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The objectives of the current research were to: (1) study the strategic planning of Kasikorn Bank
marketing communications. (2) study' markeling and_cévporate image cemmunication of Kasikorn Bank. (3) study
and compare the difference of percgﬁftogs between Ka!iiih'pm Bank's customers and other commercial banks'
customers in marketing commuﬁcat@f‘\ aﬂl\.{ﬂies ef-Kasikorn Bank. The research study was divided into 2 parts;
(1) qualitative research : 4 in-depth interviews with bank’ e;cia-culivas-and advertising agencies agents
responsible for planning internal and extemal cormmmicg;i‘?ps‘:of Kasikorn Bank to study strategic planning of
Kasikorn Bank marketing communi€ation. (2) quahtitativé,f‘?search : guestionnaire was used to study and
compare the difference of perceptions betwesn HKasi morrTBmk'}s customers and other commercial banks'

Y

customers in marketing communication acn\“ﬁt“ee of Kammank
S
NN

The findings revesled that Kasikom Bank has developed integrated-8 dimensional marketing

communication planning whighinfluences the perception of marketing and-corporate image communication

activities. It is also revealed that other

commercial banks' customers whom received Kasikorn Bank marketing communication messages through
selective medias; énd hag differently perceived the communication astivities in-products and services area than
Kasikorn Bank's customhersalerells low tav&hy 10w peicentage.n efficiency that cénsumer are perceived the
Kasikorn Bank communication activities through selective medias. But-on the other hand, they are more efficiently
perceived ffie communication a&tivities throligh places which(is the fourth P'in marketing fmix. Additionally,

the marketing _communication message that Kasikorn Bank's customers and other commercial banks' customer
will receive can be more efficiently done by executing public relation task through mass medias which will create

very positive impact to service places.
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(Corporate Image) LAARUATNGNFN ] NHAIN
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TRIRELNTOIDIANG nIYNILFEY n135uFasia9e191IM (Enduring
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YRIAIANG

IR Adapted from Balmer, J. M.T. (2001). Corporate identity, corporate branding and corporate

marketing : seeing through the fog. European Journal of Marketing, 35 (3/4), p. 250.
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Through Create Can
Corporate Corporate Image and Lead C .
> > —> ompetitive
Identity Communications ’
Corporate Advantage
R A Reputation
: Feedback Feedback

N Gray, E.-.R., & Balmer, J.M.T. (1988). Managing corporate image and corporate

reputation. Long Range Planning, 34(5), p. 696.
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Management) fdman azifluuuinialunisairsenaneniasdnsuaziud seTaaiduiy
innisdeansvisagnaulatnlidszensdldlunisinisesAnsluilaqiiuls Gedndainisls
W Yiudpensemgujuazuufinnisuimsienansniesdns il A nanysoidnian
HAZHANIMNNZANNINGT 30 TWA2 AITUNNININUDININUINITBILLLIA1ABINI9LTNNT
asAnsaz AN s HuuAnndaay santeannsniin lluszandldliaanndesiuasing

Tulaqiiuldetinditlaz@nsnan



48

RAUNINA 2.5 LAAILLLAIADINITUIUISLANANHNIAIANTATNLUIAAYDY
Kennedy (1977)

Extraneous ‘ A
! Indirect
Influence .
L N . . Experignce of
Objective Company Criteria Company Policy External Groups Perception of
Formal Statement of c Company
- Government Legistration e.g. — Formal Statement o | — ompany
o Company Objective y
~ Prevailing Economy —> Feedback on Company Policy Feedback to
C L, . —p - Measurable Product
—~ Competitors” Actions and Feedback Affected by Company
Attribute
— Cultural Patterns > Reaction of External group Persénnel
- Visible By-Product A
- Divided Records Company Personnel Perception
of Company
v

External Independent
Publics/Groups
i.e. No Direct Experience of

the Company

un Stuart, H. (1999). Toward a definitive of the corporate identity management

process. Corporate Communicational Journal, 4(4), p.201.

ANUFUNAWINITTBNUUIRALAZIULATA Y LUEARINTL N19LTUMslenaneniasdns
5 P Ry . B N v
azifuluAANEIAUANILaENITaTNTIRININANERIaIAN s nasan1anilade 1ating Tag
BHAINUULA1A89784 Kennedy (1977, cited in Stuart, 1999) (AUNUNINT 2.5) TIN5
B9AlszNauNFINITNAFINNNANHDL AD N1TUAPNBBNTLBINGANITNTBIL AR IUBSANTTY
inannnisnanuauleLaUe91FE (Company  Policy) wagziiludiudndnylunisaing
o & 'S o 13 ' P a a (% = a ¥

AanNEeeAns uariNlsznausltesAlsTnaudu 81 AuAvzestnig, Taseaing
219989403 F9uTe U9 uTEntussdsanan1sfuf T9azai1auuanaslunisinuun
woAnsslAulueAnINsiasuanIeensayARAN1EUaNEIANT UWHILLLAA89789 Kennedy
Tt 1977 tiu IWldnantauumAnaeaenansniesdns sz lugatudsldldanisiiuuedn
gaaanAaneiadAnsun ldae1993949 iNesuAiuANAALAAA LN TaF LAz NT89

