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ABSTRACT

The aims of this study were to reveal the factors motivating the decision making of
farmers on utilizing the service of cattle market in Changwat Roi Et, Khon Kaen, and Maha
Sarakham , The analyzed data from 183 samples by multi-stage random sampling using
interview schedule during December 2007-November 2008. Data were statistically analyzed
using the statistical computer program for appraising the frequency, percentage, arithmetic mean,
standard deviation, t — test, and F- test .

The results were found that all farmers who utilized the service of cattle market were
male and had the average age of 50.55 years old. The majority of them were farmers (60.11%)
and obtained primary education (72.68%). The average annual on-farm and off - farm cash
household income were 94,574.58 and 185,573.96 Baht, respectively. The average experience for
cattle trade of farmers was 27.23 years. Majority of them (7}.78%) collected the cattle from the
small farmers for trading in both cattle market and to the local small farmers by hiring trucks for
cattle transportation. The average of monthly service used was 3.20 times with average the
number of sold cattle was 4.60 heads per time. The average costs of beef cattle and buffalo for
sale were 10,744.53 and 14,130.97 Baht per head, respectively, whereas the average net profit of
beef cattle and buffalo were 630.51 and 631.82 Baht per head, respectively. The important
problems of farmer on utilizing the service of cattle market were the conditions of market during
the rainy season due to the flood and muddy land.

Factors motivating decision making of farmers on utilizing the service of cattle market in
Changwat Roi Et, Khon Kaen, and Maha Sarakham were as follows; 1) the location and service
management aspects of the cattle market i.e., (1) the location of the market was close to the main

road and was not too far from the resident (2) the sufficient of port for cattle truck and (3) the



appropriate date and time for trading, 2) the personnel service administration aspects i.e., (1) the
ability for controlling cattle trade and solving problems of market manager, and (2) the sufficient
of personnel service of market, 3) trading process aspects i.e., (1) providing the effective market
officers for servicing on marketing time. (3) the providing of vaccination service and (4) the
servicing on lawful document of cattle trading, and 4) the supporting factor i.e., (1) the invitation
of great numbers of cattle merchant especially potential merchant, and (2) the appropriate food
service at the market in term of price, food quality and fast service.

The recommendations obtained from the study in order to develop the existing market
or to establish the new market as follows: 1) the market should be localized near by the main road
including the sufficient service providing of port, rest cattle barn, truck parking lot, sufficient
numbers, enthusiastic and polite officer service, appropriate date and time for trading, and
vaccination service, 2) the public relations should be thoroughly promoted especially for the
potential merchant, 3) price set up for cattle trade should be reasonably considered based on
satisfaction of farmers who had different experiences in beef cattle trade, and 4) the food service
area and food traders should be appropriately providing in accordance with the number of cattle

market users.





