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ABSTRACT 240525
TITLE . DEVELOPMENT OF BAMBOO HANDICRAFT IN ISAAN
RESEARCHER  : SAKCHAI SIKKA AND OTHERS
KEYWORDS . DEVELOPMENT / HANDICRAFT / BAMBOO / ISAAN

For this research on bamboo handicraft in the Isaan region, the
researcher set 4 research objectives as follows: 1) Study factors influencing the
development of bamboo handicraft. 2) Study the behavior of the consumers and
factors relating to the decisions of purchasing bamboo handicraft products in Isaan. 3)
Design and develop bamboo ovens that are appropriate for handicraft. 4) Determine
the direction for the design and development of bamboo handicraft in Isaan. The style
of this research is research and development. The population chosen was the
consumers and manufacturers of bamboo handicraft in Isaan. The sample in this study
of the consumers’ behavior and factors affecting the decisions of purchasing bamboo
handicraft was consumers from the areas of Muang districts of 7 provinces in the Isaan
region. The sample in the examination of factors influencing the development of
bamboo handicraft was the people in relevant agencies and manufacturers of bamboo
handicraft in 12 provinces of the Isaan region. The sample in the experiment in using
the smoke ovens was the manufacturers of 2 career groups obtained through purposive
sampling. Regarding methodology, the research was divided into 3 research
subprojects. All the projects were carried out simultaneously. After the operation, the
research results were experimented with another career group in order to determine
guidelines in the design and development of bamboo handicraft in Isaan according to

the research objective.

For the research results, on the purchasing behavior of the consumers of
bamboo handicraft products, each purchased more than once a year. The household
members who made up the majority of the consumers were the mothers. Moreover,
the ones who recommended the purchasers to purchase bamboo handicraft were
usually members of the households. As for marketing factors affecting the decisions
of purchasing bamboo handicraft, it was found that importance was given to the factor

of marketing mix, or 4 P’s: product, price, place, and promotion, respectively. As
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regards the environmental factor with greatest influence on purchasing decisions, it
was discovered that the factor with greatest impact was the uniqueness of Thai culture
in the products; the factors with minor impact were the value of Thai society and the
fact that the products helped induce acceptance among the group. The overall
consideration of the factors — the marketing factors and the environmental factors
affecting the decisions of purchasing bamboo handicraft products — yielded that the
factor with greatest influence on the decisions of purchasing bamboo handicraft
products was the uniqueness of being Thai (X = 3.52). The ones with minor influence
were product quality (X = 3.34) and reasonability of product prices and the value of
using Thai products (X = 3.32). For the examination of factors influencing the
development of bamboo handicraft in Isaan, based on 3 relevant factors, the analysis
yielded that, in respect of local wisdom, most manufacturers developed their work

from traditional wisdom, such as the local wisdom of smoke baking (60.61%). 2) As

for factors of different aspects resulting from the promotion of OTOP products in
2001-2008, the economic condition had impact on bamboo handicraft at the highest
level (57.58%). The governmental policies did so at the highest level (57.58%). The
support from the governmental sector was mostly in the form of education (51.52%);
the support corresponded to the needs (48.48%), and the knowledge acquired
wherefrom could be applied to a high degree (45.45%). The majority of the
manufacturers wanted the governmental sector to provide financial support (66.67%).
The work environment affected the development of bamboo work (66.67%).
Substitute material development was regarded by the majority of the manufacturers as
inappropriate (87.88%). Most manufacturers thought that consumers valued the use of
bamboo handicraft for its natural material (100.00%). As for the analysis of the style
of development of bamboo handicraft in Isaan, bamboo products had both strength and
weakness. Most manufacturers regarded that the strength of bamboo work was its
natural material (60.61%) and the weakness was the weevil and mold problem
(81.82%). For recommendation of a guideline for the development of bamboo
handicraft in Isaan, the majority of the manufacturers viewed that study should be

done to find methods to solve the problem of weevil and mold (51.52%).
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All the data acquired from the study were used in the determination of pre-
requisites in the experiment of designing and creating 4 model smoke ovens. The fourth
is the one that has been tested and proved to be suitable for using in the manufacturing
process of bamboo handicraft, both wickerwork and furniture. In the experiment in
the efficiency in preventing damage by weevils and other insects, it was found that
during 6 months, no traces of biting were found, which corresponds to the determined
criterion, and the oven has been used in 2 enterprises. The research results were
experimented with the product development of one career group, Mr. Somyod
Kamwaeboon’s enterprise group of the Paingam conservative community in Baan
Dong Yang, Bak Ruea sub-district, Maha Chana Chai district, Yasothorn. The group
comprised manufacturers of bamboo handicraft and home decorating items. Follow-
up was also done on manufacture and distribution in order to use the study results in

setting guidelines for the development of bamboo handicraft in Isaan.



