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Abstract

The purposes of the research project of “Relation between Ban Chiang pottery
pattern stamp and the favorable pattern trend conduce to community product design in
Udon-Thani Province were 1) to study the relation of Ban Chiang pottery pattern compare
with the favorable pattern trend in term denotation 2) to analyze Ban Chiang pottery
pattern stamp for applying community product design guideline 3) to synthesis Ban Chiang
pottery pattern stamp design to suitable and blend with community product on many types
namely: pottery product type, basketwork type, weaving type and food product in terms of
confectionary type and 4) to evaluate community product design for testing the market by
consumer.

Area scope and content taken the idea research from Kanittha Ruangwannasak’s
dissertation in title“ Ban Chiang pottery pattern stamp: integrated into design of commercial
products” compare with the favorable pattern trend to suitable and blend with the
community product with 4 style consisted of the basketwork, the pottery, the weaving and
the food product in terms of confectionary type. Data collected by unstructured interview
method in order to get the design guideline from staff officers of National Museum of Ban
Chiang, producers, and 12 shops of Ban Chiang product group in Udon Thani Province and
publication the works by exhibition as well as evaluation the design form 500 purposive
visitors.

Results found 1) Ban Chiang pottery rollers and stamps could be categorized in 3 types; 1)
stripes, 2) geometries, and 3) natures which having Ban Chiang pottery pattern stamp totally 243 pieces,
the connecting relation between Ban Chiang pottery pattern stamp and the favorable pattern trend
conduce to community product design with 5 countries namely: Lao, Japan, China, India and Egypt which
could be summarize that the pattern relation having the connection together with relation which could
be categories in 5 pattern as the symbols such as using the animal as the symbol, the nature as symbol,
using fruits, trees and flowers as the symbol, using the stuffs or invented pattern as the symbol and using
the tale of belief story as the symbol, that could be conclude that Ban Chiang pottery pattern have been
relationship with the favorable pattern trend, therefore that could applied in community product design,
when compare between 5 target countries fpound the animal pattern that use as the symbol such as
snake pattern has the favorable meaning of power, protecting, wisdom including the earth land, turtle
pattern has conveyed to have a long life and living as well as using the nature as symbol such as Lai Kod
Kon Hoy has showed as completeness, happiness, luckiness, continuity with endless and including

softness and sun pattern has showed the power, the command, the truth of life, luckiness and holy thing,
2) to conduce the Ban Chiang pattern apply to community product have notice as being of
Ban Chiang pattern prominent that conveys to Ban Chiang and favorable hiding for consumer
hence, selecting the pattern of community group that found most community product

group such as the pottery group, basketwork group and local weaving group have interested



in Lai Kod Kod Hoy pattern cause this indicated Ban Chiang pattern with appearing on
drawing container, other ¢ interesting patterns for design consisted of tortoiseshell pattern,
snake pattern with difference from food community group that interested in sun pattern and
showed the international which could showed the favorable meaning with outstanding 3)
basketwork community group had used the pattern technique in the basketry from the
property of material affect that make the ankle which could not make the round as the
original Ban Chiang pattern but still being the original pattern, product process that the
community group could be producing such as bamboo basketwork group as the sticky rice
container product and fan due to the traditional method of group and papyrus mat weaving
group focus on the mat with the characteristic that people remember, 3 communities group
of pottery have the same agreement that the decorative product design should focus on a
little size which could carry with easy due to the changing behavior of tourists include the
convenient on travel that affect the tourists would not like a lark product, high weigh and
difficult to carry therefore they produce the pottery other categories such as necklace,
decorations, flowerpot and wind-bell, producing technique method by pressing stamp the
pattern, rolltng with the roller as well as painting which are the traditional technique
method of Ban Chiang local community, weaving community product as the trend of
wearing Thai fabric campaign therefore fabric process as the garment and cloths and focus
on the female, food group product in confectionary category has design the mold should
consider to reduce the sharp of ankle and the pattern, increase free style line to make a
beautiful pattern for further and make more softness that affect the confectionary look
delicious and when take from the mold the confectionary will have less defect, the logo
and packaging design of 12 communities focus on the international and homely that could
be able publication about Ban Chiang community history, getting the address with easy to
contact, be able to keep the product and convey to the favorable meaning of Ban Chiang in
order to make the consumer easy understand in meaning with outstanding and 4) the
satisfaction and overall of the project was the highest level (mean =4.60), the opinion of
total of exhibition was a highest level (mean= 4.51) the opinion of design result was a
highest level (mean=4.62), the weaving product was the most interesting by consumer,

followed by the basketwork product, the pottery product and the mold, respectively.
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