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1. 910 Understanding attitudes and predicting social behavior (p. 110), by M.

Fishbein and I. Ajzen, 1980, Englewood Cliffs, NJ: Prentice Hall.
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1. 10 “Perceived Usefulness, Perceived Ease of Use, and User Acceptance of
Information Technology,” by F. D. Davis, 1989, MIS Quarterly, 13(3), p. 319.
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