(Qualitative Research) (In-Depth

Interview) (Quantitative Research) (Survey
Research) (One-Shot study) (Questionnaire)

1 ( ) (KTC)

2.

( ) (AIS)
Lovelock (2002)
( 1.2) 4 1)
(Membership Relationship) (Continuous

Delivery) 2) (Membership Relationship)

(Discrete Transactions) 3)

(No Formal Relationship) (Continuous
delivery) 4) (No Formal
Relationship) (Discrete Transactions)

(Membership

Relationship) (Continuous Delivery)

(Lovelock et al., 2002)
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( 2.3) Lovelock (2002) 4
1) People Processing
2) Possession Processing
3) Mental Stimulus Processing

4) Information Processing

6
Lovelock (2002)
' Mental Stimulus
Processing Information
Processing People Processing
Mental Stimulus
Processing Information Processing
(Lovelock et al, 2002)

Mental Stimulus Processing Information

Processing
(Pre-Test) ( )
20 - 20 -

50

Rank Order Scales
Mental Stimulus Processing

Information

processing ,

(Market Share)
(AIS)

52.09 % ( , 2548)
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(KTC)
( ) 13%
11 . . 2548
8,896,235 ( , 2548)
2
1
( )
( ) ( )
2.
1)
2) (Indepth Interview )
AIS
Assistant Vice President Customer
Relationship Management
Marketing Specialist
KTC

Senior Vice President-Card Usage
Credit Card Business

Senior Marketing Manager



(Discussion Guide)

Parvatiyar

Shet (2001)
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Interview)

(Analytical Description)

20-50

AIS

AIS KTC

KTC

(In-depth
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400



Yamane ( , 2537)

100,000 95%
5% 400
400 95%
1
Yamane (1970, , 2537) 95%
5%
N = N
(1L+Ne 2)
N (2,910,929)
E (e=0.05)
=399.9
(e) 400
( Multistage Sampling) ,
(Probability Sampling) Non-Probability
Sampling)
50 ( , 2542) 50
10 1) 2)
3) 4) 5) 6)

8) 9) 10)



Sampling)

AIS

20

AIS

a

36

(Simple Random Sampling)

36

(Purposive

KTC

400

KTC
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1
AlIS KTC Likert Scales
5
5
4
3
2
1
V AIS
AlS 5 4 3 2
L
11
-AIS
14
-AIS call center
-AIS
2.
If (2001)

0.70



Intentions)

Likert Scales 7

5
(2001) 0.93
Likert Scales 7
5
ttitude ehaviora
(Attitude) (Behavioral

Aaker (1991)



0.77
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1
Behavioural Intention Battery Zeithaml, Berry Parasuraman

(1996) 3
1 (Preference) 2) (Price
Indifference) ) (Dissatisfaction
Response) 6
L (Preference)
2. (Price Indifference)

L ( )
3) (Dissatisfaction Response)

Likert Scales5



4
3
2
1
(Reliability) (Validity)
Pretest
(Reliability)
(Content Validity)
(Reliability)
(Pre-test)
20
(Internal
Consistency) (Coefficient Alpha) Cronbach (
, 2543)
a = k { -Vi}
k-1 Wt
a =
Kk =
Vi =

vt =



Social Science) for windows

(Frequency)

( Coding)

SPSS (Statistical Package for the

(Descriptive Statistics Analysis)

(Percentage ) (Means )

(Standard Deviation )

Correlation Coefficient)

(Inferential Satatistics Analysis)

(Pearson's Product Movement

0.05

%
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