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Lesson Plan 1

Topic: Tourism Resources

Duration: 6 hrs.

Terminal Objective:

Enabling Objectives:

Language Focus:

Students should be able to give information about tourism resources in
Thailand.

Students will be able to:

1. identify the meaning of the words related to the content,

2. differentiate the types of tourism resources,

3. identify the components of tourism resources,

4. search the tourist attractions for the presentation.

Vocabulary related to the content

Content: 1. Types of tourism resources

2. Components of tourism resources

Technique: Group work and brainstorming

Teaching materials:

Procedure:
(Period 1-3)

Motivation: 1.

Presentation: 5.

})

1. Video clip, “Korea, Sparkling’
2. Tourist attraction pictures
3. Handouts

4. Worksheets

Teacher talks about the objectives of this course.

Teacher shows students a video clip, “Korea, Sparkling”.

Teacher asks students to name the places they saw in the video clip.
Students are assigned in a group of three and do brainstorming on types
of tourism resources. Then, they share their ideas to the class.

Teacher presents some new vocabulary by using PowerPoint presentation
and asks the students to guess the meanings. After that they do
vocabulary worksheet.

Teacher asks if students know definition and types of tourism resources.

Then, teacher presents definition and types of tourism resources.



Practice:

(Period 4-6)

Application:

Review:

Evaluation:

10.

11.

12.

13.

14.

15.

16.

17.
18.
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Students in the group of 3 (as in item 1) summarize the differences among
different types of tourism resources and present to the class.

Teacher presents components of tourism resources. Then, students
individually do the worksheet about types and components of tourism
resources.

Teacher summarizes the content of this lesson to the students.

Teacher introduces the students to courses’ e-learning website and the use
of oral presentation rubric.

Students in the group of 3 study ‘how to prepare the script for oral
presentation’ and expressions used in oral presentation which are shown
in e-learning website together.

Students in the group of 3 are asked to search the tourist attractions in
Thailand which related to the types of tourism resources. (Teacher
suggests sources such as Tourism Authority of Thailand website,
Wikipedia website, etc.) (assignment 1)

Students in each group use the information to prepare their presentation.
(Teacher is a facilitator.)

Students rehearse their presentation. (Teacher is a commentator.)

Students in each group give an oral presentation about tourism resources
in Thailand.

During the first group do a presentation, the other groups evaluate their
friends by using the given rubrics.

Teacher gives comments about students’ presentations.

Students are assigned to write a reflection about what they have learned

from this unit and about their own presentation.

1. Answering questions

2. Student’s presentation
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Handout 1

Tourism Resources
Tourism Resources are features of a destination that are valued as attractions by
tourists at some particular point in time. (Weaver, D. and Lawton L., 2006, p.163)
Tourism Resources can be divided into four categories:
1. Natural Sites
Natural site attractions are associated closely with the natural environment and
can be subdivided into
1.1 Topography —mountains, valleys, plateaus, islands, canyons, deltas, dunes,
cliffs, beaches, volcanoes, caves, gemstone sites and fossil sites
1.2 Climate — temperature, sunshine and precipitation
1.3 Hydrology - oceans, seas, freshwater lakes, rivers, waterfalls and
geothermal waters (hot springs).
1.4 Wildlife — mammals, birds, insects and fish
Wildlife can be classified in two ways for managerial purposes: first, captive
wildlife (zoo) and noncaptive wildlife (wilderness areas); second, consumptive
(hunting and fishing) and nonconsumptive.
1.5 Vegetation - forests and wildflowers
1.6 Location — extremity and centrality
2. Natural Events
Natural events are often independent of particular locations and unpredictable in
their occurrence and magnitude. They are animal migrations, astronomical
phenomena (solar eclipses, comets, etc.), volcanic eruptions, tidal action and
extreme weather conditions.
3. Cultural Sites
Cultural sites are also known as ‘built’, ‘constructed’ or ‘human-made’ sites and
can be categorized as follows:
3.1 Prehistorical sites — rock paintings, rock etchings, middens, mound, sites
associated with indigenous people and megalithic sites associated with lost
cultures
3.2 Historical sites — ancient monuments and structures, battlefields and war- or
military-related sites (military cemeteries, fortresses and barracks, and defensive
walls, heritage districts and landscapes (e.g. preserved walled cities) and

museums




91

Handout 1 (continued)

