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In this thesis, the researcher investigates (1) the significance of “soft
power” in the context of international politics. Additionally, the researcher
considers (2) the dissemination of the “soft power” factors of Korean culture
in the forms of entertainment and tourism as integral components in the
distribution of cultural power. Finally, considered is (3) the widespread and
hasty acceptance of Korean culture by Thais.

In carrying out this investigation, the researcher employed qualitative
methods by means of conducting documentary and descriptive analyses. In
addition, the researcher collected pertinent data from books, articles,
interviews, journals, newspapers, and other printed matters, as well as from

analytical articles published in both Thai and English language journals.

(6)
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Moreover, a randomly selected target group of informants were questioned as
a means of adding supporting data to the data gathered on the basis of
qualitative documentary research.

Findings are as follows:

The government of the Republic of Korea (South Korea) has been self-
consciously pursuing a policy designed to create “a systematic modern
culture.” Involved in this overarching policy is an emphasis on the search for
a true Korean “identity” attendant upon close attention being paid to the
Korean cultural heritage. The Ministry of Culture and Tourism exerts controls,
issues rules and regulations, and lays the legal foundation for such endeavors.
These governmental initiatives have been favorably received by the general
public in South Korea. Therefore, this cultural recrudescence has been widely
disseminated throughout the country and has now spread to other Asian
countries, especially in the popular culture area of entertainment media,
including movies, television dramas, music, etc. This wave of Korean culture
has found favor throughout Asia, including the Kingdom of Thailand
(Thailand).

On the basis of data collected from responses to a questionnaire, the
researcher has concluded that this data supports the data gathered from
documentary sources by the researcher in respect to the acceptance of
elements of Korean culture. Thus, it has been found that aside from interest in
Korean culture instigated by the entertainment media, Thais, especially

teenagers, are influenced by Korean ideas and attitudes as manifested in

(7
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Korean styles of dress and the Korean culinary arts. Thus, the attraction for
Korean culture generated by the appeal of Korean popular culture is
complemented by interest in Korean apparel and food.

Nowadays, the affects of “hard power” have greatly abated. “Soft
power” has become much more significant and has an important role to play
because it engenders cooperation and mutual dependence. Through the
application of “soft power” displayed in its entertainment media, South Korea
attracts consumers since they thereby gain a good impression of Korean
culture and are therefore inclined to consume other components of Korean
culture and products. In this respect, South Korean cultural capital can
compete with other forms of capital emanating from Japan and the People’s
Republic of China. It would seem, therefore, that we have here a process of
the “Asianization” of cultural capital in which good images of an Asian
country are projected in a vein that can well compete with the industrialized

products emanating from Western countries.

(8)
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