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2. Assoc. Prof Dr. Wisanu Suwannaperm
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In this thesis, the researcher delineates (1) the demographical

characteristics of selected subjects of investigation insofar as they affect the
decision to purchase products advertised online. The researcher additionally
considers (2) the formats of online advertising and the utilization of online
advertising media affecting the decision to purchase products advertised

online. Finally, the researcher inquires into (3) the Internet use behaviors as

affecting the decision to purchase products advertised online.

The research population consisted of Internet users in the Kingdom of
Thailand in the year 2009 amounting to 18.3 million users. From this research

population, the researcher selected a sample population of 400 subjects of

investigation.
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Hypothesis testing was conducted using the Statistical Package for the
Social Sciences (SPSS) program for Windows, version 17.0 at
Ramkhamhaeng University’s Computer Institute.

Findings are as follows:

1. The demographical characteristics of age, educational level and
income of the Internet users under study affected the decision to purchase
products advertised online. Internet users whose age was less than twenty-five
purchased products advertised online at a lower frequency than those between
the ages of twenty-five and thirty and those who were thirty, thirty-one or
thirty-five years of age or older. Internet users who were holders of a
bachelor’s degree made decisions to purchase products advertised online to a
greater extent than those whose educational level was at a level lower than a
bachelor’s degree or those whose educational level was at a level higher than a
bachelor’s degree. Internet users whose monthly income fell between 10,000
and 15,000 baht were more affected to a higher degree to make decisions to
purchase products advertised online than those whose monthly income was
less than 10,000 baht, between 15,001 and 20,000 baht, or higher than 20,000
baht.

2. The format of advertising through e-mail advertising affected
decisions to purchase products advertised online at a higher level than those
who were affected by advertising in the form of banners, pop-ups, and
keywords. The enjoyment of colorful Internet advertisements affected the

decision to purchase products advertised online at a higher level than those

(7)
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who enjoyed full details concerning products advertised and those who
enjoyed easy to read advertising.

3. The subjects of investigation using Internet media in the purchasing
of clothes and accessories were more strongly affected in the decision to
purchase products advertised online than those who perceived benefits from
the online purchasing of second-hand products, making decisions on travel
destinations through the Internet, or selecting cosmetics using the Internet.

4. The duration of time at which the Internet was used, the locations at
which the Internet was used, the methods by which Internet services were
used, and the frequency at which websites were accessed affected the decision
to purchase products advertised online. Internet users who spent five to nine
hours weekly using the Internet were more‘ affected in the decision to purchase
products advertised online than those who spent less than five hours weekly,
ten-to-fourteen hours weekly, and more than fifteen hours weekly in using the

Internet.

(8)



nAnssulsema

a a J @ yo -4 a
Inentinusniuiidude lddeanunganvessesmansinisd as. iae
MYIuzITIH Ysesundinuineiinug sesnans 19150 as. Iugy qas sy
o a o [ Y] ~ a a 4
wazas. Wi dawug das lvedud emsdiuSauinniinus uazsesmansinsd
AN WilsziaSy Ysesudevinedinusg inganldmSovuazud ludounnses
' 0’1’ 4 v a a Jo o '
a9 wiewna Iidermusnuziidulsz Tomiaunsenadnniinusdusogar’ly
Y a g2 < ' dy
AwA ANy 1veveunszaauiivediege w Temadl
vovo Uy IFusmsdesoulaiyaviuildanunganlumseey
uuueumuuaziNeuTyg1 In avuna TuTadTemsuiasu fnsulviidals
v
Tumsiinniwusavil
a o = Y A =< Y
vovauRuTIFn luAseuATnaUNauayuluTeImsfny neylv

o o -]

[ n’/’ " a o a a do o
fMaslavazanurialou TnsnaeadaudiSud1AnE1AUNTZNIINGIHNUT U
ganly1ad 0@

[ o 4
qaMovevaURMuINNduT AWM Miduuvasse@nsdseamin

¥9. ¥ 19 Y Y
mmﬂmmm1wmmuﬂ¢|aaﬂm

4
FAUINT IS YFUANGNT

©)



