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ABSTRACT

Thesis Title Antecedents and Consequences of Customers’

Behavioral Intention for e-Jewelry

Student’s Name Miss Nasita Rachadee

Degree Sought Master of Business Administration
Major Marketing

Academic Year 2010

Advisory Committee
1. Assoc. Prof. Dr. Montree Piriyakun Chairperson
2. Asst. Prof. Dr. Prayong Meechaisue
217849

In this thesis entitled “The Causes and Results of the Behavioral Intentions
of Customers Regarding e-Jewelry,” the researcher investigates customer behaviors
in purchasing genuine jewelry or ornaments on e-jewelry sites and the factors
influencing their consumption behaviors in respect to e-jewelry.

Using an on-line questionnaire, the researcher collected data from 100
people who purchased genuine jewelry or ornaments from e-jewelry online sites
in the Kingdom of Thailand (Thailand).

Findings are as follows:

Those who had purchased genuine jewelry or ornaments from e-jewelry
sites in Thailand were mostly unmarried females between the ages of twenty-
six and thirty-five who were holders of a bachelor’s degree or its equivalent.

They were private company employees who had a monthly income between

(5)



15,001 and 30,000 baht. They resided in Bangkok Metropolis. 217549

In applying structural equation model analysis, the researcher found that
the perception of the value of purchasing genuine jewelry or ornaments positively
influenced attitudes and the trust of these customers. However, it negatively
influenced the intentions of the customers.

It was also found that the attitudes of the customers positively influenced
their intentions and levels of trust. Trust evinced by customers positively influenced
their intentions. Finally, it was found that the intentions of customers positively

influenced their behaviors.
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