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Abstract

A Study of Potential and Value of Tourism Products for Increasing Income in
Chai Nat, Sing Buri, Sa Kaeo, and Samut Sakhon Provinces, in the Central Region of

Thailand. The study was an integration of sub projects namely Potential Assessment
of Tourism, Marketing Plan of Creative Economy Tourism and Knowledge
Management of Tourism and Human Resource Development for | Sustainable
Increasing Income in Chai Nat, Sing Buri, Sa Kaeo, and Samut Sakhon Provinces, in the
Central Region of Thailand.

Al data was assimilated simultaneously in both qualitative and quantitative
methods. Qualitative data were accumulated through focus groups identified in three
groups which were the citizenry, entrepreneurs working in relation to the tourism
field, and those from local organizations both from private and government entities.
The qualitative was done through focus group at least three areas of each province.
Each project cartied out exploration techniques for quantitative measurement. Data
were collected from the survey of previous and current tourists and results were
subsequently integrated. This study focused on the five main tourism products of the
four provinces which included food, recreation, accommodation, body of knowledge,

and nature.



Respective project results were integrated and found as follows

Chai Nat, Sing Buri and Sa Kaeo had potential of tourism products and tourist
destinations at moderate level. Samut Sakhon had high potential of tourism products
but low potential of tourist destinations. The most significant tourist destination of
Chai Nat were Chai Nat Bird Park and Wat Pak Khong Makham, Sing Buri were Wat
Phra Non Chakkrasi Worawihan and Wat Pigul Thong, Sa Kaeo were Pang Sida and Ta
Phraya National Park, Samut Sakhon were Donkaidee Benjarong and Phan Thai
Norasing Shrine. The guidelines to increase the potential are to propose the cultural
tourism, brings local communities to participate in term of ecotourism and synergy
between the commuhity lifestyle and tourism activities for sustainable tourism.

From the results 6f the potential evaluation from the first project and the
surveyed results of the third project concerning knowledge management, the second
. project integrated both results brought to the type of creative economy tourism
products relevance to tourism resources of Chai Nat, Sing Buri, Sa Kaeo and Samut
Sakhon. Tourism products of Chai Nat were the recreation of Chai Nat Bird Park and
Wat Pak Khong Makham. The tourism products of Sing Buri were the significant body
of knowledge at Wat Phra Non Chakkrasi Worawihan and Wat Pigul Thong including
body of knowledge from fresh water fisheries. Tourism products of Sa Kaeo were
recreation from shopping at Rong Kluea market and the nature of Pang Sida and Ta
Phraya National Park. The tourism products of Samut Sakhon were foods especialty
seafood and local fruits induding body of knowledge of Phan Thai Norasing Shrine
and Donkaidee Benjarong.

For creating the added value of tourism products, the local entrepreneurs
must use local raw materials mix with the local wisdom, technology and local
cultures bring to the uniqueness of valuable products which are rarely to find, the
tourists must acquire those products by coming to those provinces. The third
project studies knowledge management of tourism by acquiring body of knowledge
concerning tourism in the four provinces above, study the type of knowledge
management in each province and integrated the results of the study from the first

project and the second project to develop tourism database, develop medias for
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public relation including the training program related to tourism marketing and
human resource development for sustainable tourism to gain more income to those
provinces.

On the other hand, it was found that tourism management in all the
provinces studied lack in tourism management in term of financial management. This
was due to the fact each province has no budget of their own and had to depend
on other provinces for financial resources. Furthermore, there was a lack of
coordination between the concerned government entities and the local people. This
was mostly due to government projects related to tourism which had the tendency

to change often which discontinue ongoing projects resulting to unclear policies.