AR ILSY

Y
Hi
nnalei i ..o T o B ... 0 P b @)
UNAAUDATHIOINGY .oovoooveeeeoeesseeseeeeseeseeessssesseessssssssssesesssssssseseesesesssssessessenns (6)
gaan e N ... ... R W Y )
LREMT T EACTNE S, S T o T DU (12)
A Un R T . L .......ovoe R e .. TR, X (16)
UN
R TL DS R O W e o B 1
o o
AN UNEANNTIAYVOITYH Y eeoeroeeerreseeeseesseesseee 1
I UTEAIRUBINITITY...ooooeeeeeecersse s 4
AUNAFIHYBINIT IV oovvvrrevoorroreoeeemmmmessessessassssasssseeesesssssssssssssssssseeee 4
VOUIUAVDINITITY ¢.vvvoovceeeeeeoeeeseeeesessseessesssessessssssssesesseseeees 5
a [ d
LTI, o N i el e I ... .. i 5
ATBUUUIAATUNITIVY s 7
Vs TOHUNAIATIVE IRTU oo seees s eneee 7
44 g
2 VTTUATTUNNUIUB oo ssssssesssssssssssssses 8
a s Aav o d 9
HUIAA NOYY UAZIUITINNGITDN oo 8
JULUUYO THHNOOU TN oo 8
a a 9 a J
HUINANGANTTUMT THITUBUNO TR .o 21
UUIRAARTUANHUZUTEIINT cooeveeeeeeeeeereeseessessseeeseee s 29
a 4 o
nguns 19dsy Tenivinde Tavaneoular ... 31
a v a dy A Jd
nguMIdadulageninfe lawnnooulat. .. 36
a v d' d' 9
TUITIMURNG VD oo sesssssseesssssssnsessesssssssns 43

(10)



a
UNi
a ] - a W
BT LY § b L T p—— SO (" P
USEHINTUAZAGUADBEN ..ovvvvvvvvrrrsrsrrsrnsrssrnrsrsssssssssssssssssssssssssssssssssens

R TI VLR 1 S A ATT3 R oL T

LB TR TE D TE YL 1TV WO
a Jd 9
A O TREIOUR. ... B e W T,
4 HOMITHATIZEHVOUR oo sssesssssessssssnes
ABUT 1 HANSANT IO NUINUANYUZUTEHINT 1o
d < ' ]
aouil 2 wamsamsizddeyaineInugduuuves Tavaneeu lad...
! a ¢ { ¢ :
aouh 3 vamsansizidoyaneInums 19l Teminnde-
TUHAUIBOUTA oo
= a ¢y 4 o a y
ADUT 4 NaMSAATIZATOYAINLINUNGANT TS 1FIY
a J o
LTIV U S L Lol o s S
A a J Y a LY v a &’ a 9
apun 5 waAnsIzideyainuIiumsaadulagedumain
: ¢
ABTHHUIOOU AU oo ssennnen
= a d v o d o/
AU 6 HadRTIZHATINNLTUSIU LazANNFNRUTVReALS
IRONATOUAUUATIUNTTIVY c.vvvvvvvverevsrsrsssrsssssnsssenssnresensses
5 AU BAUTWHD HAZTOUTUDUUL oo
RITEETE gl A S —

DT UL covveooeeeeeoeeeeoe oo seeessssssseses s s s s s s s e s s s s s s seeees

UL T o

TR ........ S T .......... . TR

48
48
49
50
50
51
51
54
55
56

59

63

67

69
98
98
110
111
112
120
125



aUYAITN
A5
1 msulSouivudenuazdoidovoade TuyaUsenNe1 9 e,

] ] 4 a o 4
2 ANULANANT YD Ty uudUmes s uazde Tavan

3 AUUANANTEHINMSTOMITTNINYANA ToAISUIAYY Loz Te-

a 7 g
D LILVIE G 11 LIS W, orven o N e RO o oo I
' = 'Y 9 @
4 AINNUD uazmsauawawagaanym:ﬂiz‘mﬂs ..................................
1 a vy a LY 4
5 A1ANUD uazmsaﬂazmmﬂugﬂuuwaﬂmymmau%u ....................
vy %]

1 ai { 4 4
6 1AW azMSerazifuanuYse Tesiande lavaneoula..........

