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ABSTRACT 

 

 This independent study aimed at exploring customer satisfaction towards services 

marketing mix of Chiang Mai Phai-Thong Spinning Company Limited in Chiang Mai Province. 

The studied samples were 90 customers of Chiang Mai Phai-Thong Spinning Company Limited 

in Chiang Mai Province. The data were collected through questionnaire and then analyzed by 

using descriptive statistics which consisted of frequency, percentage and mean.   

 Based upon the findings, most respondents were females with 36 - 45 years old of age. 

Their highest educational level was high school. They owned sole proprietorship business. They 

had over 10 years of experience in textile industry. Their monthly business income was 100,001-

150,000 Baht.  Their latest purchase from Chiang Mai Phai-Thong Spinning Company Limited 

was cotton thread number 3. They ordered products from Chiang Mai Phai-Thong Spinning 

Company Limited 3-4 times per month. The main reason they chose products from Chiang Mai 

Phai-Thong Spinning Company Limited was the quality of cotton thread.  

 According to the study, the marketing mix they had high satisfaction with were Price, 

Process and Product. The marketing mix they had moderate satisfaction with were Place, People, 

Promotion, and Physical Evidence, respectively. The highest satisfaction with sub-factors were as 

follows. In term of Price, it was the accuracy of product pricing. In term of Process, it was the 

convenience and speed of order processing. In term of Product, it was the strength and durability 

of cotton thread. In term of Place, it was the convenient office hours. In term of People, it was the 
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knowledgeable service staffs in products.  In term of Promotion, it was the discounts for bulk 

order. In term of Physical Evidence, it was high standard of production equipments. 


