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Abstract

This research has three main aims. First, it aims to study the production and
marketing management of upland rice. The purpose of this is to analyze the value
chain of upland rice. The results will be used to analyze the strengths, weaknesses,
threats, and opportunities of upland rice production and marketing. Moreover, the
results will suggest local government as policy suidance in terms of the production
and marketing management of upland rice for sustainability. Data collection was
gathered in two provinces, Khon Kaen Province and Loei Province. Target populations
were upland rice farmers, local collector in village level, collectors in district level,
community rice mills, and large rice mills, in addition to relevant government sectors,
such as Provincial Administration Organizations, Chief of District Agricultural Extension
Offices, and Agricultural Extension Officers. Samples were selected using simple
random sampling technique, with 120 samples per province, totaling 240 samples.
Other samples were selected by doing purposive sampling.

The results of the study show that farmers in the two provinces have
different farming systems and objectives. For example, farmers in Khon Kaen grow
rice on the same land as sugar cane. Purposes of rice farming include household
consumption, extra income, and soil improvement. On the other hand, rice farming
in Loei Province is mainly for household consumption. For farmers in Khon Kaen, the
average total cost of growing rice is 3,177.15 THB per rai, with a variable cost of
2,922.35 THB per rai and an average fixed cost of 254.79 THB per rai. The average
total cost for farmers in Loei province is 3,486.28 THB per rai, with an average
variable cost of 3,244.82 THB per rai and an average fixed cost of 241.46 THB per rai.
The majority cost is attributed to labor costs. The results of the analysis of efficiency
of production techniques reveal that farmers from Khon Kaen and Loei Provinces
could increase effectiveness of their techniques approximately 24% and 42%,
respectively. Factors that influence the differentiation of production efficiency
include membership of rice seed production groups, age, and level of education.
Rice products in Khon Kaen and Loei Provinces include crude rice, rice seed stock,
and processed sweetmeat made of steamed sticky rice.

In terms of marketing, the results reveal that in Khon Kaen and Loei Provinces
market prices of upland rice depends on the product. Selling rice in the form of seed
stock is more profitable than selling in the form of crude rice. According to the
analysis of the value of each product, if farmers sell to merchant middlemen in the

form of crude rice, they will receive a profit of 0.89-1.11 THB per kilogram. However,



if they sell in the form of seeds, they will receive a profit of 8.57-13.11 THB per
kilogram. Processed rice makes the highest profit at 17.83 THB per 1 kilogram of
crude rice.

There are three strategies under proposed policy in Khon Kaen Province:

Product Efficiency and Product Quality, Product Differentiation, and Networking to
Create Bargaining Power and Product Development. For Loei Province there are five
strategies. The first two strategies are parallel to the first two listed above for Khon
Kaen province. Other strategies include Environmental Production Strategies,

Environmental Strategies, and Marketing Cost Strategies.
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