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In this thesis, the researcher investigates restaurant seafood buying

behaviors in Phang-Nga province, and, as such, examines factors affecting the

buying behaviors under study.

Using a suvey method of inquiry, the researcher gathered a sample

population of 105 restaurants in Takua Pa and Thai Mueang districts from a

total research population of 151 restaurants. Informants were restaurant

owners. In order to collect data, the researcher utilized a Likert-type five-

rating scale questionnaire.

The data collected were analyzed by means of applications of the

structural equation model analysis technique.

In respect to general data collected concerning the sample group of

restaurants, the researcher found that normally restaurants in Phang-Nga

(6)
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province have a seating capacity of between 51 and 80 seats. An average of
50 persons per day are service receivers. The sales volume on average was
between 5,000 and 8,000 baht.

In regard to the seafood buying behaviors of the restaurants under
study, it was found that the types of seafood purchased were mostly fish and
squid purchased on a daily basis. The expenditures for purchasing seafood
were 3,000 baht or over for each purchase. The locations at which restaurant
owners purchased seafood were both retail and wholesale seafood stores.
They went to buy seafood by themselves. They paid cash for their purchases.

In studying factors affecting the buying behaviors of the restaurant
owners under study, the researcher found that attitudes toward behavioral
intentions is at the highest level. The subjective norm and the development of
a relationship of trust between buyers and sellers are at a high level.

In applying structural equation model analysis, the researcher was able
to show that attitudes, trust, relationships between buyers and sellers, and
intentions influenced the seafood buying behaviors of the restaurant owners.
However, subjective norm did not exert influence at the statistically significant
level of .05. The reason may be because the restaurants in Phang-Nga province
has been in operation for a long time. They are therefore confident in their
own decisions when purchasing seafood. People around them did not
influence the decisions to buy seafood made by these restaurant owners in

Phang-Nga province.
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