D.

9 o a

1 = [ a =1
7 MANNd tazasesainuatungAnssums Iaudumesite.............
U d’ 1 H d’ % o = A’ =
g Aundouazauouuumnsguvesteyanuiiumsdndulededum
A 7
DN AD THHUIDOU LA oo s s s eeseeeensnees
a [ 4 v a 3‘ a
9 WaNsAATIEHANNLANMIaRIS suiTsumsaaduladedusinig
THHUIDDU LAY TULUAA T oo es e sesenseens
=) 4 =} ) d‘ o = g
10 WaM AR IEHANULYSUsumeisuimouaunaomsaadulode
a 9 d o
AuAN 1 T 00U 1ad SUUARIUONY coooocecccccccecceccccecinen
=1 v a &' a 9 7o
11 WSsuivumsaadulegedusimi lusaeou lauswunainey
I~ [
INETUR SRR .., AR .. SRR ... s
a 'd 4 ] H v a
12 #amsaunsevanuulsdsumenSounsuaunasnisanaule
A a v e ~, <
FDAUAINI TNY 199U 1ALl TIUUARIUTLAUNITANY coveeeereerrae,
= v a .&' a 7o
13 Wisunsumsdadulagedudime luvuieou ladswunay
[ =] o [
AU T TR e csstainssmasmmesasensm s
a 4 4 ] 4 v a
14 wamsunsevanuulssiumelSounsuaunasnsanaule

a v

& P v
cmﬁummﬂcu‘ymmau'lau ﬂ’l!l‘Hﬂﬂ']lli'lUUlﬂ .......................................

(12)

11

20

5

56

s

63

67

70

70

71

e

72

73



ATN

15

16

L7

18

19

20

21

22

23

L AT . W e W B

24

~ v a dy a 9 7o
W suisunsaaaulagedudinielayaeesu lalisunaiy

AT YR A A Y, Wt o

a d 4 = J = v a
Nﬂﬂ15’)!.ﬂi1$ﬁﬂ31ullﬂiﬂiﬁulﬁﬂllﬁﬂﬂmElUﬂ'lmﬁfJﬂ'liﬂﬂﬁuﬁl%

A s ° a
Fodudimielawaneeulad Suunmugluuy Tasandum

a J a
VU INOTIEVIRT L OV et . 0s coiis oo oobbsssinn lfauie vosso s vios s sonsssainia ool s aths oils Sossiwashs s ties

=1 v a g a 9 L)
Seusumsaaaulagedumnielavanesy latswun

a 9/ a J o
mugﬂuuuTmymmummwumaimm ..................................................

a 4 4 (] H v a
nan 3R IEHANULY TS uwalSsuisuanasmsandu 1e

g a £y d o o
Foaummalavaesu lau SwunmumsaigUuuuvesTava....

o

HamsAATIEHaNNLYsUsumeiSosufsununasmsaaaule

3‘ a 9 d o A ]
Fodumna luvanoeu lad Swunmuguuy Tayennidiuaiy

Qv = &‘
T T A ATU LTI oo sesees s sess s s sesseeesese s sees s esseenenes

Ham AR IzANNLYsU TS susuaunasmsaadule

.&' a Yy d o a
FoauAmMe lananesy lad Suunmugluuy avaninesng.......

a o a &’ a g g o
WSsufsumsaaaulagedumnielayanesy lalswunay

FUMUUTHHBINBOING ..o

Han13 AT 1EHANNLY U sIumeIlS suifsua R asmsaadule

& a v Ziho d )
Fodua I layanesu lad Swunmugduuy Tavannnsygu

FTTIICIL | — R B o

HamMIAAsIzaNNLYsUs eI suisuaundemsaadule

A a v b & ¢
mﬂﬁuﬂ']ﬂﬂmim‘ﬂm']@@u"lﬁu i]']lluﬂﬂ'luﬂ')']uﬂ']ﬂﬁ?\?ﬂiziﬂ‘lfu

HanMsAATIEHaNLYsUsumeiSoufsuaunasmsaaauls

g a 9 d o A .:'4 a [
Foaummalavanosulay suunmumsiaendoasy Tuym.......

