i f A sl

(Semiology Theory)
(Sign)

(Signifier) (Signified)
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(Code)

John Fiske (1982) “



. Hall (1999)( :2545)
Encoding/Decoding 3

L

(Encoding)
(Generated)
(Convey)

1) ?
Saussure

(element)

(Codes)
Saussure 2

Paradigmatic ~ Syntagmatic
111 Paradigmatic (Set of signs)
paradigm '

(Distinct feature)



Paradigmatic
(structure relation of choices)

paradigm '
112) Syntagmatic
(Sequence)
12 ) Paradigmatic ~ Syntagmatic

Paradigmatic
Syntagm atic
(Structural relationship)
Paradigmatic (Structural
relation of choices) Syntagmatic
(Structural relation ofcombination)

(Relations)
1

V (binary opposition)

(Text) (Context)

(Polysemy)



3 (Decoding)

Geoffrey Harris & David Spark (1993) Practical Newspaper Reporting
!
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(2534)

(Human - Interest)

(Timeliness)

(Proximity)

(Prominence)

(Conflict)

(Consequence)

Off the record



10.

2540)

(Suspense)

(Sex)

(2520)

(Disaster and Progress)

(

alness)

2530)



Julien Elfenbien (

(Interpretative)

'+ 0534)

2534

14



(Source)

(Continuity)
(Surveillance)

(Curiosity)

(Creativity)

(Courage)

(Endurance)

(Integrity)
(Knowlegability)

(

: 2534)



1 2548)
John ¢. Merrill (1975)

(2549)

Dan Rather ( 2548)

Public Interest

Pew Research Center for the Peaple & the Press (1999)
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(Schement & Ligvronw : 1987)

i)



6

1
(
2545)
(2544)
(Press p.elese) (Press Conference)
(Interview) (Photo and Caption)
(Exhibition and Stage Event)
(Sponsorship)
(2543)

3

1

2, .



(2545)

3
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