ANANERIRIANITIdINARNNUIILNURILTEN (Company Policy) winiiu
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ANANAUTUBIYAANNINBIANT (Corporate  Personality) Lenan®adesAns (Corporate
Identity) LAZATNANEIRIANT (Corporate Image) AFansINAUIILATELIUNNINNT
UFUNTNINANEDIRIANT Corporate Image Management Process (@LLNuﬂﬁWﬁ 2.6)

Abratt (1989) N899 B4ANTARIAUNIMALINUUALARNNINTBIBIANT (Corporate
Personality) Mtina1nyrylae9u3¥inuayn19999nagnsueasfng (Corporate Strategy)
HLAZNN3A5 9 ARNNINTBBIANTUUABNTUTUIITINALNTIBIDIANINAINABBN 1T INUA
wuanenstiRvesndiutesasAngiiuied wanaantiu Abratt f9ldnananaunIAnTe9
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(Behavioral Cues) #19111#B4ANIHANNUANGNIAINBIANTAY 7] TaNANEIBIANTIUAL
Aenasan nanNEingANg (Corporate Image) ARANEITLIUNINNATAIAIANT WAZNITNIIL
=® 1% s & ] 2 (% d‘ [ a
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Balmer (2001) l@nan904uLLA1889N19LEMN T enaNwni1a989ANI189 Abratt

(1989) dnHuuIARMTiNesAsznauaInAIenen (Qutside in) AaLtiuluyunasney

b

al

nnanwd, Ia1deNadAnsuanndnaraeslunnNesanesAlsznaunialu (Inside out) Aa
NANHIMATYARNNINTBIBIANT UABESlaARIN LULS1AB9289 Abratt WUHWWINIGT
WudszlaadadaunnTagnegatiiiaue uusAamiussuuua s uans iAo N dNius
LTI ARNNINBNEIANS, LANANHIIYRIBIANTUATANNANHTLUIRIBIANT UATULILAIABY
289 Abratt (1989) DatiuuuinieresiindannisduienaneaiadAnsuateinun et
Amunuaztlfullgaliianuanysaluingaau ennsdalalunuidnaaswis 3 asdilsznau
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REUAINYT 2.6 WAAILLLAIARINTELIUNITNNTUIUNTLANANHIDIANTATN
WUIAAURY Abratt (1989)

The Corporate Image Management Process

Corporate Personality Corporate Identity Corporate Image
Corporate Philosophy To
Organization’s M| G
Core Values A | A| Customers
l > Communication Objective R G|~
el Governments
Corporate Culture and “Game Plan”
Z| Bankers
l 1| A
Strategic Management N|T
Functional Communication o
Influential
Corporate Mission Objectives E)o
R | N| Group
F
Business Objectives alp
Development of Structure
€| Ul General Publics
Strategy Formulation E|B )
.| The Media
" The Trade
C
s| Internal
Feedback

ﬁm : Abratt, R. (1989). A new approach to the corporate image management process.
Journal of Marketing Management, 5(1), p.71.

WULIR189784 Abratt (1989) lagnuinuniunTaasindannisuangvia Fefluwadn
ﬁ@ﬁumummmmﬁﬁmﬁu 21711 TuilsziAnedAlsenau1edyARNNINTBBIANS
(Corporate Personality) van Riel (1995) 1A 1F LU AR AN ANHOIIRIBIANT ABNITLE A
ﬁfmummmﬁmﬁLmeﬁmﬁ?ﬂﬂmwmmmﬁﬂmquﬁﬂﬁmmmﬁm (Behavior),

fouanmnl (Visual Identity) uazn1988413 (Communications) I9YARNNNTAIBIANTABNT

919uHUANN8 118989 NINLAARINNITINUNUTINAYNEU0I89ANT (Corporate
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Strategy) Tu0ue? Stuart (1988) NA1991N1TINUNULBILBNANEIVBIBIANT ALTANIANN
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Stuart (1998) ﬁﬂ%uﬂqq@ﬂﬂLLuqﬁmm@q Kennedy (1977) Inatiniauaiaanud Ay 1e9nng
LAANBBNTINNG ANINLRINTINIIU (Employee’s View of Identity) Adanadanndnuaiues
BIANT LATENWAUINIRINLLIARYEY Abratt (1989) ‘TfiﬁﬁLLmﬁmmmmiﬁwummaﬂmw
29989ANT PANDINNTLTTALTUIZMIlanANHaILazA AN ENIaeANT (@Lmumwﬁl 2.7) 4
ANULLANABINITLINNTEIANITAS Stuart  (1998) N&1241 LlananEniaadadAnsAanIg
LLmm@@ﬂm@mﬂaﬂmwmmmﬁﬂﬁ@'aLﬂumaﬁmz?u‘lm \ENALNEUBIBIANS faardnanslnena
N rmi?ﬁlfa@’mmmmm (Marketing - Communications Strategy) wazannNwiingunelu
24ANT (Employee’s View of Identity) 17;@3@'\‘1N@b‘iﬂﬂ’]ﬁ“ﬁliﬁﬂﬂﬁwﬁ/ﬂiﬂfﬁﬂlﬂﬂﬂﬂﬁﬂiﬁiﬂ
anssnisuitianaAe e srensdns
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YN
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RAUNTINA 2.7 BAAIBLLAIADINITUSUISLANANHNAIANTATNLUIAR
U849 Stuart (1998)

