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OTOP Networking Cooperation for Tourism Management through
Sufficiency Economy Philosophy in Northern, Thailand.

25TWa 99U AUATT AATWAILT LAZIATNS NBIUN

Weerapon Thongmal, Winitra Leelapattanal, Radaporn Thongma1

AMENAILNINITYIDLNEY LY Ie1duully
1 : . \ e
Associate Professor and Dean, School of Tourism Development, Maejo University
2 . . .
Lecturer, School of Tourism Development, Maejo University

’ Secretary of Dean office, School of Tourism Development, Maejo University

unAnge

mMAdeidest ngusrasdudnenisairawasinuiaietnonimiuie
yosUszneun3gsia OTOP Liemsviaadisalasyusu Fensldusvyasugionetiio
Huuwamnslunisiaungsia OToP gillidoyalundatl Iidufodauuuieanandnnga
OTOP iiemsviesifisalasgusiluniamiionsuuuvesuszmalye Suauis 320 58 (8
Fama) iilesrusndeyadnuaueinluvessia OTOP uanannil Seldduiaesndludnuay
wuunetuneumuldnguiogadun 4 Smin Tnefyusuiignidenidusunuresusias
Jandn 9 az 1 g Ao 1) Jamdndelnl lawngusurniTugune diues 2) Jamiadinu
leiun guvudnunezgye Wenzwdssthunszumiedy 3) fmindiuns leun guruilne
auutiuaun uag 4 Jwmdaudgesasu launyusuaiyvseywatiulelas §3dele
FIWTINTBYAINEUTENOUNISTINY OTOP wazaundn naendudddiuladiudelunisaing
uagimulaietienusnilegsia OTOP  iflenisvieaiielasgusunuuuImeuivgn
AswgRanealfios S1uauiedy 255 8 dvsunsussfiunaiedetisaudaniiou 1
Useidiumasmannasifaida 6 Ussifiu Ao 1) arumngay 2) ANUIANG 3) UsednSua 4)
Uszansnn 5) anusietiles uay 6) mnuBaveu anglideyaiildannissiusindoyaiiu
MAaeTs Wy 1) msdunwaiialasiadne 2) mseAusiengu 3) sdunnainaadide 4)
nMsdnduuuingudes wag 5  Asdeunwdaenisasuaduiu nduldindeyaun
AATIMgARRUITEgLATANREYNNY

nansIdeiieItunsaaLasimuaiedis anusnievesgsia OTOP
diensviendierlnggumutu e wunAnvos s iasvsianeiiios Tasidusuyuiito



melugururesmuonts 3 fu e 1) yumedsa 2) Mumnaminensuazaindon wag 3)
yuynaAswgRameedndnmsanmsinauesesaunelugey lasfinsvieuilsndy
Fissendmaiuiitu wagldlduesilsanmsviondiendundn uidurilsannisfaun
AN ANNENNSaviseUsEaUNTsal n1sasieauandad InuUttunseusnisualviyang
duusegluveuine Tansssy viodndnvalvesyurulazansniFeuiviiumsUasuuas
nnszuaveslanniuentuies uonaninisdanismineinssng q vesgumulfiunandn
OTOP iiomsteadioalnegumu duliannsosiiunsldossissansnmuasdsiu &
Medennunilevesiidnlddudennssduianiglusaznisuenyury faly Jearsiiaxd
mMsaLazaiaIoteauduilogsia OTOP  ilemsvieaiienludnuusiuuisde
(wheel networking structure) mgnisialenaliauninngulusesuyusy diua 8une
suedeialdisasslunsinaulaazsiuianssusie 4 aeldunumuasniseniiives
puwTenheNy wiszauduiudideUsslvidstunasiy tnedfusvaunuaietnely
uiaznynAuUsEYL WaRenazUInvmnsefuegieminane dslunisudladyninie
guassagusuliiauuiuMeedendnnisveslsyyiasygionamisannduwuimisly
nsanaula

