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51602360: MAJOR: ENTREPRENEURSHIP

KEY WORD: MARKETING STRATEGIC, ENTREPRENEURSHIP, DISCOTHEQUES RAFT
SUPASINEE BOONTHUMDEE: MARKETING STRATEGY FOR "DISCOTHEQUES

RAFF" BUSINESS OWNER IN KANCHANABURI PROVINCE. THESIS ADVISOR:

ASST.PROF.PHITAK SIRIWONG, Ph.D. 114 pp.

This research aimed to study the strategy, business practice, the obstacles and
the business solutions for discotheque raft along the Mae Klong River at Kanchanaburi
Province. The qualitative research used was in depth interviews method with key data
providers the chairman of mariner at Kanchanaburi, entrepreneur, tourists, boat drivers, DJ
and surrounding people to determine the problems that arise. The result showed that the
strategy marketing 8 P’s Produce strategy marketing, Price, Place, Promotion, Peopie,
Process, Productivity and Physical Evidence has been adopted by the operators. The major
problems of the discotheque raft are economic fluctuations, noise pollution, destroying the
natural environment, waste, dumping of rubbish into the river, crime and various social
problems such as drugs, gambling etc.

The resuits show that discotheque raft Business in Kanchanaburi Province makes
very much revenue to the local people and Kanchanaburi province. The profit and number of
consumers who use services has increased. The government and those involved should
organize a problem forum which would include offering recommendations and practices to
improve the business. In addition, the study can determine the strategies can be used in
business to guide the sustainable discotheque raft business in Kanchanaburi province.
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