(Differentiation)® 5 1
1 (Product Differentiation)
2 (Services Differentiation)
3 (Personnel Differentiation)
4, (Channel Differentiation)
5, (Image Differentiation)
David
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1 (Design Firms)
(Specialist Firms)
3 / Matrix (Large Firms/ Organizations)
1} n 7
3
4
L (Leader)
/A (Product)

1 Philip Kotler, Marketing Management. 11s Ed,, pp. 317-328.

2 David Koren. Architect’s Essentials of Marketing, pp. 24 - 25.
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(Perfectionist)
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(> www.bentsevenn.com)
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(Hotel owner)  Chain
(Niche Market)

(Hotel Operating)
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(Brand)
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( Brand)
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3. Teamwork

(Innovation)
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(Branding)
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(Style)
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News letter
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(Segmentation)
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(Leader)
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"One - Stop - Service”

(One - Stop -

Service)

(Professional Contact)
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“Studio Approach”

Profile/ Brochure

Web site
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