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ABSTRACT

The free-opened gasoline market business incresses the compeltition in market
shares of the product among petrol stations. There has been practiced in the past thal
only 3-4 major companies that were allowed to do the business at monapoly level but
now there are nearly thirty companies share the market for the selling of the produet,
although there has been a tremendous increase in using the product annually but with
the spplication of free-opened gasoline market, the enterprises have much more
difficulties in sharing the market share. This makes it difficult to increase or even
retaining the level of daily selling. Therefore, the Gasoline Business Co., Ltd. has to
reshuffle both the former and the present tactics in attracting the customers, one of
them is to increase the number of petrol station as to incremse the markel share in

Kalasin up to 10 % within December 1807,



