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The purposes of the research seemed to investigate the approaches of Graphic design fot Muay
thai Fitness to the target group of this study is ‘Generation Y'. Data collection was based on questionnaires for
Muay thai and Fitness experts to answer the meaning and theA personality for the ih‘depéndenl variable. in
terms of composition of Graphic design, questionnaires were émployed for graphi.'c Ade’sign experts to find
advertising appeals, image and color. Percentage was er'nplb_yed for quantitative data analysis.

The results of the research can be used as a de’éigﬁ guideline according to the following
cdnclusions. : » '

1. Graphic design for Muay thai Fitness Gym conveying originality méahing’i employed eight
advertising appeals, and there were four appropriate persdnalities. Each personality contained appropriate
image and color. -

2. Graphic design for Muay thai Fitness Gym conveying beauty méaning employed six advertising
appeals, and there were two appropriate personalities. Each personality cohtéined appropriate image and
color.

) 3. Graphic design for Muay thai Fitness Gym conveying creation meaning employed six advertising
appeals, and there were three appropriate personalities.-Each personality contained appropriate image and
color. '

4. Graphic design for Muay thai Fitness Gym conveying duty meaning employed three advertising
appé,als, and there were two appr'b'priate personalities. Each personality contained appropriate image and
color. B

5. Graphic design for Muay thai Fitness Gym conveying community meaning employed three
advertising appeals, and there was one appropriate personality. Each personality contained appropriate
image and color.

6. Graphic design for Muay thai Fitness Gym conveying pleasure meaning employed eight

advertising appeals, and there was one appropriate personality. Each personality contained appropriate

image and color.




