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0.09

(Tourism)
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(City Center)
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(Primary Data)

(Secondary Data)
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1 (Community Identity) (Character of
community)
(Kevin Lynch, 2000)
2. (Tourist)
1 ( Q0 )
(
)
( , 2542)
3. (Excursionist) (
, 2542)
4, (Visitors) 1
( ) (
, 2542)
5. (Cultural Tourism)
( L

2542)
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