n193deafell AelfiAnarnunsentnuassednfenuasufiedniadly
Jaussauvidesndnvavesnumelumurunamiensuuy ynthusuonidssfuisaiuanm
Hu “fhau” vesnfinug ndeuinunuesaueiiessifsfusndnuavosmuruiidy
auvidefagelauwandudud OToP ieliivieadles IHdundnyiwasSouiuasiedu
vosfisedn uwioehalsfiony fusenounisAudl OTOP vidpasdnsvaniadguasionyu sauma
tfnvieniisafimsnsniindfanaumeuiidnAnuasanseins  veanguuiAnug danuansn
waztilaluimusssudiunnsaiioasmuanuduinazauaninfvesuszanvuludiny
wazUssmAna sisly

AdnARy: nilswhuanilednine w3stieauINiie N353NSR lne YNy
Uy nAsugnaneLiies



Abstract

The main purpose of this research is to describe how to built and
develop networking cooperation for tourism management among OTOP producers
through achieve Sufficiency Economy Philosophy objectives. The respondents of this
research as a simple random sampling techniques from group leaders or managers
and members of OTOP as tourism villages or community based tourism (CBT) in the
upper northern part of Thailand (8 provinces) totally 320 by questionnaire for OTOP
characteristics survey. Four provinces were selected by multistage random sampling
as follows: 1) Chiang Mai (Chinese Baan Yang Community) 2) Lamphun (Paka-keuayor
or Karen Prabhat Huaytm Community) 3) Lampang (Thai Lanna Baan Samkha
Community) and 4) Mae Hong Son (Lahu or Mooser Baan Borkai Community)
provinces. Data collection from leaders or managers and members of OTOP for
tourism management by simple random sampling totally 255 for answering how to
built or develop linkages networking cooperation among all of OTOP enterprises for
tourism management through Sufficiency Economy Philosophy in upper northern
part of Thailand.

Moreover, this research was evaluated networking cooperation as
follow six indicators were 1) suitability 2) legitimacy 3) effectiveness 4) efficiency 5)
continuity and 6) flexibility. All of representative members and stakeholders totally
60 were using the following methods: 1) structure interview, 2) group discussion,
3) observation by researcher, 4) group forum, and 5) questionnaire. Data collection
was analyzed by descriptive and inferential statistics.

Results of the study showed that all of the OTOP producers were
developed networking cooperation among them and also with all of stakeholders.
They applied the concept of Sufficiency Economy Philosophy by emphasizing on the
available resources in the community in three aspects as follows: 1) social resources,
2) natural and environmental resources and 3) economic resources by relying on the
principle of self-sufficiency of the people in the community whereby tourism is just a
supplementary livelihood only and not eyeing on the projects from tourism as a
main goal, but a profit as development of knowledge, capabilities, experiences,
building unity, sharing or service giving but are within the scope of culture or identity
of the community. Besides, this OTOP products for community based tourism
management cannot be implemented effectively and sustainably without the
cooperation of multilateral collaboration of the stakeholders at all levels inside and

outside the community. Therefore, there is a need for developing and building a



network by applying wheel networking structure by opening opportunities for all
members of all groups at the community, sub-district, district, including province
levels where there is a freedom in decision making and running their businesses
under the roles and duties or responsibilities that have public relations convenient
for the benefit or the whole/ one another. There is a network coordinator in
multicultural collaboration that comes to meetings, discussions, and counseling
regularly. Since in solving problems there were consider together and rely upon the
Sufficiency Economy Philosophy as the guideline in decision-making.

This research should affirm and consider the value of sacredness of
the cultures of the ethnic groups in the community in upper northern part of
Thailand. The local people should started to dispute about uniqueness of the ethnic
group including collecting and presenting the business about identity of tribes or the
charm to be OTOP products that attracts tourists to visit, study, learn and also buy
for a souvenir. Nevertheless, the OTOP entrepreneur in public and private sector
including the tourists should also learn the value of the sacredness and various rights
of the ethnic groups should be respected and understood in the diverse cultures in
order to build identical views and unity of the people in the society and the country

onwards.
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