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The objectives of this research were (1) to study types of marketing public relations
message of consumer products on facebook fan pages. (2) to study quantity of types of marketing
public relations message and facebook applicatjons used through type of marketing pubilic relations
message on consumer product's facebook fan pages. This quantitative content analysis employed
systematic random sampling method and results were analyzed based on frequency distribution and
percentage. This research studied top three of FMCG consumer good's facebook fan pages:
ICHITAN, Pepsithai, and Oishi Drink Station. The data were collected for 90 days from 1 October
2012 - 31 De(:embér 2012.

Results were as follows: (1) There were five types of marketing public relations message
used on consumer products' facebook fan pages: basic information, online advertising, online
marketing public relations, online sales promotion, and online relationship comrﬁunication. Online
sales promotion was the most prevalent type of marketing public relations message used by the
three brands. (2) There were three facebook applications used by the three brands: Links, Photos,
and Status Updates. Among these three facebook applications, links and photos were used for all
type of markeling public relations message, mainly found as online sales promotion type. Status
updates was used through only online relationship communication. The hypothesis testing found that
facebook applications were not related to types of marketing public relations message of consumer

products on facebook fan pages.
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