Historical sites are distinguished from prehistorical sites by their more definite
associations with specific civilizations that fall under the scope of ‘recorded
history’

3.3 Contemporary or living culture sites — urban phenomena (e.g. ethnic
neighborhoods, food and drink, modern technology, and architecture) and
rural attractions (e.g. cultural villages)

3.4 Economic Activity — mines, farms, factories, canals, and railways

3.5 Specialized recreational attractions (SRAs) — golf courses, casinos,
theme parks, integrated resorts, scenic highways, bikeways, hiking trails, and
ski resorts

SRAs are constructed specifically to meet the demands of the tourism
and recreation markets so their establishment does not depend on location of
certain cultures or physical conditions like other tourist attractions.

3.6 Retail - mega-mall, markets, bazaars, and shopping districts

4. Cultural Events
Cultural events can be categorized in several ways, including the extent to which
they are regular or irregular in occurrence or location. Cultural events can also
range in size from a small local arts festival to international mega-events. In
addition, events may be single destination or multiple destinations in space or
time. Finally, thematic classification assigns events to topical categories such as
history, sport, religion, music and arts.

Some samples of cultural events are historical re-enactments and

commemorations, sporting events, world fairs, and festivals and performances.

Source: Weaver, D. and Lawton L. (2006). Tourism Management. Milton:
John Wiley & Sons Australia, Ltd.

Handout 2

Components of Tourism Resources

There are three majors components of tourism resources which are
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known as 3 A’s of tourism resource:

1. Attraction
Attraction is considered as the most important component of tourism
resources. It means anything that creates a desire in any person to travel to

a specific tourist destination or attraction.

2. Accessibility
Accessibility means reachability to the place of destination through
various means of transportation. Transportation should be regular,
comfortable, economical and safe. Today there are various means of
transportation like airlines, railways, surface (road transportation) and water

transportation.

3. Amenities

Amenities are things that are provided for tourists’ convenience,
enjoyment, or comfort. These Facilities are very essential for any tourist
centre. They are considered necessary aid to the tourist centre. For a
seaside resort facilities like swimming, boating, yachting surf riding and
other such facilities deemed as recreations and amusements.

There are two types of amenities such as natural and manmade.
Beaches, sea-bathing, fishing, climbing, trekking, viewing etc. come under
the former category. Various types of entertainments and facilities which

cater for the special needs of the tourists come under the latter category.

A v v
Translated from Yauaf IAAIIAUL. (2548). MIWAUININOUNLIMVDEIEY. NFUNNA :

Ja 1 A 1
g{ummmimmmmumﬂizmﬁlm.

Worksheet 1
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Instruction: Match the following vocabulary with their meanings.

accessibility

amenity

1.
3. amusement
4.

astronomical phenomena

5. attraction
6. classify
7. component

8. cultural events

9. cultural sites

10. destination

11. economical
12. essential

13. extremity

14. facilities

15. hydrology

16. natural events

17. natural site

18. recreation

19. topography

20. transportation

a 0o o o

. Completely necessary.

. Any type of vehicle that anyone can travel in.

Reachability.

. Attractions that occur over a fixed period of time

in one or more locations, and are more

constructed than natural.

. A game, an activity, etc. that provides

entertainment and pleasure.
Geographically fixed attractions that are more

natural than constructed.

. Buildings, services, equipment, etc. that are

provided for a particular purpose.

. Water resources.

Physical features.

A feature that makes a place pleasant,
comfortable or easy to live in.

A place to which somebody is going.

Providing good service in relation to the amount

of time or money spent.

. Particular activity that somebody does when they

are not working.

. An interesting or enjoyable place to go or thing to

do.

. Geographically fixed attractions that are more

constructed than natural.

. To divide things into groups or types.

. An event that takes place out among the stars.

Attractions that occur over a fixed period of time
in one or more locations, and are more natural
than constructed.

The furthest end or edge of something.

