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The Efficiency Development of Smallholder Rubber Farms in Northern,

Thailand
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Abstract

The objective of this study was develop capacity of production, marketing and marketing
communication of stallholder rubber farm in northern, Thailand. The study was included into 3 sub-
projects: 1) produce VCD production of rubber and promote to farmers; 2) the marketing, an
analysis of cost production and net return, margin and marketing margin, including establish of
marketing net work; 3) to produce rubber newsletters and promote to famers received information
the current market situation. The sample groups in this study consisted of 120 households farmers
registered with the Office of Rubber Replanting Aid Fund. There was promotion in Chiang Mai,
Lumphun, Lampang and Mae Hong Son provinces.

An evaluated pre and post training by the use of media to promotion, the results found that
before training the tamer was very well have the knowledge in any way the producing cup lump of
rubber. There was an average score between 3.75 and 4.25 from the total of 5. The farmer was
lowest of knowledge in any way of producing unsmooked rubber sheet which the score between
1.63 to 2.68. The sample have fairly and well of knowledge in the planting and maintenance,
opening rubber latex and collected of latex. However, after training by media use, the knowledge of
farmer was increased from lowest to fairly and well level of scares and from fairly and well to very
well level of scare. This was showed increase knowledge of famers in any field of rubber
production.

The result found that an average cost cup of rubber and price for sale of 32.10 and 37.47
baht per kilogram. The farmer was benefited from cup lump of rubber as 5.37 baht per kilogram.
For the unsmoked rubber sheet had an average cost and price for sale of 36.30 and 53.83 baht per
kilogram. They were benefited in the unsmoked rubber sheet as baht per kilogram. The smallholder
rubber farms were a 80 percent sale in form cup lump of rubber and unsmoked rubber sheet of 20
percent. The cup lump of rubber, the farmer sale to travelers’ merchant at the village level of 15
percent and the farmer group was engaged with the middleman come to purchasing in the group or
village of 65 percent. For the unsmoked rubber sheet, the farmer group was auction by the
middleman which was given high price as the winner. The local assembler /district assembler or
wholesaler was collected total yield of rubber yield and there were sale central market in Rayong
province. The cup lump of rubber, the travelers’ merchant was marketing margin of 7.49 baht. This

was cost of marketing and benefit of 2.75 and 4.74 baht respective. Meanwhile, the middleman was



marketing margin of 2.75 baht which was cost of marketing and benefit of 2 and 0.75 baht. For the
unsmoked rubber sheet was marketing margin of 2.13 baht, the middleman was marketing cost and
benefit of 1.50 and 0.63 baht. Tn 2013, in northern Thailand was a total rubber yield of 869.83 tons.
There gave marketing margin of 2,990,938.90 baht divided into marketing cost and merchant
benefit of 1,788,032.50 and 1,202,906.40 baht respective.

Regarding activities and network development, this study had prepared 3 editions of
newsletters: October — December, 2014; January — March, 2015; and April — May, 2015. Its content
components included conclusion of marketing condition and rubber price, marketing situations and
rubber price, and conclusion of rubber price of each month. There newsletters were sent to the
sample group via post. For the assessment of the respondent satisfaction and utilization of media on
marketing dissemination, it was found that they had a high level up to a highest level of satisfaction
with all aspects. Besides, it was found that the respondents had a high level satisfaction with design
and format of the media.

Keyword: Efficiency Production Development, Rubber Marketing, Marketing network,

Marketing Communication and Smallholder Rubber Farm