Corporate Image

Feedback

Marketing

‘ Communication

Corporate Personality Corporate Identity . o I o
Marketing Communications M R
. < G
Corporate Mission Corporate \ Strategv \ 2 A
l Culture Feedback E )
I
Corporate l z
I A
Philosophy Corporate N T
T 1
l Symbols E o
» Employees’ View | _—¥ N

Core Values R
of Corporate F ,
—ee Personal A ’

Communication C
B

v.. E
L
I
C

Feedback

N Stuart, H. (1998). Exploring the corporate.-identity/corporate image interface.
Journal of Communication Management, 2(4), p. 369.

RN UANNTBIULLRNGRINNTLEN BN AN HEaIANT Iue ARG 7 NeluuAIN 1
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Organizational Culture

55

Corporate Corporate Corporate
Personality Strategy Identity
C Corporate
! Identit :
Corporate Top Behavior Y 0] Reputation
Philosophy Management Interpersonal S R
.. Oreaniza-
vision TEgEe Communications T P
> tional :
Management A Y]
Communi-
f Employees » K R
cations .
Manage- Product / : E A Organiza-
. > Marketi Image :
Core Values ment Service areting g H T tional
Communi- l R Communications 0 > E > performance
cations g o L
Manage- Symbolism
Organizational ment D I
Corporate Structure Communi- > E M
Management
. > tions .
Mission o C . — R A Business
ommuni- Communications Interface G .
) Survival
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Corporate E
p K rw
Identity : oo ~ -
F Feedback o . .
IS eedback I IS Feedback . \ ‘o e 4
. AR : [t e
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\ ’
\\_ ___________________ _ 4

Gk Stuart, H. (1999). Toward a definitive model of the corporate identity management process. Corporate Communication : An International Journal, 4(4), p.206.


train
Typewritten Text
55


56

3. WUIRARALASVAHLNLINUNITARRITNITARIALLLNANNATULALNS

RRATULLNANNEIU (Integrated Communications)
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s o P By o Y waa 9 = - .—44' Y =
ﬂmﬁﬂ@ﬂm@\ﬁﬂﬂﬁﬂiLW@@ﬁ"]\?ﬂqﬁ\ﬁ‘Ugm@HV]N@QHVL@L@ﬂﬂ@Q@QﬂﬂT NI1TADRANTAIYNNINUNLIN

1 v v
Tun19ai19aNANALS (Relationships) AeNNdulAAq AT IMNAT0999ANS LANANLIY

£
o 5

UimoynaziuAnrednistiuljanmuniniiagivesdns (Total Quality Management) fiaiilu
- X a4 a4 de y = . o
WWIAANUT TN Re A TIUARITI N 21 NTenddugaveisinaludaqiuiduyanad
B9ANIRINARRBUAILAZNIWDIANABINIG | UAZUINTARUINAATWIFRLEN19989AU
4y Y . "
\aaF1ennnelagegaliiniianman
AINUWIAATENNNTLTUIIAMNINGY  ArsnndiRAnufadasiunisnssinaesn
Adluesdns Wanisdeasdnsndunumdndnylugraesdusinn asliiuumAanisdesnsi
¥ 1% 1 Y a % o o d“l dl
wiunnsafuanuneladedisinanazaipnduiuglussazens aanisdesnsavidu
WNNINNTARANTNNIRAIA  (Marketing  Communications)  MiunNs20419MINAUAN
Inggantansdeansviannnzesesfnanassndanasaniaiuiluynqanisdeans (Contact

Point) fannsaednsnelueasnsg (Internal Communications) WAZNNIRDANTNNEUBNDIANT
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o '

(External  Communications) hegnidonliidnaesasdng  wanwteannguslnadae

=

(Duncan & Mariarty ,1997) 34N MUEUNIRRANIFEINAMNNABLUBNTINALNS LaTANIT
paNpaWil Tuyne qannsdesnssiagnAn iiesentTeideaaded/ng (Gronstedt, 2000)
= o a A oA a X |\ ! 4

AAuAnreINITdea sInaTuN Ul Fandn  n1sdedsuLLNANNEIY  (Integrated

Communications)

3.1 WUIAALNEINUNITARAITNITARIALLULNANNAIULALNITARRITLLL
NANNATIUY (Integrated Communications)
WAAALI YA UIBNINITAD AT LU ANNAILIY HUUIAAANIANNNITRENNENN AU

atdaLauszdenslazrduiusiaznianann InaLlauyuued189n1980413N19AA0A

|
a

1 o [ 'y 3| d‘ A dl dl dl % o &
na1291 nsseanduiusaziduasesilaniislunisfaanmiseain T9n19svadunus
(Public Relations) , n15lgwrgun (Advertising), warn13d9Lg3nn17u1e (Sales Promotion)
AN TNANKAUAUAIN LU ARTFENIINITA0E1IN1IAAIALLILHANNAIY (Integrated
Marketing Communications) (J. Grunig & L. Grunig ,1998) FILUIAATAIADAI1INIIAANA

