9a319a55A (Creative Tourism Activities) 3aulUfis

msdauewIINsUURfwesUssneumsnuuawienfisafiaevieurnudugsinnddeiinvieaiiensuila

Y

5) Pain Relievers — dsddnjlunsudlueuinninavesintenfioanguiidudunguiifirnugoulmdiy
Uszifiumsdanndenann liun msasrsdndiiin msmszning uazesdruiiunsdnnisuvasiondioandeinad
gnsissmunannisaina laeguszneunsnisuanseaniananuasdlalunsuiinudussieddeamiunisuesuses
wazmsUsEiunuesnhssiieates wu Tassnsluliiden (Green Leaf Certification) TsausuiTen (Green
Hotel) uwaAn 7 Greens (Ministry of Tourism and Sports, 2017) Bnsmngusenounisdslaifinnuidladnume
nMafdunuaLUUYesIiadiden msvesunmsiineusunnmhenuiiisdedasasaiannniaisuasiensu
WU nsgMTMTeaiisnaz i nsunisvienilen mvieafisuvisUszimalng (TAT) vieanasilneviouiien
\Beeuinsuaznangfe (TEATA) Fadumisnuemeneiduaiunsieaiisndeinaogiedsdu afreunsgu
nMsvisafisadsdinanussdusznounsdenuuaznseenLuuNMaAun Tudsadunsaiuaraneiotne
nsvieafisndeinailuseiuiiosiu seaugfinim uazseduunnd dddumaiRaneslvevioadiondioysny
waznagyieies dvusialunisidudivinsuuuamznig (Like-minded Tour Operator) wazioulesunasioniien
Badiai Tanwurdidondy i et iauesULUUNTYoT 92 11509NLUUNMTAUNIAILAIILFBINITVDS
tinvieaflen Tasmsvesuduugiiiain TEATA i’mﬁqmima%’maagﬂLL‘UUmi@i’wLﬁumuuw?ﬁmﬁlﬁmmgmmﬂa

wazlasunisseusulaenguinvieuiieanguiionatisaanedennaly anulidauiels uazadrelssaunisalng binu

Unviesieanguilla

6) Gain Creators — tun158519A31uUseiulalinudnv e 93n28n15UNLaue U89 Ao UAUDS
AMUABINITTRWAIN KUsznaunsmsitiaweuleuiedilieilunsujuanusenaligiiauladesunsulasame

nauvestinvienfien msdnauejliuuvesUszaun1salfiasyio uauaTWYivemningINIsssuvIATINaE@INIT0

v
Ioaa

asanuimelviiuinieaiien AanTsunisriewiednasyiaun1sousnNENINeINTsIsuYIf edanariiidi

AebiAnaruniagilaaranuusgivlalugugvessduinvesiisndednaningfinssudidendy

unagUuasdatauauusidauloung

UsgmalneSudiduulouviemaiauinsiesiieiieduasunmveaisndeiinelnelingUssasdd1 Ay

Tunsbigduuunsvisafisanainarufueiasdelunsiuyurawionfisanusssuyd egalsinunisiaulog

afanalnanaiasgiluinhdmaliiinnisvinanudenlossnirainvieuiisauaziidwladeluiunfwili

U

msnfiuulevieiinaliifianasgradugusssu wenanflasdanuiniaivinisierdesiunmsfinvinginssy

'
Aaa a '

vasnguinviesfisndednaifingfnssudidendudadunquinveniisiiddninasonssnwanimwindeuves

v v
=

wiaseweadidegedanszdnnseneuwazilunisfnuludnvagvesuneiiug dsuunanuidedl

o

noUsza
Tumslasegrmginssuanudeinisvasnguinvieuie wdednaniing Anssudle udunIun1sNUNILITIUNTIUMY
NFPULIIAALIWUUNTUNANRAMAT NeilliainaanMTleszsitiluguuimianisu dRiefmauasiiaysuin

invieaieudetinaniingfinssuddendy Inedaausuugdmsuniaenuiasniisnunasgasulansialuil
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1) MIlAszimgAnssuveanauinvesfisndsdnaifnginssuddenduilimanui Jymiuviases
dnvieaiisrusaznguiensls Ssagililiuinmsannsnsenuuvauduasuinislinssiunguinvieailen dadu
maenyumstianuaulalunsneuaussnudesmsvesinvienfisndeinafifinginssudidoadudadunguid
SvBwasensinunineInsssumANINAigarunsauesduiuazuInsusennsesnuUUYsEaUNSAINS
vieufinafiaonadosfuameiitinviondeanguimdmen Aanssuitas viouanumeanilevesinvieaiiely
nsidudnmildludmansznuiBsuindedauinden mstiausdumnisuinisviesiivaiivauenisauaiusives
FIunSneNIsTINTR wenaninisairarudeshlinguinieufisinguiliumveiusevionisiulseiu
AN MEIAAALTe7 (Green Accreditation) Tanflsmsdeansulsugnisdidussfafidaiaussninenguiinvieadien
FutesyNafigndes 1wy msUsznduiusinuanaunevieafindieyinsuasnanse Wusy vathfiedunsathg

Anudeiuliiunguiinvieaiiersuazaiansvenseliinnalusiniwelulueuan

2) dwmsumhsnuvesnadgluguzvesnsidugimuaulsuisnsfaunseaiien aslinsatvayy
nMsdavimspunsienfisndsinailiinusifinsanannuamamssiiunueeaniagsiedadulunuvdnnis
vosmstenieadife (Green Tourism) saiimsfuuaanasgudanan enstamuiuanauandunasguilazu
nsgeusuluseAuwIuIvd (Intemational Standardization) Iage1aiansantdnisneaunisey (Lessons Leamt)
Mnngulszmaiiadunsieamanegnduintesiisndeined inginssuddendy vaditeidunsduads
maenvulumsiienouaueinufosisveangainvisaiien ﬂ&jmﬁtﬁaamﬂmﬂmﬂLaﬂszjuﬁar;;:msﬂaumi
anusaReUAUBIALFaINTuar AN DUANATsALA AU ISl vienTleanguilldnssgnasduniaiiu
Usinafnvenfisanguidadunguiddnsainlunisidvlnanunsadudiuddgaund slunistaungiu

NSNYINTTITUTRLArALINaaN RN UUSEMALABEN9

dmsuesanuinlannnsieseinisnevauesngutinveuiiendelnawasdnrieaiied@ider idunu

wiwvunsiauenuardemdusumslunsimvuaulsvisuaztaunsiawraosisnddnaliianvas i

o v A

agviounmATmmeIRUsznoufiinvieaiisanguildutald fediummenquadidyfonsadsgueainuss
‘viENL1’71'mﬁﬁm/imL‘1‘7f&nmmaai"'ui’lﬁﬁgﬂudauﬁé’uﬁmlﬁ (Tangible Benefits) uagdusalala (Intangible Benefits)
ﬁqﬁ?ut,ﬁamiﬂ’@umgﬂLmei‘vimL‘17'imL%qﬁnﬂmmiaazﬁaué’ﬂwmsaaﬁﬂisﬂauﬁﬁﬂﬁauﬁm@aﬁnﬂﬁﬁwqaﬂﬁu
adonduilinnudiy nsounmsvauniinmesgdalibumuumuiaunasugiadeuuaimuiamnsvieiies

gouindulunsujiRsusnihlugnsiauinisvesiisnie il ulunuanuisualveswunfnniswauinis

Ve iteadvaunasznieduiuarusnIn1svieaie (Host) uagnguiinvieuied (Guest) egnsdadustaly
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