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Likert Scale 4

(Closed-end)

(Qlson)
L
2
3

3

(Laissez-Faire)
(Protective)
(Pluralistic)

(Consensual)

1-4
(Closed-end)

18 81-8.18
(Cognitive Component)

(Affective Component)

(Behavioral Caponent)
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(Rating Scale) (Pluralistic),
(

Consensual), (Protective)

(Laissez-Faire) 20 91-9.20

4

(Rating Scale) 4

1

1
2

Likert Scale 4
18 2

8.1-8.6, 8.10-8.12, 8.16-8.18
8.7-8.9, 8.13-8.15

N = - D W B



21
' 21-30

3 20

1 9.1,9.2,9394, 911912 913

(Pluralistic)
2 9.1,9.2,9.3,9.4,9.18,9.19,9.20
(Consensual)
3 95,96, 9.7, 9.14, 9.15
(Protective)
4 9.8, 9.9 9.10, 9.16, 9.17
(Laissez-Faire)
5
5
4
3
2
1
0
4
(Laissez-Faire), (Protective), (Pluralistic)

(Consensual)
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1011, 10.13, 10.15, 10.27, 10.30

Gl B W RN = e N oW oo

2.34



' ' 2.34- 367
' 3.68

30
(a - coefficient) (Cronbach)

a = N 1-.&5_5_2.
N-1 ot?

£012
0t2

0.86
0.73
0.9
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| 2547: 8))

0.70
0.50-0.69
0.30-0.49
0.10-0.29
0.01-0.09

Pearson's Product Moment

Pearson's Product Moment

(Davis' Descriptions)
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