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This thesis aims to study the behavior of consumers purchasing jasmine
rice and 100 percent white rice in Bangkok Metropolis. Four hundred samples
in the Bangkok metropolitan area were collected by a questionnaire survey.
Frequency, percentage, chi-square, and elasticity were used to analyze the
data.

The study found that when the price of rice increased, some samples
switched their consumption from jasmine rice to 100 percent white rice.
Consumers’ rationale for purchasing rice during the period of stable prices
was to select rice with good grain quality, which would produce cooked rice
with soft texture. When the rice price rose, the samples still made their

selection based on the softness of cooked rice. However, they tended to buy
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rice grain with a lower price—26 to 30 baht per kilogram. When the price of
rice climbed, the samples bought rice whose price was 36 to 40 baht. The
increasing rice price caused higher household expenses; therefore, most
research samples saved on other expenses and stocked rice grains when they
knew about the price increase.

When it came to testing the hypotheses, it was found that number of
family members is related to the quantity of rice purchases and consumption.
Education level is related to rice selection and price. Occupation is also related
to rice price and quantity of rice consumption. Income is related to the selection
of rice breed, brand of rice grain product, the quantity of rice purchased,
the price of rice, and the amount of rice consumed. Additionally, consumers’
expenses are related to rice breed selection, quantity of rice purchased, and
the price.

Elasticity of demand for jasmine rice was 0.069. Demand elasticity for
100 percent white rice was 0.667, and elasticity of demand for jasmine rice
price and 100 percent white rice was 0.013. The derived elasticity is in line
with the study of the respondents. That 1s, the samples who selected jasmine
rice made their purchase based on the quality of the rice and its fragrance,
whereas the factors for rice purchase among consumers who chose 100 percent

white rice was the price of the rice rather than the quality.
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