. Lo g . 4
WUUHANNATYW Naganislszandudusidutasesianiislunisdadnsnisnaiauyy
HANKATY waziulATesNeNatiuayuingUIzadfin1en1InaNn AN Haris  (1993)
naNMINUUIARTEIN T sETdNRRENIIRAA (Marketing Public Relations) %98 MPR 91
durresiiandrAnylunisdednanispaiauuunaunaty lnannislszaduiusnisnana

Ierihudnnisrenisdszaduiusunatiuayuinglszaesdnianisnann (Harrs, 1993)

|
1 o

A A 9 o vy = s o el ¥ o P A =
LW@V]@:?@?WQTW??UE, ATNNAMNMNUITAND, m@ﬂﬂ’]ﬂqW@ﬂHmmmiﬂﬂUmﬁ\’]@uﬁ’] T2I*NRFA NN

'
v a ' =2 '

o A o o Al v o o v
ummmmi'ﬂimmuwuﬁwummmmmﬂimmuwuﬂmnmmwmwm nne

'
= o

dszanduius W lfiduersasienatiuayunisaainwintiy usdiuinaduayudieususly
89AN3 (Management Function) Aag i AMNuUI AR89l 52 I duAUEEANT (Corporate
Public Relations) 78 CPR Nidgisvanduiudazintinatuayuingisyasiaasdie
a (3 IS & = ¥ @ o & = % =
1M s luasAnsuaziniinnaiaanudniugseatsnsnauivainiany uazuenusinfiaan
ananN19RaNA (Harris, 1991, cited in J. Grunig & L. Grunig, 1998)
AINN13348 284J. Grunig waz L. Grunig lulasanis IABC Excellence Tull 1998

= = 9 - . . o \ oy oo
LL@3ﬂqﬁ\ﬂﬂﬂqﬂﬁiﬂﬁ\‘1@?q\ﬁﬂl@ﬂ@\?ﬁﬂ? (Organlzatlonal Structure) NUNITLUNLENUUINNL
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aeleiALalgzudelNen1IRa A8 U IL I ANN RS ANNLUIAATAY Hunter (1997, cited

in Wightman, 1999) @erlaitlszanduiusaslidss@niningegmdlodnay szandniug liag

mMeldnnamann faildnanalludaludnedusi danalfiAnuueAnaesnsdeansficandd
mi‘?q'fammuummmu (Integrated Communications) %‘\‘1Lﬂumimz\lﬂlmﬁﬁmaﬁé@miﬁ
NAINUAe meﬁumguumﬁmmﬁmmﬁﬂﬁmwhL‘ﬁﬂuﬁuiwdwmaﬂa:mﬁuﬁuﬁ
(Public Relations), n13lasoun (Advertising), kazn19RAAA (Marketing) (J. Grunig L.
Grunig, 1998) uazatLAyUANNesaINsAeA s ILTaaTl AIEIHAud dyfunisdeais
TueeAnIAENTN L IUESANINANTY LUIAATAINITAD AN UL AN LATLE TN TR
lugasie N1

Favfuagiuldda Shagnalaldausulase i AnTa N SR EN TULILIN AR AN
11N3Y WAy I EIALeLLIAA e INNT AR AT IHANAG LS BE N AN NI aNE Ko e Ty (e.g.,
Gronstedt, 1996,2000; J. Grunig & L. Grunig, 1998) Taeh Wightman (1999) & l#andiena
PDINNTADANTULLHANNAININ ADUUIAALEINIHDEN TR NN AU AN ATRI8ANS

A & oA e P = - Sy o9 v %
LW@V]@:?@@@W?VL‘]J@]HV]N Qulﬂ@quL@ﬂﬁl@Q@\?ﬁﬂqﬁ\VﬂNslﬁ]LLﬂ@uﬂﬁ’]er]uu
9

Gronstedt (1996) I lsAtanaeen1sdadnsuuunaNadwIn un1suiunsnig

] v
=< al o

= - \ LA ] P A uaa P
ADANTURIDIANTRENNADLUANIFADRITITOUTUNURA NN U RNE sﬁﬂﬂﬂamﬂﬁquimﬁquL@ﬂV}\?uﬂm

v
o o al o

TDIDIANT WAZUAANDNANANAUE (Relationships) 1asasAnssiadiidaulsidaudaianun

WAT Gronstedt fNNAII9IINITABAITHLINANNATU LANENLINIAN LU ARNITULNU TN N
At nlAUsTUINENEN1TAaNA (Marketing) wazengilssandunus (Public Relations)

