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Abstract

Thailand adopts a labeling policy on genetically modified (GM) food items if their ingredients
are derived from soybean and corn; once their GM content reaches a 5% threshold level, a
mandatory label is required. Despite the criticism of Thailand’s weak law enforcement in this
area, GM product labels can be found affixed to products, on retailers’ shelves. This research
paper employs the experimental auction methodology to determine Thai consumers’ willingness
to pay for GM food. Results, from both students and representative consumer subjects, show that
although the average discount of GM food is 9.75%, 47.44% of consumers discount GMO at a
considerably higher figure of 35.76%. The results seem to support the need for the current
mandatory labeling of GM food items, especially when Thailand is neither a major producer or
exporter of GM crops. Thai consumers do not view 1%, 5%, and higher percentages of GMO
content differently, but on the other hand they do not perceive a GM level of 1% as being GM-
free food either. As such, the results support the adoption of a 5% threshold level until further
research has been carried out on the cost side. Nevertheless, market opportunities exist for GM
food sellers if they clearly post GMO benefits on their label.
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