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Abstract

The objectives of this research were 1) to study personal financial management of
customers who have purchased goods and services through electronic commerce.
2) to study the choices of payment service providers used by customers who have purchased
goods and services through electronic commerce. 3) to study risks perception levels and
trust level in e-payment of customers who have purchased goods and services
through electronic commerce. 4) to develop and examine the goodness of fit of a
causal model of personal financial management describing the effects of electronic
payment on customers who have purchased goods and services through electronic
commerce via the choices of payment service providers, risk perception and trust.
And 5) to study the operation of the public and private sector entities with regard to
electronic payment for goods and service purchases through electronic commerce in
Thailand.

The research methodology for the study was a mixed methods approach to
data collection and data analysis. It mainly employed quantitative methodology which
consisted of the collection of data by using questionnaires from customers who have
purchased goods and services through electronic commerce and paid with a credit
card online. These populations were selected based on the fact that their cities
represent the highest GPP in the respective 4 regions in Thailand: (Chiang Mai,
Songkla, Khonkaen and Bangkok). The minimum number of samples that were used
in the analysis were determined by using the structural equation model. Samples
have been identified by convenience sampling. Divided quota sampling was employed to
derive similar numbers for samples from the 4 regions in Thailand. 100 people were
selected from the 4 regions in Thailand, for a total of 400 people, in order to study
the causal relationship of the personal financial management that affects the
electronic payment of goods and services through electronic commerce. Qualitative

methodology included in-depth interviews with top management personnel from



public and private sectors of electronic payment and electronic commerce in order
to study phenomenon and apply the obtained data to describe and confirm the
quantitative results.

The research findings were as follows:

1) The personal financial management of customers who purchased goods
and services through electronic commerce was of a rather high level (X =3.77, S.D.=0.51).
The part of cost management was of the highest mean (X =3.83, S.D.=0.63).

2) The choices of payment service provider of customers who have purchased goods
and services through electronic commerce was of a rather high level (X =3.93, S.D.=0.60).
The part of the benefit was of the highest level (X=4.00, 5.D.=0.57).

3) The levels of risks perception of e-payment of customers who have purchased
goods and services through electronic commerce was of a rather high level (X =3.54,
S.D.=0.49). The part of time-loss was the highest (X =3.89, 5.D.=0.68) and the level of
trust in electronic payment was of a rather high level (X=3.88, S.D.= 0.54). The part of
purchase interaction was the highest (X =3.97, S.D.=0.56).

4) A causal model of how personal financial management affects electronic
payment of customers who have purchased goods and services through electronic
commerce was fitted to the empirical data, as indicated by the Chi-square=214.22,
p=0.155, df=196, GFI=0.971, AGFI=0.931 and RMR=0.009. The variable that directly affected
electronic payment the most was trust (p<0.01). Next were risks perception and the choices
of payment service provider with effect sizes of 0.93, 0.88 and 0.64, respectively.
The variables in the model accounted for 86%, 78%, 65% and 41% of trust, risk perception,
electronic payment and payment service provider, respectively.

5) The operation of the public and private sectors involving personal financial
management directly affects trust in and the choice of electronic payment service
provider and the perception of risks in electronic payment. Private agencies have
developed website layouts to be easy to use with real information. Card association
is a network of issuing banks and acquiring banks that have electronic payment
channels will have their own security system. This real-time system modern, reliable
and convenient. Sellers of ecommerce would choose an electronic payment service
provider based on interest rates, fee, the length of interest free period, other benefits
and the service provider’s credibility. Bank of Thailand regulates commercial banks,
foreign banks branches and non banks providing electronic payment services to
comply with best practice and international standard. In addition, many private and
public sector institutions provide electronic payment and personal financial management

education for consumers.