UBNANTU N19ADATWUUNANN AU IA L LI AATB9Ls T dNAUENB38N31 Two-

. dld dl ' . o SJalld a & o
way Symmetrical Model NAN9ARANTILUINAANINUENHAIALVID9ANT TUANTUY

al

b

o

2189N13RDAITULUADIN (Two-way Communications) @NATNUANNITURY  Two-way
Symmetrical Model  azluN1TFUNIANNAATUTRIAN 1T UTUNTEUANEIANT LD
al: o . Y AR AR FA R R -4 R
@sngFmndalaseudngesAnsuazarsr sty T ligsiunanlaeuiauaivialyi
dayatieeoeinaiman (J. Grunig & Hunt, 1984) WAZUILWARANINNITIAATIATITENGN
NIRAIATRANTUENIN (Relationship Marketing) NaF19pauduiusszazaariulies e

a

efuslnAuazginaadeeiuesdng (Hutton, 1996) NM9RBANTULLILANNAIY §9AIN19D)

1%
a o

aFeAnudNRUSszaze19aNAMNTaLaznsteN Ui daulAdowdaianunaeq

B9ANT AALARUNETRnRALI8IeIANT, gNANTaIedANs WY saNDan1sAedsn e lussndng



59

WHNAY,  NUEeuANeetesdng,  wazdedaanuifeadesiulanseaiieesdns
(Organizational Structure) Wa% Gronstedt (2000) lAl#A la1nve9n 138081 TILLIL
el

HANNATULANFANG) A8 NITUIUNITNITLIMNITINAYNENADAITAINUN L TBIDIAN T

¥ a ¥ 3 :’/ dl -dl ¥ 4! a a 1 .
ABANNITUAZATIALANTBANRIANTUU LW’ﬂ‘V]@E?ZQﬁ‘W\‘iﬁQ’]NLﬂuﬁu\?l,ﬁﬂflslunﬂ"l glalaalzhl (Point of

1 v
aa o

Contact) ggnAuaziNNdau@avianunaa9eing wasidngilszasrnaza¥ianuduiug
4
Tunsuan aelsznausanuansnzasialis
1. lunszuounistEnsi@ienaams (Strategic Management Process) fidA1x
4 o .
Nendaeiuyne doalununun
= A 9 o gda P, o, P ' o
2. fpouineadesiugnddonlidawdeninunaeesdng Nduasenngia
(3 =2 o (3
1e9R9ANTuAT PN DTN TWasAns
a 1 L% | -8 ‘ﬂl ‘dl % o o &
3. N7 AnRAFeazAeIlBNIINNALNSMLILNANNA 1N aNA LA F19A N ANALS
sofuslnauavgidonlidan@aaasesing Tadudaudidnylunisa¥isannuunnsngluge
waansuasduluaqin

ANNLUIAAYEY D. Schultz (1994) ANANYIINITAAANTLLLNANNEAN Wun13d417
TUAANIIBINFADANINIARALLLNANNAIY haz Ul A.A. 1997-1998 D. Schultz sialé
LATNLUIAALAL 1T AN TN NURINITARRITRULNANNAIWIN ABNITHANNAIUIZNIN9NT
p o %" . = .
aadsvanagtluniy NNANaanAdRIY (Consistency), NN1INANKNATY (Integration) WAY
duwld luRrnnafenns ( One Sight, One Sound) HNBARAITATIALANUTEN1IADA1TRIANT
29NN UIAANIFUINTNN9ABA19M9N 18 TUAIANILATNNERANAIANT LAZARINN1TANE
2BIN1IADANT (Return on Communications Investment) Llae D. Schultz (1997-1998) ¢19 79

o o ]

o B P I o . .
pNdAnyiamnalulatiasaund miurresiadAyrenisdeaisuazidudaanielng
Tun1sdea19 Tnaa 1130471 ulaAALeIN 19808 1T LU NANHATBFINLWIAAT8Y D.Schultz
(Ll

. "NATE AL o . o
1. unaaaneiaunsdean ity nia1eaN138e 8N ILa TN TeININTBINNIE241T
:I/ 3 dl | ya"a‘ ! 1% al all 3
e luuaznieuenesdnsauduinidaulidondanuainuaiuaesasdng
2. NTRLANTUULNANNAUARINLNTFEImauaued (Interactivity) tWII1TNIAATA
luanassud 21 Lildgnacuaniaatnnisnaiavieinnisdesns uinsuaulnagnan
(Customer) fatiugnAnluilaqiiudeviuyananisnsiasiuils SadunwiAnudnaesianig

A941IN1INANALLILNAN KA (Integrated Marketing Communications) WATANTABATHLIL
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a

NANNATY (Integrated Communications) ANNWUIAATNFENGN Customer-centric  N1F84
QI % 3 % A 1 dl -'dl 3 &
Liumu@’mﬂ’]ﬂ‘ml@@ﬂﬂ’]ﬁﬁ"ﬂuﬂﬂ@m’]ﬂ NNUIUDIABDIDIANT

3. fesinnednlscAntuareanisaanuiiun1saeans (Measurement  of
Communication Investment)

mnﬁﬁﬁmmmmi%@mmuummmmummﬁﬂﬁmmwmwmﬁﬂzﬁwﬁuﬁﬂu
¥ 1% a d‘ P2 dl A
SN mmmm;ﬂLLummmmimmmuummmmuimm N1TADANTULLNANNATUABNT
mumi%@mmﬂgﬂLLuuﬁﬁmimﬁuNmuﬁuﬁwumm\‘imﬁﬂilmxnﬂﬁmmw Tngsandenng

o - . < -
aa4d130121Ue9ANT (Internal - Communications) LASNITABANTUBNAIANT (External

