l 7 %Y )
(Experimental Research) Factorial
Design 2 ) X2 (
) (Laboratory experiment)
(Internal validity)
(Developed Country) (Developing Country)
(Brand equity) (Perceived
Product Quality) (Attitude toward the Brand)
(Purchase Intention)
31
(Experimental Research)
(Independent variables)
L (Development Level of Country of
Manufacture) 2
11 (Developed Country)
12 (Developing Country)2
2 (Brand Equity) 2
21 (High Brand Equity)

2.2 (Low Brand Equity)
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Factorial Design 2 (

(Development Level of Country of

3L
Manufacture) x 2 ( ,
(Brand Equity)
(High Brand
Equity) (
(Low Brand
Equity) (
2
4
1(N2)
(High Brand Equity)
2 (N2)
(High Brand Equ ty)
3(N3)

(Low Brand Equhy)

)

N3 \Z

4 (Treatments)
(Experimental instrument)

(Developed Country)
(Developing Country)

(Developed Country)

119
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4 (N4)
(Low Brand Equity) (Developing Country)

(Dependent variables)

3 (Perceived Product Quality)

(Attitudle toward the Brana) (Purchase
Intention)

L (Perceived Product Quality)
Chao (1993)
4 (Workmanship),
(Reliability), (Durability) (Quality) 5-point Likert
Scale 1 5
0.83

2 (Attitude toward the Brand)

i Zhou (2009

3 [,
/ A
093 7-point Semantic
Differential scale 5-point Semantic Differential Scale

1 5



3 (Purchase Intention)

(1996)
(
) Scott  English (1989), Bayus (1991),
Gupta  Ratchford (1992)  Chaiken ~ Maheswaram (1994)

point Likert Scale 1 5

3.2

(&
Monroe, 1992; as cited  , Leung & Wyer, 1993; d’ Astous & Ahmed, 1992; Okechuku,
1994; Ahmed et al., 2005)
8 , D
, , , MP3, 20
20-40

4 (10%) 3 (15%)
2 (l0%) 1 (5%)
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2548 3

Toyota Honda ~ Mitsubishi 48.9%, 29%
4.5% (BrandAge, 2549)
(Country of
origin)
(High Brand Equity) (Low Brand Equity)
(Dealer) 30
3 Toyota, Honda, Mazda, Mitsubishi, Nissan
Hui - Zhou (2003)
Aaker (1991), Kim  Chung (1997) 3
/ (Popularity),
/ (Reputation) /
(Quality)
3 9-point Semantic Scale
T-point Semantic Scale 5-point Semantic
Scale 3 1 5
30
Toyota 1347 15

Mitsubishi 9.67 15
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(Country of manufacture)
(Development Level) GDP (Gross Domestic
Product) (www.wikipedia.com)

' GDP
GDP
GDP " 32 33
3.2 GDP (Gross Domestic Product) 5
2004 ( )
GDP (US Dollar)
1 11,734,300
2 4,671,198
3 2,154,721
4 2,133,019
5 2,046,292

 http:/fen.wikipedia.org/wiki/List_of countries_by GDP_%28PPP%29


http://www.wikipedia.com
http://en.wikipedia.org/wiki/List_of_countries_by_GDP_%28PPP%29

3.3 GDP (Gross Domestic Product) 5

2004 ( )
GDP (US Dollar)
1 1,653,686
2 680,409
3 675,254
4 665,071
5 603,783

: http:/len.wikipedia.ora/wiki/List of countries by GDP %28PPP%29

(Roth & Romeo, 1992; Johansson, 1989, Haubl, 1996; Lee & Ulgado,
199; Zain & Yasin, 1997; Knignt, 1999; Piron, 2000; Ahmed et al., 2005)

Okechuku
Onyemah (1999) Roth
Romeo (1992) Cattin, Jolibert ~ Lohnes
(1982) Han  Terpstra (1983)
2 ( ) 4
(Prestige) (Workmanship)

(Technological Advance) (Reliability)

124


http://en.wikipedia.ora/wiki/List_of_countries_by_GDP_%28PPP%29

9-point Likert Scale 5-point Likert

125

Scale 1 5
20 4
17.3
20 13
20
33 (Manipulation Check)
(Brand) (Country of
Manufacture)
(Brand Equity)
2 (High
Brand Equtiy) (Low Brand Equity)
Toyota Mitsubishi
Hu  Zhou (2003)
(Popularity),
(Reputation) (Quality)
(Country of Manufacture Image)
2
( ) ( )
Okechuku ~ Onyemah (1999)
(Prestige)
(Workmanship) (Technological Advance)

(Reliabilty)
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(Validity

35

(Content Validity)



Brandage (

N3

1,

5

1, 2549)

N2

v



3.6 (Participants)
20-40 120
4 30
1
1 NL
Equity) (Developed Country)
2 N2
Equity) (Developing Country)
3 N3
Equity) (Developed Country)
4 N4
Equity) (Developing Country)
37 (Experiment procedure)
L
120
2
3 4

128

(Random)

(High Brand

(High Brand

(Low Brand

(Low Brand
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(High Brand Equity) (Developed Country), N2
(High Brand Equity)
(Developing Country), N3
(Low Brand Equity)

(Developed Country) N4
(Low Brand Equity) (Developing Country)
4,
30
5
38
(Coding)
SPSS for Windows t
test, One-Way Analysis of Variance (ANOVA)  Two-Way Analysis of Variance
(Main effect) (Interaction effect)

' 95% 0.05
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