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1. wULReUINANHUEINAsEang (Demographic Data) w8InguFansi
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(Reliability)radiLudadatitnismarusenndainiely (Intemal Consistency) 189A78Y

S} 1 J ll.l [ o 1 9
1A (Cronbach’s O Coefficient) l&AnAnudiedusasiuudnaeaiiudiiiiy 0.71
3. wuudmnisuesluud®  (Optimism) fRsaulauazinulasanuunds
Optimism 284  Seligman (1990) 1lsznaudias 3 HRAa (1) AMNAINUANT
(Permanence) (2) n*ns‘mknmammiaﬂ (Pervasiveness) (3) Afedaeiu AL
(Personalization)
5N 1 AINAIMUNINT (Permanence) WLy
. I
1. Permanence Bad:PmB @AYAR d@aNuiiiny 0.86
2. Permanence Good : PmG AnAauid@asiuingy 0.77
qna} ' L . 1
[A7 2 nnsusiaaneAuiAn (Pervasiveness) ki
N ] A 0‘1 1 o
1. Pervasiveness Bad : PvB atardrzadimionu 0.71
2. Pervasiveness Good : PvG AlAnaidadumindy 0.86
nqni a‘ k73 o « . H
AN 3 NINENIBEINLIARNLBY (Personalization) wulaiiu

1. Personalization Bad : PsB Armanu@asuwiniy 0.77

2. Personalization Good: PsG ANANAE@aNWAAY 0.86
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0.68

1 i 9
ArANTaNusNTIuLI AR satiLwingL 0.68
4.undapnudnialunnsinenu  (Work Success)  gastiwlaannuuuda
Career Success 189 Childs & Klimoski (1986) IagRgnistszifiumuiad (Self Rating)

dsenaudios 3 Fu Ao (1) AgaNduTalunisnaeu (Job Success) (2) arndnBEadou
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yAAR (Personal Success) (3) adSRluaNaEN (Career Success) W NA T lUNNTIAY
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2. s¥1uATaHaduiuNITIAe
2.1 afaunuaeuausneaznatleseng 1oud e 21y aagnasineuy
STAUAMINIY @173 TRdFamsAnen uaznisinfansssnsluinAnen
2.2 AndaniamzdaAnuaglusins Dominance (Do) AN
YA&8L California Psychological Inventory (CPI) Usznavldqedamaindsuan 23 da

2 hd L= 3 2’/
uazdeAinu@aL 23 da Tuvanue 46 49
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JaArnaNm@anan
dsrznavlilédienda 2,4,8,9,11,12,13,16,19,20,21,22,23,26,27,28,29,30,31, 34,39,40,44
anslaziuud mindadniuimanan
AL 439 1 ALY
Tala3a 0 AZUUY
daAnasTeay
dsenavliidneda 1 ,3,5,6,7,10,14,15,17,18,24,25,32,33,35,36,37,38,41,42,43,45,46
nsldazuuudmiLdaAnonnday
Ay 4 0 AZLUY
Tajase -~ 1 ALY
2.3 wlsuardnudatuurdmnisueslund® (Optimism) 989 Seligman
(1900) . anndumiiundsnqenduneineuslifiduamgnsasen ansulig
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f5% 1 A9 AmMIDN9T (Permanence) wiiafhy

1. Permanence Bad:PmB vsenavlusiaeda 5,13,20,21,29,33,42,46

t . 9 a;q. é.’ i’, = tg uli ) t' .
nsnaedn@eine 7 iialuduasfisgudiarawingi Optimism

1 N 9 :;-:x dgl’ :’I = é’ N .
n1rNaedndeing ARswiuRzRATuaNaLszAgaall Pessimism

2. Permanence Good : PmG  sznauldfqsda 2,10,14,15,24,26,38,40

1 n' = J=; = g :’l =y é’ N .
nsuesdnAan - Mifaluiuasiiadwananaznaanty] Optimism
NeNReINALH o ifirwivasiatuiaasnawini Pessimism
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159 2 nisusieneAEan (Pervasiveness) wiiaile

1. Pervasiveness Bad : PvB dsenavlléineda 8,16,17,18,22,32,44,48
i A=I k4 dl = é’ :’/ - .3 nl aﬂl ¢=: 1 2’1 . .
nsdandnge¥ie v MfnTuTuAsRaTmanncBwminglavinde Optimism

J i LY E3 1
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1. Personalization Bad : PsB  isznevlddqeda 3,9,19,25,30,39,41.47
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1. @dAusTane (Descriptive Statistics) 1w ArFatas (Percentage) Anad
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2. mFhAmwTanduius (Correlation  Analysis)  TaensAuanAl
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