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ABSTRACT

The purposes of this research were to study
factors affecting academic acquirement for the promction of
instructors .2 levels 7. The sampling groups were 218
instructors 2 levels 7 who were randommized by a simple
random sampling method. The instrument was a set of
gquestionnaires which was developed by the researcher. A
statistical package for social science (SPSS/PC)
computer prograpn was applied to analyse the data in order
to acquire percentage, mean, standard deviation,Pearson’s

product moment correlation and stepwise multiple regression.
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Summary of the findings were as follows :

1. Factors affecting academic acoguirement showed that
knowledge and experiences, work planning, compensation,
advancement, economic, success need, working condition,
organizational support, workmate support, social esteem
were positively and significantly correlated at "average"
level.

2. Factors affecting academic acquirement for the
promotion of instructors 2 levels T from high to low
priorities were social esteem, knowledse and experiences,
success need, advancement, work planning. The beta weight

of" those predictors were equal to .40447, 17747, 14728,

and predictors accounted for 54.79 percent.



