2.1

2506
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(Motivator)



H. Robinson (1976 : 30)
8
.

4,
Holiday-Making
5



2.1.2
Peter (1969 : 148-149)

: http:/www.tat.or.th 2549
L (Cultural Attractions)

2.2
: http:/www.tat.or.th 2549
2. (Tradition ~ Attractions)


http://www.tat.or.th
http://www.tat.or.th

10

2.3
: http:/Awww.tat.or.th 2549
3. (Scenic
Attraction)

: http:/www.tat.or.th 2549
4, (Entertainment Attraction)


http://www.tat.or.th
http://www.tat.or.th

2.5
: http:/www.tat.or.th 2549
) (Other Attractions)
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http://www.tat.or.th
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activities)

13

!
(Accommodation)
(Travel Agent and Guide)
(Shopping and Souvenir)
(Food and Beverage)
(Communication and Transportation)
(Entertainment and Recreation)
(Other service related to tourist
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(Tourist Service System)

Tourist

Government

Sectors

Marketing

System
4

Private

Sectors

14

Tourist Service System

Tourist Attraction

. Security Systen

. Informatioh Service System

O &N W\ N =

. Accommodation
. Travel Agent and Guide

. Shopping and Souvenir

. Food and Bevetage

. Communic¢ationiand

Transportiation

. Enteﬂa{nrétent and, Recreation

. Other ségvice rel___a"':ted to tourist

activities

Manmade

Nature

Feedback

21

(Tourist Service System)
.. 2542
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15

(Tourist  Service System)

(Information Service System)

(Security System)
2 (. )
(Accommodation)
(Travel Agent and Guide)
(Shopping and Souvenir)

(Food and Beverage)
(Communication and Transportation)
(Entertainment and Recreation)
(Other service relate to tourist
activities)

(Tourist Attractions)
(Demand) (Marketing System)

(Feedback)
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2.1.6
3
L
2
11
12
2 1
3
Peter (1969 : 148-149) “Tourist Resort”

" (Resort Town)



(2533 : 43)
, 5
1
2
3
4,
)
John (1984 : 74)
(Core)
2.1.7
Barrette (1989) England ~ Wales

Radial Expansion
Linear Development

17

(Core)
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(Tourism - Demand)

(Tourism  Supply)

(2531 25)

(2530 : 36)

18



B W0 N -

4 (Mill & Marrison ,1985)

(Tourism ~ System)

(Tourism Resource)
(Tourism Service)
(Tourism Market)

19



2.1.9

24

24

World Tourism Organization

(Visitor)
2
(Tourist)
(Excursionist)
(2525 : §)
24 90

L
2.
3
2. (Passport)
3. (Border Pass)

15

20
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2.2.2

(

12541)

22

12542)

12542



2.2.3

Butler (1984)
1 Exploration ( )
2 Involvement (

3 Development (

23



24

4 Consolidation ( )
5 Stagnation ( )
4
6 Decline or Rejuvenation ( )
A
>
0 1 2 3 4 5 6 %um'au
_ Butler
2.2 Butler

:J.E. Berugham and R.w. Butler, A Segmentation Analysis of resident attitudes to the
Social Impact of tourism. Annuals of tourism Vol.7,No.4,1984
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L
2.

3
lyas Baker (2529: 116-117)

1. Architectural Pollution

(Visual Pollution)
2. Ribbon Development and Spraw

3. Overloading of Infrastructure
4. Segregation of Local Resident

5. Traffic Congestion

25



2.3
231 A
il

(Sustainable Development)
(Eco Tourism/Green Tourism)
Security

Sanitation

Satisfaction

«

L (Travel Forms)

2. " (Essential Supportive Factors of Holiday Travel)

26



21

3 (Factor Influencing "Deviation” or “Diversion” of Travel

Plans)

232

. (.. 2488)

(World Tourism Organization, WTO)

Market) 10-15
(Entertainment)
(Education)
1
.. 2020

(Niche

(Mass Market)

(Excitement)

. 2010

1.55
1,600
. 2541
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532,000 525,000
503,000

(World Tourism Organization/ WTO)

21
L
195012493 25
1960/2503 69
19702513 166
1980/2523 266
1990/2533 458
200012543 668
¥2010/2553 1,006
¥2020/2563 1,561

: WorldTourism Organization (WTQ) 2002
4 i

.. 2542 392.5
.. 2542
13
. 2542 74,400

56,100
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. 2541

29

2543

. 2542

663 .24
453,000

8.0

Information Technology (IT)
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233

111

8.6

105

73

429
10.5

9.6

.. 2542

21
6.2

115

30

97



2.2
Receiving International Tourist Arrival (Millions)
Regions 199 2000 *2010
Europe 336 393 521
Asia/Pacific 8l 93 1%
(Thailand) (6.9 9) (18.8)
Americas 110 130 190
Africa 20 21 47
Middle East 14 18 36
South Asia 4 6 1
Total 565 668 1,006

:World Tourism Organization (WTO) 2002

2.34

1997

1998
3.7

1994-1998
15

1994

*2020
7

397
(36.9)
282
7
69
19
1561

38

1999

3
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36.0 116
10.5
1997
(World Tourism Organization) (World Travel and
Tourism Council) The Asia Travel Trade Magazine
235
.. 2503 81,340
196 10 .. 2503-2512
19.56 .. 2512
469,784 1,770
Pacific Area Travel
Association ( Pacific Asia Travel Association PATA) . .2512

PATA- 1,000

.. 2013 628671
2,175 . .2513-2522
1371 . .2522
1.59 11,232

.. 2522



2530

(

78,859

2523
10.53

2530
2523

348

2522

- 2520-2524)

2530

348

50,023
4.23
2532

2531

1.85

2530
2359

2147
4.8
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96,386 .. 2538
190,765
Amazing Thailand 1998-1999 2541-2542
1.76
2541 2540 753 242,177
2540 9.70 51.68
187,898
2542 8.58
241 10.50 253,018 4.48
53.65
2541 3.08 203,858 7.78
1997 WTO
4.2
620
753
12
24

20
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1998
1.76
153 6.29

() 254
8,580,332 1050
270,000 1149

. 2542
5,195,972 1,990,449
514,595
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2.3.6 }
(Capacity for Tourism Development)

(Carrying Capacity)

WHO, UNEP (1984: 30)

L Physical Carrying Capacity
2. Psychological (Perceptual) Carrying Capacity
3. Environment (Ecological) Carrying Capacity

(Degraded)
(2531: 26)

Carrying Capacity
Optimum Density



L
(Sensitive)

(2522: 270-287)

(Preservation Area)

(Conservative Area)

(Development Area)

(Zoning)

3

31
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(Urban Land use)

2.4

) (2526)

2) “Social and Cultural Dimension of Tourism”
(Worldbank, 1979) (Case
Study)

“Institutionalize”
(Package Tour)



(Socio-Economics)

(Socio-Cultural)

Butler

Butler (1984)
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