12

(12533 )

('small group )

( person-to-person )
( direct )



Magaret L. Pluckhan (1978)

(2528 )
( Function Theory ) Frank Dance Carl Larson
3
( Linking Function )

( Mentation Function )

( Regulatory Function )

!



12

( 2528)

(two way communication)

[ selective exposure |

(Lazarfeld, 1971)



(face-to-face)

13



14

(Pravda)

1] 9
(Competence of Expertness) (Trustworthiness) 1]
(perceive)
(single characteristic)
(2547)
( 2542)
L (Ethos) (Character)

2. (Pathos)



(logic)
(evidence)

(resoning)

_(Logos)

(fact)

(2540)

15



(Berger and Calabrese, 1975 : Infante,2003 )
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v

(

111

2531 ;

11T

(Attractiveness)

(Proximity)

(Reinforcement)

2543)

17



asymmetrical

)

1

2547)

(Similarity)

(Complementarity )

( complementary )

18



competitive

)

2.

12538)

( Exposure )

( Attention )

3

( Comprehension )

(' coorperative )

( Mcquail )

(

19



4, ( Yieding )
5. (‘Action )
4

active person )

(Use and gratification approach )

2534)

20



WBUTIRTIITH tHTiOW T1IKS];
| ? ? -lalimpactfa

( Choice ) ( Reception )

(- McQuail,
1997 )

McQuail

Katz

( needs )

! (McQuail, 1997)

needs



22

McQuail, Blumler, Brown . .1972
4

Katz

Katz

12530)

Davidson 1 Katz



Katz
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2532 (

(information needs )
(human media exposure )

24

2539)



2539)

2533

Berio, 1960 (

(2525 ) “

25



26

(2539) 1 !
!
2.
3
4,
(2544)

( physical /
demographic and socioeconomic )

2. (' psychological )

3, ( personality / characteristics )



(2532)

(susceptible )

(2582 )

21



( Personality )
(2493 )

Hjelle and Ziegler, 1981 (

(Carl Roger)

(Gordon Allport )

(Erik Erikson)

(George Kelly )

28

2544 )



29

id ego  superego ( Sigmund Freud )

Infante, Rancer and Womack (1997) 2
(Personality Trait)
(Communication Trait)

3
3 (
2542 )
f ( Communicator Style ) Robert
Norton ( 1978 )

1

Impression  leaving, Contentious,

Open, Dramatic, Dominant

Precise, Relaxed, Friendly,

Attentive Animated



30

| ( Adaptation Traits ) Hart Carlson, &
Eadie, 1980 ( ; cite Infante, 2003 )
Noble Self

Rhetorical Reflectors

2
1 ,
Rhetorical sensitivity
1 Noble Self
() 2 Rhetorical Reflectors
2
2
3
1 (Responsiveness) 2 (Perceptiveness) 3
(Attentiveness)

| (Persuasibility)



3l

J (Self-Esteem )
(2542
{ (Dogmatic)
( social judgement involvement theory )
Muzafer Shérif ( , 2542 )

1
Anchor points



32

Latitude of Acceptance
Latitude of Rejection
Latitude of Noncommitment
(wait and see)
( Latitude of

Acceptance ) ( Latitude of
Rejection )

2

Ego - Involvement

( Assimilation )

(contrast effect )

Elaboration likelihood model (ELM)

( continuum)



ELM

( Central route )
?

( Central  route ) A

( proattitudinal message )

(counterattitudinal - message )

2502)

33



( strength of argument )

( Peripheral route )

( Peripheral route )

34



14 2548

1

ELM

13.00-16.00

X 06"

35



DNA

(fact)

Np

A

(Fact)

(2548)

36



(illusion )

( Fact )
DNA

fact

(illusion )

( wisedom )

DNA

(wisedom)

37



(2539)

38



39

Firth ( , 2543 ) ( spirit
mediumship )

(2539)



( identity )

Fry , 1976 (

, 2A3)

40



2543 )

2545)

Demetrio, 1978 (

41
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42



2)

43



AWIRINTAUNIINY 1Y
CHuLALONGKORN UNIVERSITY

a4



(248 )

12

0

- 254)

U J.s 1

45



( 25%)

( horoscope )

( www.pavakom.com )

(2547)

(2523)

Linda Goodman

46


http://www.pavakom.com

' oin I

«i 7 d o

47
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49

(2547 ) ( Psychic
Tarod Cards ) Tarot card

( Psychic ) (Soul)

concept

Alexandra  Genetti (1997) The Wheel of Change Tarot



( self - knowledge )

(2546)

(2547)

50

Tarot

Tarot Psychology

Tarot Psychology



51



7

AWIRINTAUNIINY 1Y
CHuLALoNGKORN UNIVERSITY
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A

15:30])

(2524)

53



(2535)

Yi

(253%)

2542

54



(253%)

.. 2534-2536

55



Negative

(2540)

Positive

56



(2540)

10,001-15,000

1

/

26-30

57



350

(2541)

51-80
10,000-30,000

58



(2543)

41-50
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