One of several parts of which something is

made.
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Worksheet 2

Instruction: Answer these questions.

1. What kind of things makes natural sites?

2. What kind of places are cultural sites?

3. What are the differences between natural sites and cultural sites?

4. Do natural events happen only on earth?

5. What is the different between historical site and contemporary site?

6. What things are considered when deciding that something is cultural events?

7. Name three specialized recreational attractions (SRAs).

8. What are the 3 A’s of tourism components?

9. Whatis considered as the most important component of tourism resources? Why?

10. How many kinds of amenities are there? What are they?
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Worksheet 3

Instruction: Put the following tourism resources into their group.

animal migration  city wall festival fruit farm
gemstone site hot spring local food market
military cemetery rock painting ski resort solar eclipse
sporting event sunshine volcano zoo world fairs

Natural Sites Natural Events Cultural Sites Cultural Events
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Assignment 1

Instruction: Give an oral presentation telling your classmates about tourism

resources in Thailand.

Step 1: Search for the attractions in Thailand which related to the four types of
tourism resources: Natural Sites, Natural Events, Cultural Sites and
Cultural Events. The information use in your presentation should
includes name, types, location, general information (background, what to
see/do), dos and don’ts, and means of transportation.

Step 2: Use the searched information to prepare your script.

Step 3: Rehearse your talk.
Step 4: Give a 15 minutes oral presentation about tourism resources in Thailand.

You are allowed to read the notes.
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¥ Tourism Resources

@ sample oral presentation

@ Presentation Journey

3 Presentation Journey
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[C] Tourism Resources
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[C] Tourism Resources - presentation2
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The presentation

journey

Giving a presentation is
like taking your audience
from start to finish on a
journey. At the start,
your audience require
some basic information
before they can
accompany you on this
journey. Once they have
the information, they're
on your side, attentive
and ready to listen to
every step of the journey
along to your final
message.

Who

Introduce yourself,
Clearly, the amount of
information you give
about yourself and your
work and the level of
formality you use,
depends on the
presentation you're giving.
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Tell your audience your
destination - the reason
they're there to listen to
you and the purpose of
your presentation. If the
audience don't know why
they should listen, they
won't have any reason to
accompany you along
your journey. The 'why' is
linked to the conclusion,
wour final message -
probably, the most
important part of your
presentation.

Outline the roadmap - the
main points that you're
going to develop and the
order in which you would
like to develop these.

MWMANHINN 7 The Presentation Journey

o a
A19DHUIE

When your audience have
a clear view of the
roadmap you want to
navigate, they can follow
you more easily and can
also see you're planned,
prepared and effectively
managing the
presentation. There are
good reasons for giving
the roadmaps, as
research shows your
audience listen better
and remember better and
more when they know the
structure and shape of
your presentation. The
technigue we use to give
the roadmap is called
'sequencing'. This is a
very simple technigue as
it just invalves using
language such as one,
two, three or firstly,
secondly, thirdly.
MNevertheless, it is also
highly effective as
'sequencing' or 'ordering’,
as it is sometimes called,
is a principle of memory
by which we recall
information.

Put yourself into your
audience's shoes: address
your audience's needs.
Your audience won't listen
to you as you go into the
main part of your
presentation if they have
other concerns. They may
be thinking: How fong do T
have to sit there? Do I
have fto take notes? When
can I ask questions? It
can therefore be useful to
answer such questions in
your 'stat' so that your
audience are ready to
listen.

* Your 'start’ should include
these points but at the same
time not be too long. Ninety
seconds is a good guideline as
there's evidence that you
beqin to lose listeners after
this amount of time. Your
audience tend to listen to your
every word and form an
impression of you in these
ninety seconds. An accurate
'start' helps to create a good
impression and you should
aim to be grammatically
accurate at this stage.

E4
1118199298 The Presentation Journey 85110V UABUMTIATONMITIMFUNMTYA

WUAUDNUMBIOING Y
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RMUTL-elearning » tourism » uuuwag@au » Presentation Journey

PRESENTATION JOURNEY

Read through these phrases. Write 'who', 'why', 'what' or 'how' next to each pharse.

