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Abstract

This study aimed to examine travelling behavior of young Thai tourists in Pai
District, Mae Hong Son Province. The data was collected from 300 questionnaires distributed to
18-25 years old Thai tourists who traveled to Pai District, Mae Hong Son Province by using
convenience sampling technique and analyzed by descriptive statistics such as frequency,
percentage, means and also analyzed by inferential statistics such as t-test and f-test.

The study found that the majority of the respondents were women, ages 20 years
old, single, the highest level of education was high school education/vocational certificate, being
high school students/university students and had fixed income lower or equal to 5,000 baht per
month.

The travelling behavior of young Thai tourists in Pai District, Mae Hong Son
Province found that the majority of the respondents traveled for relaxation, mostly traveled with
friends, traveled by personal cars, have been to Pai for 2-3 times, stayed in Pai for 2 days, stayed
in resorts and searched tourism information from cousins/friends. Most of them like to travel on
November-February (Winter). The activity that they like was going to various coffee shops and
the most favorite/impressive place was Bridge of History. If they have a chance, they will travel
to Pai again. Their average expenses per person for transportation less than 500 baht,
food/beverage 801-1,100 baht, accommodations less than 500 baht, buying local merchandise
501-800 baht and tourism activities 801-1,100 baht. In addition, the difference of tourist genders

affects the difference in number of time traveled to Pai as same as the tourists who have different



fixed income per month affect the difference in number of time traveled to Pai, number of days
stayed in Pai and source of tourism information.

The study’s results of marketing mix factors affecting towards decision making of
young Thai tourists traveling to Pai District, Mae Hong Son Province found that 10 sub-factors of
marketing mix with highest mean score were fame of the place (product), well-preserved natural
sites (physical evidence), art/cultural identity (physical evidence), unique identity (product),
safety (physical evidence), tourism advertising medias (promotion), convenience in
communication (distribution channel), willingness of accommodations officer in service (people),
various accommodations/rooms (product), beauty of accommodations/rooms (product) and
cleanliness (product) respectively. Moreover, young Thai tourists who had different gender and

fixed income per month considered differently in level of importance on marketing factors.