(13)

¥/

76

77

77

78

79

80

81

81



AN

25

26

2/

28

29

30

31

32

33

HAMSANTIEHANUYsUs el sufeuaunaensaadule

dy a i) d o L A &‘
¥oaUMNI lubnroou lay swunawdse losdlumsidende.. .

=) v a g a F do
Wisuivumsaaduladedusdimie lavanesu latisuunaiy

2
U TR TUNITIRONTD oo

KNSRI sUSIuesufeua R aonsaaduls

-‘1 a Y 7 o [ Yo
maﬁummﬂmymmau"lau muunmummmﬂmnwz‘lﬂsu

S ATHY TR Y . T T

HaMSARTIEHANUsUsumeR suifesuaunaenmsaaduly

L a g Do 1R A v 4
%@ﬁuﬂ’]vnqe[mﬂm’]ﬂﬂuvlau i)'lllﬂﬂﬂTiJﬁﬂ‘V]LﬁE)ﬂWMﬂﬂﬁ

LR . 4
TR e A R . W . . T J

HaMs RS IEHANNIsUs eIt sufouaunsonsaadule

g a ° { o
Fodun i luvaneoulay suwnmudse Tesiildsuen Tavan

a J o
LR AL R VE oo O o MO . 1,5 i ;. W

a r'd Y ] H v a
WanMsAnIEvaNuLlsUsumeiSouiisuanaenisaaaule

g a Y d o a =
cvaﬁummﬂmymmau"lau muunmuﬂsﬂwuuaﬂmuamm

LN Pl . i . T R

HaM3ARTIEHANUsUsuesufeua unaemsaaauls

.&' a 9 d o Y a
FoAUMNI luvaoou lay U INszezna1ns l9usns

a J o
LT TR T s S I S W O

v a A’ a )
Wisuivumsandulededusd e lavanesu larisuunay

Y a a J g
iwznmmﬂ%mmiaummmﬁ ............................................................

= 4 = ' d' v a J
Nafﬂi’ltﬂ'5'Ia‘iﬁﬂ'l'l!JllﬂiﬂS']ﬂLﬁﬂllﬁUUMU‘Uﬂﬂﬂﬁﬂﬂ]iﬂﬂﬁﬂiﬂ‘]ﬁ@

a v

d o a4 3y a a Jd o
ﬁummﬂmymwau"lau ‘ﬂmuﬂﬂmr’(mumﬂ‘nmnﬁ@ummm% .....

(14)

83

84

85

85

86

87

88

89



AT N

34

F e

36

37

38

39

40

41

42

43

e

=1 v a J a 9 7o
Wisumsumsdadulagedudimielayaieou ladisunaiy

Adq ¥ a a s d
ﬁnmwn‘lwsmsaumasmm ...................................................................

HamIAATIEHANUIYsUs S suisuaunaomsaadule

L a v 7o ' aAq Ya s o
meﬁummﬂmymwau"lau muuﬂmu‘vwnamhaumasmm ..........

a d 4 J { v oa
Nﬁﬂ’li’Jlﬂi1$Hﬂ31nl!ﬂiﬂiiulﬁﬂuﬁUULﬁUUﬂ’lmaUﬂﬁﬂﬂﬂu%

4 a ° o
6116%5’11/11@1%341@014%1? SwuAaIuANe TumMssy TayuInig

a -1
DR TL1IP) S B v cvoons o B ey I o oo iR v s VSR  SRini s o5 saioniets

HamsanEraNulsUs e sumsuanasmsaadule

L & v s 8 & Y a
W@ﬁUﬂ'WI'NI‘NHm']fJﬂuvlﬁu i)’]lll‘lﬂﬂ'quﬁﬂwa(luﬂ']ilaﬂﬂtl‘lﬁJsfni

a J
B T YA T ) e i v v 000 Mo oo oo RuRv w554 g 0¥ SR AR SR E oot szmas's 0 st

a % A a ' a v a &
Nﬁﬂ'15'Jlﬂ5Wzﬂﬂ'nuuﬂﬁﬂs?ul“ﬂﬂllﬁUUlﬂUUﬂ‘]lﬂﬁUﬂ'ﬁﬂﬂﬁu(lﬂ%ﬂ

a Y

a Y d o o' A’
ﬁUﬂ’Wl'NT"JJHm'mﬂu”lﬂu ﬂ1llunﬂ1uﬂﬁzﬁUﬂ'ﬁmi‘Uﬂ'ﬁ“ﬁﬂﬁ‘NﬂT ........

