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In the thesis entitled “Factors Affecting Consumers’ Intentions and
Behaviors Toward Music Acquisition: A Case Study of Residents in Bangkok
Metropolis,” the researcher investigates music acquisition behaviors of
consumers and factors influencing consumers’ intentions and behaviors
toward music acquisition.

In this survey research investigation, the sample population consisted
of 400 consumers in Bangkok Metropolis.

Using techniques of descriptive statistics, the researcher initially
analyzed the data collected. In respect to demographical characteristics,

the researcher applied the technique of percentage and the technique of mean

(6)
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was used in analyzing factors affecting decisions to choose certain patterns

of music acquisition. Furthermore, the technique of standard deviation was
used in presenting how the data were distributed. Structural Equation Modeling
(SEM) was used in the course of selecting the Partial Least Square (PLS)
technique for purposes of analyzing the relationship paths between factors
affecting consumers’ intentions and behaviors.

Consumers’ attitudes, the reference group, and marketing strategies for
music are analyzed qua factors affecting the decision to choose patterns of
music acquisition in their bearing on consumers’ intentions. The researcher
was also concerned to delineate actual empirical relationships between the
factors isolated in this research inquiry. Consumers’ intentions in deciding to
choose a particular pattern of music acquisition affected consumer music
acquisition behaviors, as actual relationships were shown by the researcher to
hold empirically. Finally, it was also shown that consumers’ attitudes were
correlated with the reference groups to which they belonged as was shown to

hold empirically by the researcher.
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