31

| 2546)

15,

(Expertise)




312

(Autonomy)

(Commitment)

(Accountability)

4 2

(Basic Core Service)
(Other Core Services)
(Additional Services)

(Specialized Services)

(Basic Core Service)

4-5- 410,

28



(Other Core Services)

(Additional Services)

(Feasibility Studies)
(Project Budgeting)
(Programming)
(Preparation of Terms of Reference)

(Site Analysis and Selection)

29



30

(Interdisciplinary Coordination)
(Site Development Planning)

(Tenancy Lay-out)

(Presentation for Sale & Advertisement Materials)
(Building Permit Application)
(Building Survey and Inspection)
(Arbitrative Duty)
(Expert Witness Duty)

(Specialized Services)

(Land Use / Town Planning
(Urban Design)
(Landscape Design)
(Interior Design)
(Graphic & Signage Design)
(Acoustic Design)
(Sound System Design)
(Lighting Design)
(Building Energy Studies)
(Specialized Detailing)
(Product Design)
(Facilities Management)
(Cost Consultancy Services)
(Environmental Impact Assessment Studies)
(Codes and Regulations Services)
(Specialized Design:

Architecture for Religious Purposes)



3.2

3.2.1

21-23.

2545 3

11.

12.

(Thai Architecture/ Architecture with Essentially Artistic & Cultural Contents)

(Architectural and Urban Conservation)

? (.. 2543-25461 ( ; . 2546),

31



3.3

17.

18.

22.

217.

1.1

| 2537),
56-57,

155-156.

*

.. 2532 4

(Professional Service)

2547 (

32



3.3.2

FWIANTUANNIINY I8
GChuLALoNGKORN UNIVERSITY
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6
[ (Intangible)
(Benefits)
@
£
I (Inseparability)
C 2
¢ ¢
¢
I (Variability)
( y
24)
¢
( $
28)

Philip Kotler, Marketing Professional Services (New Jersey: Prentice-Hall, 2002), p.6.
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I (Perish ability)

I (The Customer Participates in the
Process)

Christopher Lovelock & Lauren Wright (2004)
7

( 17-18)

Christopher Lovelock  Lauren Wright, 7 (Principles of Service Marketing and

Management). ( ; ' , 2546),
-11.
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(

(Time)

. 2575-2537)

5% 428,

1

(Quality)

. .2537

(Cost)
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L(

3

.. 2475 - 2489)

.. 2501 - 2516)

]

2 (

.. 2490 - 2500)

5-6

“one man show”

37



4( . .2517 - 2525)

“One man show"

103

(Family Type)

38



5( . .2526 - 2537)

(Department)

5
.. 2531 - 2533

Project Management Team

Nature

(Studio)

39



3.5

40

AlA
(Branding) (Reputation)

3 SOM, HOK, BBG
Gensler, Jerde, Rock

Morphosis, Studios

David Koren, Architect’s Essentials of MarketinafNew Jersey: John Wiley & Sons, 2005), pp. 41-53.



10

lbib., pp. 24 -25.

David

3 10

(Design Firms)

(Specialist Firms)

41



Matrix (Large Firms/ Organizations)

141.
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