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2.2.1  
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 (Acoustic-Image) 
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2.2.2  
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 2548  ( .) 

 Minimum Energy Performance Standard (MEPS)  
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 2549   . 

 1   2549 (2006)  2 
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2.4  

1.2.1  

 “   

   (    

 ) ” (Devine & Hirt , 1989 : 230 

  , 2543 : 229) 

“  

 (Change Agents) 

” (Roger, 1973: 277   , 2543: 227) 

“  (Information Campaign) 

 (Promotional Messages)  

 (Atkin, 1981: 265   

, 2543: 228) 

“  (Communication Campaign) 

   

(Message)   

  (Multi-Media Approach)” (Rogers , 

1979: 60   , 2543: 228) 

 “ ”  

 

1)  

  “ ” 

 “ ” 

  

(Individual-Level Cognitive Effect)  

(Societal-Level Structural Changes) 
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2)  

 “ ” 

   (Campaign Audience) 

   

 (Hall, 1978   , 2543: 231) 

3)  

 

  2-3  

2-3    5-10   

  

 

 

 

   

4)

 

  (Message Production) 

 (Message Distribution)  

 

   

 

 (Linear Nature) 

  

  

  

(Emancipatory Approach)  
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 “ ”  (1) 

 (2)  (3) 

  (4)  

1.2.2  

Roger  Storey (1987) 
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1)  

 

 

 3    (To Inform) 

 (To Persuade)  (To 

Mobilize Overt Behavior Change)  

 

   

 (To Inform) 

    (Awareness) 

  

 

 

 

2)  (Locus of Change)  

 (Intrapersonal) 

 (Institution)   / 

 (Perception Change) 

 (Structure of a Social System)  

  “ ” 



 
 

26

 

 (Multi-Level Approach)  
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 (  

 100 %) 
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2.6.1  (Basic Design Elements) 

 (Basic Design Elements)   (Line) 

(Shape)  (Typography)   (Texture) 

(Design Principles)   (Balance)  (Contrast)  

(Unity) (Color)   (Value) 

  

  

  

   

   

   

(Nicotera, 1999) 
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1)  (Line) 

   

 

 

    (Horizontal 
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   (Curved Line)    

 

   

 

     

 

    

    

 

  

 

2)  (Typography) 
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 (Fonts)  4   

 (Serif)     

   

  PC platform  
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Garamond 

                                              Century Schoolbook 
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    (Body Text) 
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Arial    
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 (Decorative OR Display) 
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 (Script)  
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3)  (Shape) 
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2.6.2  (Basic Design Principles) 

1)  (Balance) 

  

  2    (Symmetrical)   (Asymmetrical) 

.  (Symmetrical)  

  -  -   

 (Optical Center)      

     

.  (Asymmetrical)  

  -  -   

  

   5  
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2)    (Contrast) 

    

   

 

  

   

        

    

   

   

   

  -  -   
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3)  (Unity) 
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 2   (Intellectual Unity) 

 (Visual Unity) 
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.  (Visual Unity)  

   

  

-  (Proximity)  

 

  

-  (Repetition)   

      

   

-  (Continuation) 

   

     

 

-  (Variety)  

 

    

  

4)   (Value and Color) 

 (Value)    

  9  

 

  

 (Color)   

  

  

  2    

(Warm Colors)  (Cool Colors)     

         

-  
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-   
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2.6  

Charles Atkin (1973)  

    

 

 

Riley and Flowerman   

 Merton, Wright and Waples 

  

 (  , 2537: 15) 

   (Alex S. Tan, 

1986: 180-187   , 2544: 27) 

1)  
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2)  

   

 

3)   

 

4)   

 

  (2527: 6-17)  

  

1)    

   

 

2)   

3)    

  

4)   

   (  - 

, 2531: 21-26) 

1)  

 

  

     

 

2)  

    

    

3)       
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1)   

2)   

3)   

4)  

 

5)   

 

6)    

 

7)   

 

8)  

2.6.1  

  (De Fleur, M.L., 1966)  

 

  

   

    

 3   (  , 2529:645)  

1)  

     

   

 

-  

-   

  

-  

 



 
 

36

-    
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   (Katz Lazarsfeld, 1955 : 27)  
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2)  

 2   
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     (  , 2529: 636-639)  
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2.8  

  (2544)   5 

 

 5 

 

 1-23  . . 2544 

 420   (Descriptive) 

    

 (One-Way ANOVA)  

SPSS/PC 

 1.  5 

 2.  5 

 3. 
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/ /   26  / 

/   40   3. 
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  (2548)   

 : .  .     

  

  

  .  . 

 

  10-15 

  

 

 

 Action Research  .  .  

    Click List 
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  0.05 

   10 

 

   . 

 .  

 



 
 

42

 

 

 20   
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