, (Non-profit Organization)

.. 2005 The Foundation Center
(Grants) (Foundations)
100 .. 2003 . .2004
11,228,471,188 (The Foundation
Center, 2006a) 10 11



11 10
As of
Rank Name/ (State) Total Giving ( ) Fiscal Year
End Date
1 Bill & Melinda Gates Foundation (WA) 1,255,762,783 12/31/04
2 The Ford Foundation (NY) 522,872,210 09/30/04
3 Lilly Endowment Inc. (IN) 428,977,921 12/31/04
4 The Bristol-Myers Squibb Patient Assistance 401,840,130 12/31/03
Foundation, Inc. (NJ)
The Robert Wood Johnson Foundation (NJ) 386,540,000 12/31/04
Merck Patient Assistance Program, Inc. (NJ) 380,859,681 12/31/03
The David and Lucile Packard Foundation 302,778,355 12/31/04
(CA
8 Janssen Ortho Patient Assistance 289,783,393 12/31/04
Foundation, Inc. (NJ)
9 The William and Flora Hewlett Foundation 268,745,000 12/31/04
(CA
10 Gordon and Betty Moore Foundation (CA) 225,986,140 12/31/04

The Foundation Center. (2006a). Top 100 . . Foundations by total Giving.
Retrieved January 19, 2006, from http://fdncenter.org/research/trends_analysis/
topl0Ogiving .html

The Foundation Center (2006h)
(Foundation Giving Trend) 1,010
.. 2003 (Grant Dollars)
' (Education) 25
(Number of Grants)
(Human Services) 26
11


http://fdncenter.org/research/trends_analysis/
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o Refigion 2%
Social Sciences 2% / Science & Technology 2%
|gl/ international Affairs 3%

/Enviernmelnt &
S nimals
Education 6%
25% %
f Arts & Culture 13%

ublic Affair
Health 20% §ﬂ

0

Human Services 16%
Percent of Granl Dollars

Science & Technology 2%
Social Sciences 1% i International Affairs 3%
‘g / Religion 3%

Envﬁi\rolnmclent &
F
uman A
g‘er\noes :
26% - Health 12%

Public Affairs/

Society Benefitl
Education 20%( \ XB%

Alts & Culture 15%
Percent of Number of Grants

The Foundation Center. (2006a). Foundation Giving Trends. Retrieved January
19, 2006, from http:/ffdncenter.org/research/trends_analysis/index.html

. .2003 1,626,000
(*America’s nonprofit sector in brief,” 2003, as cited in Andreasen, Goodstein, &
Wilson, 2005) (Charities)
(Bruce, 1995; Consins, 1990;
Sargeant, 2001a, 2001 )
.. 2540 8,406 497
8,903 ( , 2546)

(Fundraising)


http://fdncenter.org/research/trends_analysis/index.html

(Brand)

(“Charity branding," 2005)
(Chiagouris, 2005; Hankinson 2001a, 2001 )

(Social Causes)
(Social Change)

(Andreasen, Goodstein,
& Wilson, 2005)

(Brand Orientation)



4
(The Thai Red Cross Saciety),
(Greenpeace Southeast Asia: Thailand Office),
(UNICEF Thailand)
(Depth Interview)
7

(Brand Awareness),
(Attitude toward the Brand),
(Brand Credibility),
(Brand Engagement)
20-60 470
.. 2549



(Non-profit Organization)

() (The Thai Red Cross Society),
(Greenpeace Southeast Asia: Thailand Office),
(UNICEF Thailand)

(Brand Orientation)

Hankinson (2001a)
4 1) (Understanding the
Brand) 2) (Communicating the Brand) 3)

(Using the Brand as a strategic Resource)  4)
(Managing the Brand Actively and Deliberately)

(Targets and
Stakeholders’ Response) (Brand
Awareness), (Attitude toward the Brand),
(Brand Credibility),
(Brand Engagement)
(Stakeholders) (Intention to

Behave) ()
(Intention to Donate) (The Thai Red Cross Society),



(Greenpeace Southeast Asia: Thailand Office),
(UNICEF Thailand)
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