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ABSTRACT
RN
This rescarch was undertaken with the prime objective of developing a system to obtain the
customers’ requirements for hand-woven fabrics 1o develop fabric-production community
enterprises in the Lower Northeastern of Thailand. The system structure consists of client, web
server and database. The user of the system can provide hand-woven information according to
their requirements. They can select the design, pattern and color of hand-woven products from
the databasc of the system. Morcover, the user can adjust the pattern and color of the product or
provide a new design to the system. The system will allow the user to view the final design
product before making an order.  In addition, the rescarch aimed to study the behavior and
attitude of Thai and foreign customers toward the hand-woven products.  Survey research was
applied in this study. The data were collected by using an online questionnaire. The samples in
this research were 300 customers, of which 150 were Thai customers and 150 foreign customers.
Convenience sampling was used to select the samples.  The results of this research were as

follows.

Thai customers: the majority of were female, single and younger than 36. Most of them worked
in government agencies, and earned less than 20,000 baht a month. Their education level was
higher than bachelor degree. The favorite types of hand-woven materials were plain fabric,
mudmee fabric and khid fabric. The favorite hand-woven fabrics were made from silk. The
features of hand-woven fabrics that customers need are smooth and thin. The designs of the
hand-woven fabrics that customers prefer are classical Thai, modern Thai and contemporary. The
top five favorite colors are dark blue, green, light blue and pink. The objectives of purchasing
hand-woven fabric are for personal use and for giving as a souvenir of a special event. The
occasions for wearing hand-woven fabric garments are for special events (c.g. seminar, party,
conference, ete.) and on days when the government promotes the wearing the of traditional
fabrics. The channels of disuribution that customers used to purchase hand-woven fabrics were
handicraft display events, souvenir shops and community enterprise shops in villages. The
characteristics of Thai hand-woven fabrics that influenced the customer to purchase are the design
matched the customer’s taste and strength of the fabric. The price that the customers are willing to
pay for hand-woven fabric product depends on the quality and type of fibre. The promotions of

That hand-woven fabrics which influences the customer to purchase are promotions by the Thai
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government and visits a to handicraft display cenires. The reasons that influence the tustomer to
make decision to purchasc Thai hand-woven fabric are its color, its beauty and its contemporary
design. Customer expectations from the Thai hand-woven fabric seller for future purchases are:

reccommendations for taking care of the fabric and convenience for the customer regarding the

channel of distribution {c¢.g. can order via internet).

Foreign customers: the majority were male, single and younger than 36, Most of them worked as
merchants or entreprencurs, and carned less than 5,001 USD a month. Their education level is
bachelor degree. Thewr favorite types of hand-woven fabrics are plain fabric, khid fabric and
mudmee fabric. The favorite hand-woven fabric was made from cotton fibre. The features of hand
woven that customers need are smooth and thin.  The designs of the hand woven fabric that
customers preferred were classical Thai, contemporary and geometric (e.g. circle, rectangular,
triangle). The top five favorite colors are dark blue, light blue, green, and purple. The objectives
of purchasing hand-woven fabric were for giving as a souvenir of a special event and for personal
use. The occasions for wearing hand-woven fabrics were at special events (ex. seminars, partics,
conferences. ete.). The channel of distribution that customer used to purchase hand-woven fabric
were souvenir shops and tourist destinations. The characteristics of Thai hand-woven fabric that
influence the customer to purchase are the designs matched the customers' tastes and the availability
of a wide range of appealing designs. The price that the customers arc willing to pay for hand-
woven fabric product depends on the quality and type of fibre. The factors which influence
customers to purchase Thai hand-woven fabrics are suggestions from their close friends and
relatives and visits to handicraft display centres. The reasons that influence customers to decide to
purchase Thai hand-woven fabrics are recommendations from close friends or relatives, its beauty
and its contemporary design. Customer expectations from the Thai hand-woven fabric seller for
future purchases are: the guaranteed quality of the product and recommendations for taking care

of That hand-woven fabric.