TEAAASA: AFLINUIER

e

RMUT L-elearning ¥ tourism ¥ wwumsdau b Presentation Journey b a1

P

PRESENTATIGN JOURNEY - A3t 1

1 Today, I'm going to bring you up to date with...
Az 1 |
2 Tl pass round copies of my slides so you can make notes 25 1 go through the presentation,
AW 1
"3 If you have any gquestions, Id be grateful F you could leave them until the end, |
e
4 Today T woukd like to give you 2 general overview of ..
AW 1
] 1'm going to outline three proposaks, Firsthy, I'l..Then, I'd like to...and finally...
A 1
I8 T've divided my presentation into three main points. T would like 1o begin with.,
A 1

MNMANUINA 8 U VN A The Presentation Journey

o a
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Y 1 = @ . < o o @ o AaA
ﬂ']@fl']\ulﬂ'ﬂplﬂﬁﬂ The Presentation Journey Wumousuuinamneunay

11{P91191NUNBIUITO4 The Presentation Journey
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The Physical Message:
Posture, Eye Contact
and Gestures

MWMANHINN 11 Physical Message

o a
A5V
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The Physical Message
—

——

What Is the Physical Message?
the auags

Why Is the Physical Message Important?
A good Physical Message sendls o confident, positive, energetic and enthusiastic message 1o the
adience
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Dealingwith nervousness

Followings are ways to deal
with and reduce nervousness:

* Prepare well

Preparationis the key to a
successful presentation.
Nothing will relax you more
than knowing exactly what
you want to say and having
practiced saying it. Make
sure you practised saying it.
Make sure you practise your
talk until you feel at home

At with it-then you can
; gncentrate on other things.

RO IO

| Click to add notes

MNWMANUINT 12 Dealing with nervousness
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RMUTL-elearning » tourism » nisuu » Tourism Resources

daaifilasdanisiu

Please wirite a reflection about what you have learned about tourism resources.

You are allowed to write in Thai.

da'leidausis Tuesday, 25 January 2011, 01:008M
rwuada: Menday, 31 January 2011, 12:00PM
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Examination Instructions

1. Students are not allowed to bring books, documents, or notes into the examination room.

2. Students are not allowed to take exam paper out of the examination room.

3. Students suspected of copying or cheating will be failed in this course.

4. There are 25 questions in this exam. Try to answer all questions and if the space provided is

not enough you are allowed to write on the back of the exam paper.

1. What does tourism resources mean? (1 point)

2. From the given passage, how many types of tourism resources are there? What are they? (2

points)
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3. What is the difference between natural sites and cultural sites? (1 point)

4. Do natural events happen only on earth? Yes or No. Give your reason. (2 points)

5. Name two cultural events that regular happens in Thailand? (2 points)

6. What are the components of tourism resources? (3 points)

7. What is considered as the most important component of tourism? Why? (2 points)

8. What are the indirect revenues of tourism? (Name only three of them) (3 points)
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9. Why does the cost of land in tourists’ destination increase? (1 point)

10. How can you prevent the leakage of profits in tourist attraction? (1 point)

11. What is the advantage of the tourist interest in local culture? (1 point)

12. What are the environmental benefits of tourism? (Name three of them) (3 points)

13. Give two examples of negative environmental impacts of tourism. (2 points)

14. How can you prevent the degradation of landscape? (1 point)
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15. What is sustainable tourism? (1 point)

16. What is ecotourism? (1 point)

17. What is the difference between sustainable tourism and mass tourism? (1 point)

18. What is the difference between ecotourism and nature-based tourism? (1 point)

19. What are sustainable tourism principles? (Name three of them) (3 points)
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20. How can you support local economy? (Give two examples) (2 points)