P g

Communications), ﬂ’]?%@ﬁ’]ﬂmuIZJ’MJN@quLﬂuﬂig'Llﬂ]uﬂqiﬂ’]iﬂ?ﬂ’]ﬂ%\‘iﬂ@ﬂﬂlﬁﬂﬂﬁ’)’m

= v o a ! P '3 v 3 o a ' Yo = v
LﬂEI’J‘I]@Qﬂ‘LI‘V!ﬂ@Qnﬂ@ﬁ?ﬂmﬂﬂﬁﬂ?iﬂﬂﬁ‘%ﬂ’]LLZ\]$LuuVl‘V‘!ﬂ’ﬂﬂmﬂﬁ]@‘ﬂﬂﬂﬂjiﬂ@’]iLW@@iqﬁ

ANANRUS Iz ze19 TIRUUIAANUFIUNIAINNITARIANFENTY NTAAAITIANRLS
AN (Relationship Marketing) LL@xﬂizmiqmﬁﬁﬂmﬁ?a@mmuummmuﬁmﬁﬂ@ﬁ?m
o . ¥ a o a =1 Y a o o dl
FRUNAL (Interactivity) IneifiasiinnsiuisaannAniivaesiizlnauazinulfulsananiy

¥ ya dl E% [} ¥ a
AHARINsTedgliinANeaeA NN lase LT lnAg g

3.2 AMANLANFANNTRINITRBAITNITAAIALLULNANNATULAZNI1SRART

LUUNANNAY

AMNANTENT89N19RBAIINITAAIAULLHNANLATY (Integrated  Marketing
Communications) Lm:ma%@mmuummmu (Integrated Communications) aznulfian
WUaARTRINsARANTYRS 2 LLu’Jﬁmﬁﬁ‘ﬁﬂﬁﬁu“ﬂﬂﬂﬂ%U"Juﬂ’]?’)’NLLﬁJuﬂ’]??ﬁiﬂ@’]?ﬁN’mﬁﬂﬂ’]?
Py Ae 109884 TNNIRANPULLINAN AN ILAZN TABATULILNANKANY FuFUAINNNg
dnlagniuaziidaulfdoulddoudateesding ludnwoe Two-way Communications 7
FuaLgnsenmeuauey (Interactivity) tnasediinnsfuiaanAnwiveaadusinauaziinnn
Usudguitemuprufiesnisesduiinaiieaireranamelaseduilnagean, nsdeatsn

v

v = o = ;oA % a = o
slunufesiinsuannauiunaciianusaiiies asandesllluianianoaiu uazses
ATegN) qeRaseazfeaiunimnagnuuraNauNeiazaiaA NN uSse
anAuaziiaaulddauidsaesessns daidudoudrdnylunisaieaanuuansnglugazes

nsuaedulutiaqiiu
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AYNUANGWNITNINNIIRBANINIIAANALLLNANNATULATNI AR A TULLILANNA Y

1w naalidn nsdeansnisaaauuLNaNNATY Wunsatuayuinglscasfuesnisdeans
a 2 d‘ % [ 3 & 1% = . d‘
n1AUA Lie lriussqingUsraeAn1ani1Inann Inafesin1snaungy (Integration) Live

wWingFranananenl, Auunilannanneann, e (Message) H1ULATESNANNTABANT

= v = SN o = 3
nsnananuainuane tnasesldlufsnianeaiu daun138eaTuLL AN NAIUAZIENNNg

'
aaa

= ° a o o & =
mmﬂumwumﬂmw Tﬁﬁlu’]LLufJﬁﬂﬂ’]ﬁ‘ﬂTﬁiﬁ’mmwuﬁﬂqlmuﬂ’]iqqﬁLLNuluﬂ'ﬁ‘@’ﬂ@'}ﬁ‘
& QII =2 dl & . . ?:/ | d‘
ABANBNANT VliQNﬂ\?ﬂ’]i@’ﬂ@']ﬁ‘ﬂ’]ﬂ&Lu’ﬂ\?ﬁﬂi (Internal Communlcat|ons) ANLLANTITARANT
WWIAY (Vertical Communications) WAZNITARAITUUIIL (Horizontal Communications)
= - . . p = = )
LASNNTADRANTNEURNAIANT (External Commumcahons) mqummimmﬂugﬂLmumm

o - I~ = = =
LU ALRIRIANS LALNNT3Aaa1TN13Ra 1A zid Uil lun198aans

=D

qinidaulsaau

(33

' o dll =< | dl -dl ¥ ' -dl
NMEUBNBAIANT AN uﬂ']iﬂﬂ@’]ﬂmllNZQZJN?N'TLL’NLﬂu@’ﬂ@qﬁ‘ﬂN@\?@WHHNHQW\WBQBQﬁﬂﬁ‘ NN

