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ABSTRACT

This study aims to investigate and analyze current situations of local textile products at
community malls on EWEC route in order to identify factors that affect tourists’ decisions on
purchasing local textile products, and to propose marketing strategies for local textile products
appropriate for tourists who come to the community mall on EWEC route. The process involved
studying related notions, theories, articles, and researches, including tourism marketing, tourist
behavior, local textiles, community malls, and the East West Economic Corridor (EWEC).
The research method consisted of quantity and quality methods. Participants were divided into
four groups: five individuals from related agencies, five business persons, three local textile
manufacturers, and 400 tourists who came to the community mall on EWEC route. In-depth
interviews and questionnaires were used to collect the data.

Community malls are a new tourist attraction growing in the Northeastern region of
Thailand. Local textiles developed by folk wisdom in this region are very unique; therefore some
of the manufacturers saw the potential of local textiles and decided to process them into many
kinds of products to sell in the community mall.

By using the descriptive statistics, it was found that most of the tourists were unmarried,
adult, females, living in the Northeastern region. They were either students or office workers in
private sectors, and earned 15,001-22,500 baht per month. From this result, the researcher
developed the local textile marketing strategies for tourists can be divided into four aspects: the
products are unique and represent the local image, the prices are reasonable compared with the
quality of the products, the distribution of the products is well-organized, and marketing

promotion is should promoted in the exhibitions.