21. What should you do to develop sustainable tourism? (Give three practices) (3 points)

22. What practice of sustainable tourism did you think the most important? Why? (2 points)

23. Name three components of ecotourism. (3 points)

24. How many ecotourism principles are there? What are they? (Name three of them) (4 points)
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25. What should government do to manage the practicing of ecotourism? (4 points)
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10 1 2 1 3 7 49
11 1 2 2 3 8 64
12 1 2 2 3 8 64
13 2 3 2 3 10 100
14 2 3 2 3 10 100
15 2 3 2 3 10 100
16 1 2 2 2 7 49
17 1 2 2 2 7 49
18 2 3 1 3 9 81
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I| Improves the quality of life and understanding of different communities

|
| Positive changes in values and customs | I Facilitates mesting visitors

‘Greater tolerance of
social differences

1
I
: Promaotes cuttural exchange Preserves cultural of host population
1

Increases employment opportunities,
t3x revenues, opportunities for shopping

| Increases demand for historical and culture eshitits |

| Economic impact is widespread in the community ] :

satizfaction of
peychological needs

I Increases underage, drinking, crime, drugs, prostitution and smuggling I

Seasonal tourism creates high-risk,

under 31l employment izzues
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|Ngaﬁved1argBin\raluzandmm Il Exclusion of locals from natural resounces |

| Protection of selected natural environments or prevention of further ecological | :

| Profit may be exported by non-local owners |:
3

ation o histaris building, and - IA”deaﬂ’industry ]
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Increases prices of goods, service, land, housing, cost of living,,
potential for imported labor, road and transportation systems costs
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Principles of sustainable tourism

1.Using baoth natural and cultural resources sustainably
2.Reducing over-consumption and waste
3.Maintaining diversity of nature and culture
4.Integrating tourism into planning

5.5upporting local economies

Definition of sustainable Tourism

Sustainable Tourism istourismthat is developedin
suchaway as to meetthe needs of the present
generationswithout compromising the ability of
future generations to meet their own needs.

o.Involving local economies |
7.Consulting stakeholders and the public
8.Marketing tourism responsioly

9. Training staff

10.Undertaking research

Practices of sustainable tourism

properly developed as it can ensure that there js enough
infrastructures in the destination.

2. Encourage locals to participate in and decide on tourism
planning in their communities.

3. Consider the maximum environmental, social, cultural or

4. Provide tourists with full information about the destination.

5. Use local materialsand products.

6. Distribute and contribute as much income as possible to the locals.
7. Provide locals with training programs needed for job improvement.
8. Provide locals with employment opportunities.

9. Maintain local environmental and cultural value.

10. Cooperate with all stakehalders in tourism planning d it

1.Develop international tourism only when domestic tourism was

economic carrying capacity before planning tourism development.

Sustainable
Tourism

| Cultural tourism

L

1. Historical Tourismis a sustainable
tourism in historical site.

2. Traditional and Art Tourism s a
sustainable tourism that is concemed
with courtry or region’s art and
architectura

3. Rural Tourism or Village Tourism is a
form of sustainable tourismwhich
capitalizes on rural areas as tourist
attractions.

4. Sportand Entertainment Tourismis
aformof sustainable tourismwhich
involves either viewing or participating
insporting events.

L ]

Types of sustainable tourism

Ecotourism

1. Nature Education Tourismis a form of tourism that places
primary emphasis on the study and research of flora, fauna
and environment under the Collaboration of stake holders to
sustain the ecology.

2. Marine Ecotourismis a sustainable tourism along orin the
coastal zone that supports the local e cosysten, is
economicallyviableand preservativein nature.

3. Agro Tourism s aform of sustainable tourism which
capitalizes on beautiful sceneryof agricultural areaas a
tourist attraction.

4. Litho Travelisa sustainable tourism in the area of racks,
cliffs, tunnelsand caves.

5. Natural Health tourism s a sustainable tourism that
emphasis the health care activity held in natural
environments.

vvv.,vvquv‘w,"‘re

Cultural tourism

5. Cultural Health Tourism is a sustainable tourism that
emphasis the health care activity held in cultural sites.
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= AR 253 15505- Sustainable Tourism - presentationelearning RMUTL - Windows In
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frmurdas Mondary, 28 February 2011, 01:0545
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L.In your frisnds' presentation, wihat do you ke the most? WhyT

1 lilkees videa of every group becauss video is intsresting, o

ZIn your own presentation, what do wou ke the most? Wyt

L llkg vidag hicause_m? frlend Interesting mry video and slng a song Lol
krathong together. &

In your own pressntation, what do wou dislikeT Why?
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