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Abstract

The study was conducted to understand (1) behavior selection of golf. Users of golf
courses in Chiang Mai. (2) factors influencing the selection of golf. Users of golf courses in
Chiang Mai province, and (3) to study to examine the satisfaction of service users. Towards
selecting the services of a golf course in Chiang Mai,

Information for this study was of primary type collected by questionnaire interview
method 370 samples and the data were analyzed statistically. Frequency distributions. The
percentage ratio. Chi-square test of the average. And processed by SPSS.

The sample used golf mostly male Aged between 31 -40 years of undergraduate level.
Professional business owner / business. Average income per month is 30.0001 - 50,000 Bath and
most members are golf courses in Chiang Mai Lanna golf course, mostly

The behaviors golf. Of users in Chiang Mai found that the samples used golf Lanna
Most of the golf 1-5 times a month The popular play golf on Saturday and Sunday is the time
period 6:00 to 12:00 pm The average length of service to golf course was more than 6 hours of
service.

The results of the marketing mix factors influencing the selection of golf. Of the
sample users in Chiang Mai. By average level of importance was that the service used mainly to
focus on middle level in all five factors in sequence as follows. Products, Presentation of the

Physical, People, Price, Promotion.



Satisfaction to the marketing mix of service that the consumers concern about the
Product, Physical Evidence and Presentation, People, Process, Place and Price is high level,
Promotion at middle level, respectively.

And test of the relationship the variable behavior of golf were gender, age, education,
occupation and income were associated with factors that influence or time, not related to the five
variable parameters.

Results satisfaction of the samples come to the golf course in Chiang Mai found that
users were satisfied with the five factors of the middle level is Physical. Promoting market,

Products and Price.



