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Abstract

The objectives of this study were to study 1) the consumer behavior of Thai
massage service 2) personal factors affecting the usage of Thai massage 3) the
marketing mix factors affecting the consumer behavior of Thai massage service 4) to
personal factors and marketing mix factors correlating with the consumer behavior.

This study had a 2 steps, and population was Thai people who use Thai
massage service in Wat Phra Chattupon Wimon Mangkalaram Ratchaworra
mahawihan with unknown number. Cochran convenience sampling was used. First step
was in-depth interview with 5 customers and used content analysis for questionnaire
development. Second step, data collection was collected from 400 customers of Thai
massage service. The research instruments was questionnaire from first step. Statistics
used for data analysis were frequency, percentage, mean, standard deviation, t-test, chi-
square and spearman correlation.

The results of the research were as follows: 1) most of the customers visited
on Saturday around 14.31-17.00 p.m. spent time 2 hours, used the services more than 5
times within 6 months, visited with friends and spent around 300-600 baht 2) personal
factors; ages affecting the frequency and time, income affecting the time and expenses,
occupation affecting the frequency, time and expense 3) The marketing mix factors
affecting on Thai massage found that product was at highest level. price, place,
promotion, people, physical evidence and process were at high level. 4) Personal factors
correlating with the consumer behavior found that age correlated with frequency and
times. Income correlated with time and expense. Marketing mix factors correlate with
the consumer behavior found that place and promotion correlated with frequency, time
and expense. Physical evidence correlated with time and expense. Process correlated
with time. Product and Price correlated with frequency. People also correlated with time
with 0.05 statistical significance.

Keywords: Marketing mix, Consumer behavior, Thai massage
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