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The objectives of the research ‘Encouraging Thailand as a Quality Adventurous Sport
Tourism  Destination for High Value Tourists for the Sustainable Competitive Advantages’
were 1) To study the context of Thailand as a quality adventurous sport tourism destination
for high value tourists; 2) To study behavior of potential adventurous sport tourist
3) To assess the potential of Thai entrepreneurs in order to promote Thailand as a quality
adventurous sport tourism destination for high value tourists and 4) To suggest the approach
to encourage Thailand as a quality adventurous sport tourismdestination for high value
tourists for the sustainable competitive advantages. A mixed method was used in this study.
For the qualitative research, 40 persons from both public and private sectors who are in
relation to adventurous sport tourism were in-depth interviewed. A group discussion with 40
business entrepreneurs related to adventurous sport tourism were also conducted. In the
quantitative research, 425 questionnaires were distributed to high value foreign tourists.

The data was collected in the Active Beach Cluster area.

The overall context of the Active Beach Cluster area has the potential to arrange
adventurous sport activities because the area consists of mountains, plains, and sea, which
are suitable for adventurous sport activities in 3 categories as follows. Land activities consist
of ATV, mountain bike, trail bike, horseback riding, racing, BB Gun, and gun shooting. Water
activities consist of surfing, canoe, kayak, water ski, wakeboard, windsurf, scuba diving, skin
diving, free diving, sailing, seawalker, and jet ski. Air activities consist of skydive, bungee
jumping, hang-gliding, zipline, and kitesurf. When considering in terms of business context, it

was found that the marketing competition is very high because most of the tourists bought



the package tour. Therefore, there are price and commission wars in the entrepreneur group

and lack of standard prices. It can be said that such situation is quite strenuous.

In the adventurous sport tourism, safety was the most important issue that should
be taken into consideration. Therefore, the government sector and entrepreneurs must
place a high importance on this matter because this type of tourism is tourism with the
highest risk in terms of safety when compared with other types of tourism. When there are
mistakes, the image of country tourism will be presented in a negative way. The remedy will
be carried out harder than the prevention. Thailand still has some weaknesses regarding the

safety standard in adventurous sport activities.

According to the data analysis by using the questionnaire with 425 high value foreign
tourists of Thailand, it was found that most respondents were male with age range of 31-40
years old with an average income per month lower than $10,000 and spending per day
while living in Thailand between $751-1,000. In the data regarding land adventurous sport
activities, there were 2,263 respondents, which can be divided into 3 components as
follows. Knowledge about land adventurous sport totaled 1,207 persons or 53.54 percent,
followed by experience with land adventurous sport totaled 657 persons or 29.03 percent,
and finally 399 tourists or 17.63 percent had chosen land adventurous sport activities,
respectively. In the data regarding water adventurous sport activities, there were 3,073
respondents, which can be divided into 3 components as follows. Knowledge of water
adventurous sport totaled 1,601 persons or 52.10 percent, followed by experience with
water adventurous sport totaled 778 persons or 25.32 percent, and finally 694 tourists or
22.58 percent had chosen water adventurous sport activities, respectively. In the data
regarding air adventurous sport activities, there were 1,640 respondents, which can be
divided into 3 components as follows. Knowledge of air adventurous sport totaled 951
persons or 57.99 percent, followed by 394 persons or 24.02 percent had chosen air
adventurous sport activities, and finally experience with air adventurous sport totaled 295
persons or 17.99, respectively. In the data regarding mixed adventurous sport activities, there
were 901 respondents, which can be divided into 3 components as follows. Knowledge of
mixed adventurous sport totaled 476 persons or 52.83 percent, followed by 229 tourists or
25.42 percent had chosen mixed adventurous sport activities, and finally experience with
mixed adventurous sport totaled 196 persons or 21.75 percent, respectively. In the

awareness analysis of adventurous sport, 139 foreign tourists or 32.71 percent were not



aware, and 286 foreign tourists or 67.29 percent were aware. In the data analysis regarding
the main objective for traveling to Thailand, it was found that the objective for most people
was for recreation totaling 303 persons or 71.29 percent. In the data regarding travel
management in Thailand this time, most tourists managed their own travel, which totaled
272 persons or 64.00 percent. In the data regarding people with the travelers, most tourists
came with their family, which was 163 persons or 38.35 percent. In the data regarding the
number of days in Thailand, most tourists stayed less than 10 days totaling 188 persons or
44.24 percent. In the result of the data analysis regarding the attitude towards adventurous
sport tourism in Thailand for high value tourists to create sustainable competitiveness, the
overall attitude towards adventurous sport tourism in Thailand was in the agree level
(X = 4.04, S.D. = .576). The overall satisfaction towards Thailand was in the highest level
(X = 4.00, S.D. = .850). The overall intention to travel to Thailand again was in the agree
level (X = 4.19, S.D. = .660) In the data regarding individuals who would like to do

adventurous sport activities together, it was found that 144 tourists or 33.88 percent would
like to do adventurous sport activities with friends. In the data regarding mixed adventurous
sport tourism characteristics, 345 tourists or 81.18 percent would like to mix the beach with
the sea. In the data regarding the province that the tourists desire to go to, 241 tourists or

241 percent desired to go to Chonburi province.

In the inferential statistic analysis to test the research hypothesis by using Multiple
Regression Analysis, the selection of Enter independent variables according to the Research
Hypothesis 1 consisted of 1) Attitude towards adventurous sport tourism in Thailand,
2) Overall satisfaction towards Thailand; and 3) Intention to travel to Thailand again for
adventurous sport tourism of high value tourists to create sustainable competition. It was
found that the overall satisfaction towards Thailand (X1) affected the factor of attitude
towards adventurous sport tourism in Thailand (Y1) (B = .566**) with a significance level at
.01. The coefficient of decision making which represented influence was 32.00 percent
(R2 = .320). The approximation error between the independent variables and dependent
variables was equal to .47558, which meant that there were other variables that might affect
the attitude towards adventurous sport in Thailand, equivalent to 56.45 percent. In Research
Hypothesis 2, the overall satisfaction towards Thailand affected or influenced the intention
to come to Thailand again for adventurous sport tourism of high value tourists. It was found

that the overall satisfaction towards Thailand (X2) affected the intention to come to



Thailand again (Y2) (B = .431**) with a significance level at .01. The coefficient of decision
making which represented influence was 18.60 percent (R2 = .186). The approximation error
between the independent variables and dependent variables was equal to .59653, which
meant that there were other variables that might affect the intention to travel to Thailand

again, equivalent to 41.35 percent.