HaMIAATIEHANULYTUs S suiiouaunaonisaadu 1

J a 9 d o a [
Fodudmielauvaneoulad Suunawauvglumsiaiulavan.....

a t/ A = 1 = v a A’
Nﬁfni'JLﬂﬁTS’IWﬂ'JTlllLlJiﬂi?utW@LlﬁUUmUUﬂTlﬂﬁUﬂﬁﬂﬂﬂHi%%ﬂ

a v d o ad Y a a J o
ﬁuﬂ']W'NI“JJHm']@@ullau ‘ﬂ‘IHUﬂﬂ']jJ'J‘ﬁﬂ']sal‘U‘Uiﬂ'ﬁﬂun’lﬂiluﬂ ..........

=1 v a &l a 9 7o ac
Wisumoumsaaduladedudimie lavaneeu ladswunniuids

Y a a J d
ms‘l‘vmmsﬂumeimm ............................................................................

nansAnsIza Ul s vuisuaunaumsandule

J a kY d o 4 v Aa a J o
maﬁummﬂmymmau"lau 11muﬂmuﬁauumamaaumasmm

d' A [
MO RN T I ooonnesinninancesvmsmmsansanessssssssss s anEam s sss s sssssssaumretatesssevausssesesssesse

nanmsaasEraNulsUruiasuisuaundensandule

4 a o =4 S [} i
Foaummalavaneeu layl swunmudulaandrldesnga........

=} v a Ay a 9 7o
llﬁU‘UWlUUﬂ'15@lﬂﬁui%“ﬁ@ﬁUﬂ“’lNIN‘HmTﬂﬂuqﬁuﬂ'lllufWﬂll

=] { ' a
U LA TSV T UOIRGA ..o

91

91

92

93

93

94

93

96

96

97



NN

10

11

12

mstynniseney

ASOULIUAIRA UM T TVUIE. .. coiiiihrmessorliisssnsecoiilivn Koesorsoreootbineteenss Hesbes

ATHAUNETUAUUDI THHUIDOUTAN cooreeee s

M3 70T TENINYANANNIUTENANTUMTTONT oo

vy
ATZUTUNITIADNTITT 3 VU eovrooreeoreeeessssesseeseseeseeseesssssssssesssssssssesssessssssns
R E R e TR LT 1YL R 13112 TR
= ci o Sl'
LIRS IVIDANGITUNTIT THED oo essssssssssssesssssaees
L TR RE T e I S T oy el (S
v a A' Y a

NSZUIMMIAATUTIFOUBIAUT INA cooverceccececccsccssrsrrrssssssssssss e
a & @ ) a J a

HANSNATOUANNATIUIGBY Snvaedsennsvesd [Faudumesiia

P ' L) o Yt v a A’ a 9 Ul d

funnarenuzyhldtmsdaauladeduainielayuioou lay

T R L T . 21 OO O 5 5 SRl O
a =1 u’d' V [

HANSNATDUANNAFIUIGBY gﬂuuuiwmwau'laummnmanu

[ Y v a &l a 9 s 1 [

¢ nimsaaaulareausimialayanesu latiianaenu ............
a d' L4 é 'd

HANMSNATDUANNAFIUGDY 515 Tesinnde luvaneeu lay

1 o ° v Aa &’ a d

uanaatuazyhldinsaagulegedudimalavaneeu lay

LA P TIOU oo s s s s s s s s s see e s e s s en s st s s esaesass s s e s e s s s
a 4 a a Ol | d' [ [

HANMINATOUANUATIUITOY WA sUMS 198 UmasiHaNIARA1IAY

[ Yt v a &' a 9 d 1 [
wwmldinmsaaguleredusdimeTuvaueeu lasiuana1eny ............

(16)

19
27
32
1
35
- 3

104

105

107

109





