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ABSTRACT

This research aimed to study the factors which affect rental rates and
measure the brand value of serviced apartments in Bangkok by applying the
Hedonic Price Model. A sample of 421 rentals were gathered regarding rental
rates, residence’s characteristics, facilities and distance to transportation facilities
(express way, BTS and MRT). 180 rentals were from 4 branded serviced
apartments (Fraser, Ascott, Centre Point, Oakwood). All 421 rentals were collected
from April to May of 2010 through online sources and telephone interviews. The
model included 15 independent variables using rental rate as a dependent variable.
Results show that unit area, numbers of bedrooms, distance to transportation,
restaurant and playground were positively significant with the rate. The Fraser
brand had the highest value, followed by Ascott, Centre Point and Oakwood,
respectively. This assures that the brand was value added to the rental rate. This
paper is not only useful to new entrants for setting pricing strategies, but existing
serviced apartment entrepreneurs can also use the model to adjust rental rates

appropriately in the highly competitive serviced apartment market.
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