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ABSTRACT

The objectives of this independent study were to study customer satisfaction
towards services marketing mix factors of Viengping Network & Service Company Limited. The
data was collected from questionnaire responded by 263 customers. The data was analyzed by
using descriptive statistics namely frequency, percentage, and mean.

Based upon the results of this study, it was found that most of customers are female,
30 - 39 years old and single. The level of their education was Bachelor’s degree. Most of them
are business owners and have run their business over 3 years. Those business owners usually
parchase the products from one agent, Viengping Network & Service Company Limited. The
volume of purchasing is around 10,001-50,000 baht per month, with the purchasing frequency at
once to twice a week and pay by cash.

It was found that the satisfaction in each services marketing mix factors, the average
high rank of satisfaction were people factor, process factor, place factor and physical evidence
factor; meanwhile, the average moderate rank of satisfaction were product factor, price factor and

promotion factor.



Three problems were found in the service of Viengping Network & Service
Company Limited were the shortage of the product, do not always get the premium sales support

and lack of sticker and leaflet.



