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The purpose of this research is to study students’ intention in new firm
formation and to identify determinants affecting entrepreneurship. The study utilized
Suan Dusit University’s undergraduates as the population and a total of 390 students
were involved in the study. Descriptive and inferential statistical techniques such as
t-test, ANOVA, Hierarchical Multiple Regression were utilized to analyze the survey
guestionnaires.

Research findings show that entrepreneurial intention is different among
genders and student majors. There are statistically significant different in
entrepreneurial intention, perceived behavioral control, attitude towards behavior,
perceived social norm, perceived educational support and innovativeness.
The findings also discover that perceived behavioral control, attitude towards
behavior and perceived social norm are statistically related to the entrepreneurial
intention. Hence, educational institutions and government should provide system

supports that will have an effect on intention to become entrepreneurs in the future.
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