=

o L

aINNITTNaNenldaviAil (Vision) Lazni1snaaasasAng (Mission) wazdadndunszuaung

&

N1IUTMN9TNAag i IasedfnIfanIInaina LA luienanenizesessnsluynan

1 1 v
nsdeanssafislnawazimidanlidondanasnuesessnsay l65us

a

3.3 29AUsENaUURINTHRRITULLNANNAY (Components of Integrated

Communications)

o Any Y N = ) =
QVleﬂﬂ@']'JVL‘ﬂLL@’J’J’] WHAAALBNNITARANTULILNANKNAY 1T11N1999UN19E241TNN

.,
YUUUNENNINANN A WALIIMNATEIB4ANT LazyNTaIenIsdeansiianazieansligim

)

doulddaulidrudaisnnnnesasdnsnlaldinasurgndwintu 3addnglscasinazda

q

) =

a 1 A . =2 4‘4' 5 . .
ANTMINAUAINIDEIANT LAYTINDNN1TAAN TN 1B ANT (Internal Communications) WAy
N1338@17NNLUBNBIANT (External Communications) #9g

Tnet5goynaeansdiuy ganninaniiafivesdng (Total Quality Management ) #
ﬁ/ﬂﬂﬂia@@ﬁiﬁ%ﬁ’]&lﬂﬂuﬂ’]imﬂLLNuﬂ’1ﬁ‘a’ﬂ@’]ﬂﬁ@@ﬁumwuiﬁ]qﬂi::@\‘iﬁ‘ﬂ’m’ﬂﬂﬁﬂi Ay
AUUANANNNT, LEuNe, LL@Sﬂ@ﬂ%f‘ﬂﬂ\‘m\iﬁﬂ? lﬁT\iLLﬁimm?meuﬁim@mmﬂumﬂ'ﬂiﬁ
% a b 1 o & =2 a d‘ & QII = 1
faannaInAa N lasaniuluedAng $aN09N19LINNINTARANTNNY I URIANT NITUNIN

£ ¥ < = =2 o . ¥
ﬂ']iL‘]J']&L@Qﬂﬂ']ﬂ’]ﬂ&Lu@\?ﬁﬂi (Internal Customer) Auanantinaunne lueAng Lassas

dnlapannsesnisresduilna  (Customer-driven) ieafi1eaanunalaseduitng
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(Customer Satisfaction) A91iu WUIAATBINITINLHUNNTAB AN THLINANN AU (Integrated
Communications) AautuinisaaununIsdeansiansn e luasdng (Internal
Communications) AilfiAnud1Atyrasnisdadssaninarunialuesdng lullinisdaeans 2

o 4 2 _ o o o e a e
stluuuAe N19@eansuwIs (Vertical Communications) 7flun1s@ean9syndnggusmany

! 14

WHNIIuIzAuaNanuANInddadagnfi uazn1989@194u291U (Horizontal
Communications) 7M39UEBNANUEIANS BAZYUILNIUN1NEINA WFBTENTT N19Reans
! . . : A = < A
FUINLLNUN (Cross-functional; Communications) LL@xﬂﬁM'ﬂmmﬂgﬂLL‘LI‘LI‘MWM N9

= - ) . A Vv a vl =
aeanInNeuanedAn? (External Communications) Na84174HLTInAkAEENNdIUAEU29
B9ANT TarieuNazdeansgniauanediniii AesBuainnisununialuesdnsnouluy
\agsiu (Gronstedt, 2000) @4%a 3 NAIBINITALAITULLNANLATUALAINAFBNITADANT
dld a a
ULLNANNANUNNLU FZaNTN 1N
Gronstedt (2000) TALAANDINTOLLUIAATEINITARANTULLNANNENY (Integrated
. . Aﬂl 2 aa d; A dl 3 dl
Communications)  Alszneusqe 3  HE10IN1940413 ARN1TARANTNIE IUBIANTT
sznaudaenisdednsiuana (Vertical  Communications)  WATNITABANTWAIIL
(Horizontal Communications) AN9ADEITANLUBNDIANT (External Communications) (9

WHUNNT 2.9)

LLN‘uJﬂWﬁ 29 WdAmMe 3 s'flEmmmsﬁﬂmmuunﬂuNmummmqﬁmm
Gronstedt (2000)

BN 1 : NN98eA1NLUBNBIANT (External Communications)

MIDDLE
MANAGEMENT

FRONTLINE
EMPLOYEE

CUSTOMERS
STAKEHOLDER
OUR COMPANY
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59 2 : N19RATUWIAY (Vertical Communications)

MANA(

FRONJILINE CUSTOMERS
EMPLOYEE STAKEHOLDER
— OUR COMPANY

AN 3 : NN1TARATLUATIL (Horizontal Communications)

MIDDLE
MANAGEMENT

FRONTLINE
EMPLOYEE CUSTOMERS
STAKEHOLDER
OUR COMPANY

AN Gronstedt, A (2000) . The customer century :'Lesson from world-class company in

integrated marketing and communications. New York, NY : Routledge, p. 18

AMNUUIARTBINTARAITULLNANNATUYRY Gronstedt (2000) AINNTDUAAINAUD

= o = . X
NNTARANTULLNANNAN WA Az IR nse 1113

nsdaassnigluassns (Internal Communications)

