S1IUHNAN15IVY

1599 ng@nssuduslaaunazanulszanmamsnaianiisnsnanemsaaanlode

o e d o o Aad o M s [V | t
HARNUMNHNBUNTE: HNIUBIHUHIY 1‘“‘{)3“']9]!'5?]\31'“11

Consumer Behavior and Marketing Mix Influence on Organic Vegetable Purchase:

Temperate Vegetables in Chiang Mai Province
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