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This qualitative research aimed to study casting method to select actors to play

different characters in TV drama in order to understand influences of three levels of
representation namely types, stereotypes, and archetypes on actors, including other
conditional factors that affect these representations in Thai TV drama casting. This research
collected data through in-dept interview of influential persons in casting which were

company executives, persons in casting department, directors or assistant directors, script

writers, and television station executives.

It was found that casting consisted of three major steps namely studying of each

character and planning roles of that particular character, recruiting of actors, and selecting

of actors and casting. Casting methods and details were slightly different according to TV

drama production style and process of each company. Moreover, itwas found that the three

levels of representation namely types, stereotypes, and archetypes had significant impacts

on analyzing/interpreting characters and casting. Mostly they affect decision making in

association with performance ability and other conditional factors such as patronage system

between producers and actors, marketing policy of television station or producers, budget,

timetable and personal character of the actors. However in many cases, these conditional

factors blotted out influences of types, stereotypes, and archetypes thus these

representations had absolutely no influence or impact on casting at all.
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