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(2538 : 18)
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(2541)

10



2.1.3
(2534)
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(2542)
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(Village)

3

(Community as a Territorial Unit)
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2. (Community as a Social

Organization Unit)

1
(Horizontal Ties)
(Vertical Ties)
3 (Cooperation) (Competition)
(Conflict)
3. (Community as a Psycho-cultural
Unit) (Community Sentiment)
(2542) 3
3

1
2.
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(Structure)

(Pathways)

(Nodes)

Kevin Lynch (2000)

(Meaning)

(Individuality)

(Districts) (Edges)

Harry L. Gamham (1976)

(Character of community)

(The Image of the

(Identity)

(Landmarks)
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2.3
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(Tourism)
3

1

2.

3.
Goeldner, 1984) (Tourism)

(2527)

Lawson and Bovy (1977)

(Recreation)

(Travel)

(Leisure)

15

MclIntosh and
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R.w. Mcintosh (1972)

(Motivation)

Webster Dictionary “Tourism ( .), 1 the practice of traveling
for recreation 2. The guidance or management of tourism 3. a the promotion or

encouragement of touring : the accommodation of tourism.

2.3.2
(2540)
3 (Tourism Resource)
(Tourism Seivice) (Tourism Market)
3
3
1 (Tourism

Supply) Peter (1969) 5



(Visitors)

(

(Tourist)

)

(Excursionist)

(Domestic Tourism)

(Tourism Demand)
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17



1 L} 1
- (Tourist Consumption Expenditures)
(International  Tourists)
- (Tourism Revenues)
(Tourism Industry)
* l * ¢
(2527:3-1-3-2)
5

1 (Tourists) (International
Tourists) (Regional Tourists) (Domestic
Tourists) (Local Tourists)

2. (Transportation Networks)

(Network, Mean of Transportation)
(Modes  of  Transportation)

(Transportation and Services and Facilities)
3. (Tourist Attractions) (Nature Tourist

Attractions) (Historical Art and



Architecture Tourist Attractions) (Culture,

Tradition and local people Tourist Attractions)

4, (Facilities  Utilities)
(City and Location) (Accommodation)
(Food) (Recreation and Entertainment)
(Retail Product) (Health) (Safety)
5. (Information) (Promotion)
2.3.3
(2542)
4
1 (Natural Tourism)
2. (Cultural Tourism)
3. (Recreation Tourism)

4. (Convention Tourism)



- (Natural Tourism)

- (Cultural Tourism)

- (Historical Tourism)
- (Rural Tourism)

- (Economic Tourism)

- (Wilderness Tourism)

- (Adventure Travel)

- (Natural History Tourism)
- (Alternative Tourism)

- (Experience Travel)

- (Cultural Travel)

- (Value-added Travel)

- (Entertainment)

- (Sport)

- (Recreation)

- Mass Market

- Elite Market

- Back Packing Market
- Individual Market

- International Market

- Domestic Market

- (Sustainable Tourism)
- (Conservation Tourism)

- (Eco-tourism)
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1
11
1.2
13
1.4
15

1.6

2525

(Recreation)
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21
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2.2

2.3

2.4

2.5

31

3.2
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1.2

21

2.2

2.3

31

3.2

3.3
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235
( , 2544)

12

10.
11
12.

12

2.3.6



(2538)

25



2%

2.3.1

Globe'90
, 2538)

Shjrley Eber ( , 1992)
1 (Using Resource Sustainably)
2. (Reducing Over-consumption and Waste)
3. (Maintaining Diversity)
4, (Integrating Tourism into Planning)
5. (Supporting Local Economics)

6. (Involving Local Communities)
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7. (Consulting Stakeholders and the Public)
8. (Training Staff)
9. (Marketing Tourism Responsibly)
10. (Under Taking Research)
(
, 2538)

(Al Tourism

Should Be Sustainable Tourism: Dowling, 1995)

(Elite Market)

(Mass Market)
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Edward (1994: 3-4)

10.

Edward (1994)

28



Edward

Reference)

Kaiser

& Helber

Edward (1994)
(Study Preparation)

(TOR

(Determination of Objectives)

(Survey of all Elements)

Term

29

of



(Alternative Scenario)

Kaiser & Helber

30



10
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1
2)

3)

1

2551

700,000

10 2551

Gateway!

World Event Marketing

. 2547-2551

2551

20

(Market Share)
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2)

3)

4)

10

80
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Magnet

33

Magnet
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2.6

(Conceptual Framework)

v
o

NI MIARNUE WA

A 4

lanAnnigNTY

-NIEUNIN

NansruniAnegia - [

-RIANTRIUSTTN

Y

AuaEiurnendnsnl (s g
ENANYOITNTUANAANI IR

WAZNITVRANED

ynaneenannigul

LAMNATENNTYIeNINen

v l
o 1l
WA NWERIUINAT Tifuanaelunag
o il i y T
VNN 8N AANITNNIVININED
A
' Hauvdunisvieadien
mavaangaimeldneWinanau o

pilauasmssmIntion Al




	บทที่ 2 แนวความคิด ทฤษฎี และงานวิจัยที่เกี่ยวข้อง
	2.1 แนวความคิดเกี่ยวกับเมืองศิลปวัฒนธรรม การตั้งถิ่นฐาน และวิถีชีวิตชุมชน
	2.2 แนวความคิดเกี่ยวกับเอกลักษณ์ชุมชน
	2.3 แนวความคิดเกี่ยวกับการท่องเที่ยว
	2.4 แนวความคิดเกี่ยวกับการวางแผนและกระบวนการวางแผนการท่องเที่ยว
	2.5 ยุทธศาสตร์การท่องเที่ยวในระดับต่าง ๆ
	2.6 กรอบแนวคิดในการศึกษา


