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Abstract

The purpose of this study were to examine the differences
and correlation and the amount of prediction of moral reasoning,
future orientation on job satisfaction of the Non-Commissioned
police officers. The sample were 479 Non-Commissioned police
officers under Mahasarakam Provincial Police. Moral reasoning
questionaire, adapted by Boonrup Sakmanee, future orientation
questionaire, adapted by Boonrup Sakmanee and the job satisfaction
questionaire developed under Herzberg’'s theory by the researcher
and the others were this research instruments. Percentage, one way
ANOVA, Pearson Product Moment Correlationand Stepwise Multiple

Regression were used to analyzed the data.



The results are as follows:

1. Moral reasoning of samples which were different in time-~
working experience were ﬁot significantly difference.

2. Future orientation of samples which different in time-
working experience were not significantly difference.

3. Job satisfaction in motivation factors of samples which
were different in time-working experience were significantly difference.
The less time-working experience samplies have higher job satisfaction
in motivation factor than the middle and high time-working
experience samples respectively.

4, Job satisfaction in hygine factors of samples which were
different in time~working experience are significantly . The less time-
working experience sémples have higher job satisfaction in hygine factor
than the middle and high time—working experience samples ordinaly.

3. Moral reasonihg and future orientation of samples
are positively significant correlation with job satisfaction in
motivation factors and hygine factors.

6. Moral reasoning and future orientation were the significant
prediction of the job satisfaction in motivation factors at 3.371 %

-

7. Future orientation were the significant predictor of the

job satisfaction in hygine factors at 2.139 %