J. Grunig &z Hunt (1984) na1241 nsdeansnieluesAnsAen1sdednssendng

'
o o

winaune lueadns (Employee) NHAMNANAUEALIATI451920909AN3 (Organizational
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Structure) TagnmsanaesnisdeansnielueeinsmuuwAnTes J. Grunig WAy Hunt
(1984) ﬂquﬂmié@mimﬂumﬁm (Internal Communications) ﬂizﬂ@uﬁwmié@mw 5
g‘ﬂLLuu Aa (1) mi?qlfama?mnuu@%m (Downward Communications) mmjﬁmiixﬁu@;q
"Lﬂzjéiﬁaﬁu TUm192ALANg, (2) ma%mamndw%mu(Upward Communications)ann
W‘L’Iﬂmuizﬁu@'NM@@%U?@QMW, (3) NnsAea1suWIIL (Horizontal Communications)
seudnyAnalulNuNAEa AW 1 weineutlsr s Auiusdeansssadnaningauuaun
Useandunwus, (4) AN9REATIIA T (Horizontal Communications) $E#iNNLAAATEUING
wnunluseAuRaa iy L wﬁmmﬂwﬂixmzﬁ”m‘v“uﬁr?ql@miﬁuWﬁmmumuﬂﬁm&l%, WAY

stlunugaving (5) nsdaansuuiiled (Criss-cross Communications) $1319yAAA TWUNLN

U
'

#6i191U (Different Department) lusgAUNANNAY W FAANTURUNN1TRUABA 9T

« <
WUNULNUNLAARN (QLNTININA 2.10)

RAUNINA 2.10 WAAILUIAATRINISRARITN el UasANS

A

Upward Downward

“Griss-cross

v
v

Honizontal Horizontal

Pu: Gruning , J.E., & Hunt, T. (1984). Managing public relations. Orlando, FL: Rinchart
& Winston, p.250

Wananniu J.Grunig (1992) fananafenistiunsnisdednsnneluesdns (Interal

Communications) dnsieatlunisdedans 2 na (Two-way Communications) AW AAUA
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nsuszanduiusnizandn Two-way Symmetrical Model 1hadidunns@easmilaiuainu
a < Yo o dld aaa o dl A 1 [ -dl v Y ] a dl
AnLinaesdiuansludnunientUg e neundui ldinesjmdsnaslideyaatiunen G
dl . o O v & = a a % A

N1982417ULL Two-way Symmetrical Model s ldasAnsldse@nsnininaairsantian

LA A = LA ~ ] ) o osao o o
AINUNTAND LATWAANDIAYINABLUBITNALNIAINARDANANNTaURT NNy
ANNanalalunnsineu uwaz Kanter (1983, cited in J. Grunig, 1992) flananqdnnns
A0417ULL Two-way Symmetrical Model lduns@agsuuuiila uaza$1annsmineusannu
| = v @ o n:lle 1% % al/ ?:/ & .
uha wasdailupguansasndifnyaesnisdiutlsananingayivesdns (Total Quality
Management)

N138aa17n18 TUeNANTAINNIAL LU AALBINITRAA TULILNANKNEY (Integrated

aa

Communications) l@uLin1sdeansnneluesdnseenidy 2 A7 Ae

'
=

1 N9RRFITUUIAG (Vertical Communications) Adun19919u01N180403

=b.

)
dl dl ! o alld v 1 ¥ I Y a o dl
maanlaeszudiantdnaundasnlnadndeagnAnsendneduinnsssdugeanuanidunis
aaan90n 2 giluuuiae

1. N13ARANTANNULAIAI (Top-down Communications) NABAFNEATLARRAL
29989AN3 (Company Vision), t31ry118389/n3 (Company Philosophy) 7iuanifiaqntiu
1D9D9ANIUATNNINATBIBIANT 9NDINITHaNTUTINAUAZN9F LTt RLaUTBINTINGY
neluesAns (Gronstedt, 2000)

2. NM13RBATIANNANNULLN (Bottom-up Communications) AWTNINUAINITDLE A

a < =] =KX a 1 [ U | Y oAa o % %

AYNARLIIL, ATNEAN, WAZANENARG19T A nITAUAalUgE LTI IITAuge Wiunisad
n1sdearsuuuile NaenAfesiundnnisreangw] Two-way Symmetrical Model i

ANBTUEN1340472ULIL Two-way Communications AFUWeANNAATRTRINTTNaune T

-
ANANT

AAN 2 N1sFRA5WUIFIL (Horizontal Communications) %78i38n41n1940413
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(Communication-based Marketing Model of Relationships)

Corporate Level Message Sources Others Stakeholders
Administration Manufacturing / Marketing Finance Human Employees
Operation Resource Financial Community
Government
> Regulators
) ) < Distributor
Cross-functional Brand Equity (IM) Team -
Suppliers
Marketing Level Message Sources Custom-
Inter-
Product Price Marketing Communications  Distribution < mers
Mix  Mix Mix Mix activity
Competition
Consumers
Cross-functional IMC Team < Local Community
Media
Interest Groups
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